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hen s& mé& ra mét chu ky phat trién va hdi nhap manh mé hon bao gi& hét cho nén kinh té& Viét

Nam. Nhiing thay d&i vé dinh hudng dau tu’ phat trién, quy dinh chinh sach ctia Nha nudc, trong
dd cb nhitng chinh sach vé thué sé anh hudng rat nhiéu dén hoat dong san xudt kinh doanh ctia cong
dong Doanh nghiép Viét Nam.

Sau su kién Hiép dinh TPP dat dugc thda thudn cudi cling gitfa 12 nudc thanh vién vira qua hlra

Trong khudn khd su kién L& cong b Bang x&p hang V1000 (Top 1000 Doanh nghiép ndp thué TNDN
I6n nhéat Viét Nam) [an thr 6 do Cong ty C6 phan Bao cao Danh gia Viét Nam — Vietnam Report phdi
hgp cling Bao VietnamNet va Tap chi Thué, Téng cuc Thué t8 chirc, véi muc dich tén vinh nhitng
Doanh nghiép c6 déng gdp I6n nhat vao Ngan sach Nha nudc, Ban bién tap Vietham Report da ti€n
hanh xudt ban cuén Bao cao thudng nién: Téng quan Méi trudng thué Viét Nam 2015 nham
diém lai nhitng két qua ma nganh Thué da dat dugc trong mdt ndm thuc hién cai cach vira qua. Thong
qua khao sat, 1dy y ki€n phan hoi clia dai dién cac Doanh nghiép V1000 trong 5 nam trd lai day, Ban
bién tap cling d& tong hdp nhitng nhan dinh clia cdc Doanh nghiép trudc nhitng nd luc cai cach clia
nganh Thué, nhitng diém tich cuc va nhitng mat con han ch& nhdm hudng téi xay dung mot hé théng
thué€ minh bach, hoan thién, va hd trg t6t hon cho cdng dong Doanh nghiép Viét Nam. Bén canh dé,
bao cao cling ghi nhan nhitng danh gia clia cac chuyén gia vé tac dong cla viéc ky két Hiép dinh TPP
dén nganh Thué. Nhan thdy tinh can thiét trong viéc xép hang uy tin truyén théng ctia nhitng Doanh
nghiép luén hoan thanh tét trach nhiém va nghia vu nop thué ctia minh, Ban bién tap da thuc hién
nghién cfu danh gid uy tin truyén thdng cta Top 50 Doanh nghiép thanh tuu xuét sac trong Bang
x€p hang V1000 2014 nhdm vinh danh nhitng Doanh nghiép khdng chi luén hoan thanh t6t nghia vu
V€ thué ma con quan tri t6t uy tin cia minh trong cong dong.

Ban bién tap Vietnam Report ching téi hi vong rang cuén Bao cao thudng nién: Téng quan Moi
truong thué Viét Nam 2015 sé la tai liéu tham khao hitu ich cho cong dong Doanh nghiép Viét

Nam néi riéng va toan thé ddc gia ndi chung.

Ban bién tap ciing xin giri 18i cdm an chan thanh ti cac Nha tai trg: Céng ty C6 phan Tap doan Van
Thinh Phat d& dong hanh cling chiing toi d& xuét ban thanh cng cudn Bo cdo thudng nién nay.

R&t mong nhan dugc y kién déng gdp va nhan xét clia Quy vi d& Bdo cdo ngay cang hoan thién hon.
Tran trong cam on.
Vii Pang Vinh

Tong Giam ddc, Cong ty c6 phan Bao cao Panh gia Viét Nam — Vietham Report
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promises to open the strongest development cycle and integration than ever before for

Vietnamese economy. The change in development and investment orientation, national policy,
and regulation, including the tax regulation that will affect so much to the business activities of
Vietnamese enterprises community.

Q fter TPP Agreement reaching the final deal amongst 12 member countries in recent time that

Within the framework of the 6th Announcement Ceremony of V1000 Ranking List (Top 1000 enter-
prises of tax contribution in Vietnam) organized by Vietnam Report, ViethamNet and Tax Magazine,
General Department of Taxation so as to honor the enterprises that have the biggest contribution to
the State budget through income tax norms, Vietnam Report published the report Annual Report:
Vietnam Tax Outlook 2015 to review the results that tax industry have achieved in the last year of
reformation. By researching, making survey amongst Vietnamese enterprises in V1000 Ranking List
over the last 5 years, Vietnam Report summarized the opinions of enterprises about the reform efforts
of tax industry, the positive and negative points that need to build a clearer, perfect tax system, and
support effectively for Viethamese enterprises community. Besides, this report also recorded the eval-
uation of experts about the effects of TPP Agreement to Vietnamese tax industry. Recognizing the
necessity of rating media reputation of the enterprises that always fulfill taxation responsibility and
obligation, Vietnam Report implemented researching and evaluating media reputation of Top 50 Best
Tax Payers in V1000 Ranking List 2014 to honor the enterprises not only fulfill their tax obligation, but
also manage effectively their reputation in public.

Vietnam Report expects Annual Report: Vietnam Tax Outlook 2015 will be a useful reference for
the business community in particular and readers in general.

We would like to give thanks to the Sponsors as: Van Thinh Phat Group Corporation for their
cooperation in publishing this report successfully.

We hope to receive your feedbacks and comments to perfect the report.
Yours sincerely,

Vu Dang Vinh
CEO of Vietnam Report JSC
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cach hé thong thué giai doan 2011 - 2020 theo

Quyét dinh s6 732/Qb-TTg cla Thu tudng
Chinh pht. Ngay tir dau ndm, Téng cuc Thué da cd
Quyét dinh s6 03/QD-TCT xac dinh 2 nhiém vu trong
tam thuc hién cai cach thué nam 2015. Th& nhat, tap
trung ddy manh hoan thién thé& ché thué theo hudng
daon gian, dong bo, minh bach, phu hgp véi muc tiéu
cai cach TTHC. Uu tién hang dau la xdy dung du thao
luat phi, 1& phi cling c&c vén ban hudng dan, dong thdi
ban hanh Lut stra d6i, b6 sung Luét thué Tai nguyén,
Thdng tu hudng dan Nghi dinh quy dinh chi tiét va
huéng dan thi hanh Luét sira d6i, bd sung mot s6 diéu
tai cac Luat vé thué, Thong tu hudng dan vé thué Tiéu
thu ddc biét. Th(r hai la xy dung va t6 chlic bd may
quan ly thué hién dai, hiéu luc, hiéu qua, hién dai hoa
toan dién cong tac quan ly dang ky thué, khai thug,
nop thu€, hoan thué va ké toan thu€, v.v.

N am 2015 la ndm ban [é trong Chién lugc cai

Dy thao luat phi va Ié phi da dugc Chinh phu, cu
thé 13 Bd Tai chinh trinh Quéc hdi vao ndm 2014 nhdm
thay thé Phap Iénh 2001. Su ra ddi clia Dy thao la can
thiét, dap (g yéu cau phat trién Kinh t& - X3 hdi trong
giai doan mdi ndi chung, yéu cau hoan thién thu NSNN
tur phi, & phi ndi riéng va dong bd hoa vdi cac van ban
qui dinh phap ludt co lién quan mdi ban hanh trong
thdi gian gan day. D€ luat phi va Ié phi ndi riéng, van
dé thu phi va |é phi néi chung phat huy dugc vai tro
tich cuc dong thoi khac phuc dugc nhitng khd khan
vudng mac va bat cap hién nay can c6 nhitng danh gia
trung thuc, khach quan, day dd va chinh xac vé tinh
hinh thu phi va 1€ phi trong nhitng nam qua dong thdgi
xac dinh rd6 muc tiéu ctia phi va 1€ phi trong nhitng ném
t&i. Ton tai I&n nhat hién nay trong thuc hién Phap Iénh
2001 Ia khéng phan biét rd su khac biét gilra phi va gia,
khi nao phi la gia va khi nao gia trd thanh phi, do dé
Phéap Iénh va danh muc phi cu thé di kém cd su 1an [6n.
Haon nita, vé ban chat, mot so loai phi la gia dich vu
cong song vira chua xac dinh rd khai niém dich vu
codng, phan biét dich vu cong vdi dich vu cong ich, cong
cdng, vira thi€u co ché xac dinh gia dich vu cong trong
nén kinh t€ thi trudng cd dinh hudng cua Viét Nam nén
chua r6 vé pham vi diéu chinh ctia Dy thdo. Nhiéu noi
dung quan trong lién quan dén phi, 1 phi can ti€p tuc
dugc bd sung, chinh stra ¢6 cén ¢ khoa hoc va phu
hop véi yéu ciu phét trién Kinh t& - Xa hdi cla dat
nudéc trong giai doan mai.

28

is a pivotal year in implementing
2 O 1 5the strategy of taxation reform
2011 — 2020 under the Decision

no. 732/QD-TTg issued by the Prime Minister. Early this
year, the General Department of Taxation stipulated the
Decision no. 03/QD-TCT identifying the two critical
approaches to taxation reform objectives in 2015. Firstly,
accelerating the completion of institutional framework in
a more harmonized, transparent and simpler way in con-
sistence with administrative reform targets should be at
heart of the taxation reform process. The first priority
shall be given to drafting the fee and charge laws, and
correspoding guidelines, and issuing amendment and
supplement laws on Natural Resource Tax and corre-
sponding Circular providing concrete guidelines on
implementing the amendment and complement articles
regarding to Law on taxation including Special
Consumption tax. The second approach is to set up and
organize the management structure of tax in a more
effecient, effective and modernized manner, and to per-
fect the procedures of tax registering, filling, paying,
returning, accounting and so on.

Draft charge and fee laws were submitted by the
Ministry of Finance on behalf of the Government of
Vietnam to the National Assembly in 2014 in replace of
the Ordinance issued in 2001. The introduction of the
draft laws is essential to meet the need of social-eco-
nomic development in the new transition period in gen-
eral, the State budget from tax collection in particular,
and in harmony with relevant legal regulations recently
issued. In order to achieve positive effects of charge and
fee laws and tax collection, as well as to effectively deal
with existing bottlenecks and shortcomings, it is critical
to conduct transparent, subjective and precise assess-
ment on the tax payment and collection over recent
years. At the same time, it is also necessary to identify
the objectives of tax collection to be achieved in coming
years. The biggest persistent problem of the Ordinance
in 2001 is the false of discrimination of charges and fees,
and in a given context, when fees become charges and
vice versa. Therefore, the Ordinance does not prescribe
a distinguishable list of fees and charges. Furthermore,
some of charges are the price of public services whilst
there is no discrimination of such definitions as public
services and services for public benefits, and lack of cri-
teria to define price of public services in a socialist-ori-
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Cd c&u thu NSNN ndm 2015 da cd su’ chuyén dich
dang k€ theo hudng gidm ty trong thu NSNN tir dau
thd va hoat dong xuét nhap khau va ting ty trong thu
noi dia. Do mét s6 diéu chinh trong chinh sach thu doi
vGi mot sO tai nguyén khoang san va thué bao vé moi
trudng doi véi mat hang xang dau di doi véi cai cach
TTHC thué nén nhiéu khoan thu ndi dia dat kha.

Trong 6 thang dau ndm 2015, thu NSNN udc dat
364.079 ty dong, dat 49,8% so véi du toan, tang 8,1%
so V@i cling ky. So véi du’ todn c6 54/63 dia phuang thu
dat tir 50% trd |én, trong dé co6 16 dia phuong dat trén
60%. So vdi clng ky nam trudc co 58/63 dia phuang
c6 tang trudng thu, trong dé cé 9 dia phudng tang
trudng trén 25% nhu: Kién Giang, Ha Tinh, Ha Nam,
Phu Yén, Quang Nam, Ninh Binh, Quang Ninh, Thai
Nguyén, Hau Giang. Tham chi c¢é khoan thu da hoan
thanh du todn ca ndm chi sau 9 thang. Chang han,
théng qua tang gap 3 lan mic thu tir xang dau, thu
thué bao vé moi trudng dugc ngay 15,1 nghin ty dong,
vugt 17,1% so vdi du toan ca nam.

Tuy nhién, ganh ndng tang thu NSNN dang don
Ién vai nén kinh té trong nudc trong khi phan 16n cac
DN Viét Nam van dang vt 16n véi khé khan va ddi
s6ng cua dai bd phan ngudi dan van chua dudc cai
thién nhidu. Thu NSNN d& bdc 16 diém yéu c6t tir
ngay tir khau xay dung du toan khi bat chdp canh bao
clia gidi chuyén gia van xay dung gia dau thd du toan
t&i 100 USD/thung khién cho két cau thu NSNN bi pha
v3 ngay tUr khi chua thuc hién du todn. Su chuyén
dich thu NSNN tir phu thudc qua nhiéu vao thu tir dau
thd va hoat ddng xuat nhap khau hang chuc ndm qua
(ngay trong dy toan thu NSNN ndm 2015 thi thu tur
dau tho va hoat dong xuét nhap khau van chiém tdi
29,4% t8ng thu) sang dua chu yéu vao cac ngudn thu
bén virng tir két qua hoat dong san xudt kinh doanh
trong nudc (ty trong thu ndi dia da chiém 74,1% tong
thu NSNN tinh dén 15/9/2015) dang ra can dugc tién
hanh mét cach chd dong véi moét chién luge rd rang
thi lai dién ra phan nhiéu mang tinh bi dong, tham chi
ling tung. Ngay ca su kién diéu chinh tang soc thué
bao vé moi trudng d6i véi xang dau hay thué Tiéu thu
dac biét cling mang tinh chat doi pho, tinh thé. Két
qua 13 ca cac khoan thu vugt du toan 1an cac khoan
thu thap xa so vdi du todn déu khdng phan anh ding
dién bién kinh t& clia dat nudc cling nhu kha néng du

ented market economy of Vietnam. This leads to the
opaque application scope of the draft laws. Many impor-
tant articles regarding to charges and fees should be
amended and revised based on appropriate scientific
evidence and in accordance with the demand of socio-
economic development in the new transition period.

The structure of State budget collection in 2015 has
been significantly reorganized by shifting from oil tax
and import tariff decline to domestic tax increase. Due
to some tax collection policy adjustments related to
mineral natural resources and environmental protection
corresponding oil-based products and taxation adminis-
tration reform, the revenue collected from tax imposed
on domestic goods and services has been rather good.

During the first six months of 2015, the State budg-
et from tax revenue estimated achieved VND 364,079
bn, accounting 49.8% of yearly estimated revenue and
increasing by 8.1% in comparison with the same period.
With respect to the estimation, 54 out of 63 provinces
reached more than 50% of yearly estimated tax revenue
with 16 provinces have the rate of over 60%. In partic-
ular, there are nine provinces, namely Kien Giang, Ha
Tinh, Ha Nam, Phu Yen, Quang Nam, Ninh Binh, Quang
Ninh, Thai Nguyen, and Hau Giang achieved the growth
rate of more than 25%. Eventually, some of them gain
the State budget target as yearly expected only in the
first 9 months. For instance, by increasing triple of gaso-
line fee and environmental protection fee, the total rev-
enue is roughly VND 15.1 trn, exceeding by 17.1% of
the yearly estimated revenue.

However, the burden on the State budget revenue
increase is mostly put on the domestic economy while the
vast majority of Vietnamese enterprises are struggling
with enormous challenges, and living standards of the
large population has not been substantially improved. The
structure of State budget revenue from taxes has exposed
many critical shortcomings since an estimated price of
USD100 was imposed on a crude oil gallon despite warn-
ing from experts. This leads to the failure of the structure
of State budget revenue even when the payment
accounting had not been made yet. Shifting from major
dependence on export-import tariff and crude oil tax col-
lection to contribute to the state revenue over some
recent decades (as shown in the tax accounting of State
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bdo va chu dong diéu hanh chinh sach tai khoa ndi
chung, chinh sach thué phi néi riéng. Ty Ié thu NSNN
9 thang dau ndm 2015 da Ién dén xap xi 22,5% GDP
— cao hon han muc déng vién han 20,3% GDP cla du
toan NSNN ca nam 2015 trong khi GDP 9 thang theo
gia hién hanh mdi dat 63,6% k€& hoach ca nam.

Cong tac chdng that thu NSNN cling dugc nganh
Thué& d&y manh vdi hang loat bién phap ngén chin va
truy thu d6i véi cac truGng hgp tron 1au thué, dac biét
tap trung vao chdng chuyén gid va nd dong thué. Cac
bién phap kién quyét, minh bach va hop ly clia cd quan
Thué tir trung uong dén dia phuang dugc xa hoi quan
tam, ung hd manh mé va tang thém niém tin vao mot
mdi trudng thué cdng khai, binh déng gilra cac DN, gilra
cac thanh phan kinh t€, gilta cac khu vuc kinh té.

Nham t3ng cudng cdng tac thanh tra, kiém tra
chong that thu ngan sach, trong 6 thang dau nam
2015 da thanh tra, kiém tra dudc 29.663 DN, dat
41,1% nhiém vu k& hoach va bang 103,8% so v6i
cung ky nam 2014; s6 thué x{ ly tang thu qua thanh
tra, kiém tra 4.760 ty dong, bang 90,8% so véi cling
ky; giam khau trir 486,9 ty dong; giam 16 8.580,5 ty
dong; da thuc hién dén déc ndp vao NSNN trén
3.095,4 ty dong, dat 65% s6 thué x(r ly tdng thu qua
thanh tra, kiém tra.

Riéng vé thanh tra, kiém tra chéng chuyén gia, 6
thang dau nd3m d3 tién hanh thanh tra, kiém tra tai
1.031 DN 16, DN c6 d&u hiéu chuyén gia va DN c6 hoat
dong giao dich lién két; qua d6 giam 16 1.779 ty dong;
truy thu, truy hoan va phat 217,7 ty dong; giam khau
trir la 147,6 ty dong.

Bén canh do, cong tac quan ly thué ti€p tuc dudc
hién dai hod vugt bac ca vé phuang phap quan ly, TTHC,
b6 may t6 chirc, ddi ngii can bd, ap dung réng rai cdng
nghé tin hoc, ky thuat hién dai trén cc sd dir liéu thong
tin chinh xac v& ngudi ndp thué dé kiém soat dudc tét ca
ddi tugng chiu thu€, can c tinh thu€, phat hién va x{r ly
kip thdi cac vudng méc, vi pham phap ludt vé thué, v.v.
phét trién manh giao dich dién tir va quan Iy thué dién
tlr, dich vu thanh todn thong qua hé thGng ngan hang.

Nhg viéc ddy manh (ng dung CNTT, tinh dén
27/7/2015 da thuc hién khai thué qua mang Internet
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budget revenue in 2015, tax collection from crude oil and
export-import sector accounts for roughly 29.4% of the
total revenue) to stable tax income collected from domes-
tic business (this income presents for 74.1% of the total
revenue as of September 15th, 2015) should have been
applied by an active and clear strategy rather than a pas-
sive and confused way. In addition, increase in environ-
mental protection, gasoline tax or Special Consumption
tax was considered a temporary measure. As a result, the
total revenue from tax collection exceeds beyond or is
lower than the estimation, which does not reflect the actu-
al situation of the national economic growth as well as
forecasting capacity in order to take initiative in fiscal pol-
icy and tax/fee/charge policy administration. The propor-
tion of State budget from tax revenue in the first 9 months
of 2015 has been reaching approximately 22.5% of GDP
— much higher than the expected level of 20.3% as State
budget estimation for the whole year of 2015 while the
GDP of the first 9 months only gains 63.6% of the year.

Anti-tax losses to the State budget has been pro-
gressively taken into consideration by the Tax authorities
by applying a series of measures preventing from eva-
sion and tax fraud, especially the focus has been given
to restriction of debted tax and pricing change. Such res-
olute, transparent and appropriate measures adopted by
Tax authorities from the central to local level have been
paid attention by the society and supported by the pop-
ulation, which promotes the belief towards a public and
fair tax arrangements applied to different enterprises,
economic components and sectors.

With the purpose of reinforcing the inspection and
examination against loss of the State budget, 29,663
enterprises have been inspected in the first six months
of 2015, reaching at 41.1% of the total number to be
inspected, and equal to 103.8% in comparison with the
same period. Tax revenue collects from inspection
process increase to VND 4,760 bn, accounting for 90.8%
compared to those in the same period. In addition, there
are other activities such as a depreciation of VND 486.9
bn, loss reduction of VND 8,580.5 bn and a great effort
to collect taxes contributing to the State budget of more
than VND 3,095.4 bn, equal to 65% of total tax arrears
and penalties from inspection and examination.

In terms of sole anti-pricing change inspection,
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doi vaGi 98% s6 DN dang thudc dién quan ly thu€; da
€6 390.269 DN dang ky tham gia nop thué dién tlr, dat
88,86% chi tiéu dugc giao (néu tinh theo sd liéu cac
DN da ddng ky va két nai lién thong védi cac ngan hang
thuong mai, thi s6 DN tham gia nOp thué dién t(r tinh
dén 27/7/2015 13 294.159 DN, dat 66,98% k& hoach)
vGi sO tién da ndp vao NSNN tir dau nam 2015 dén
27/7/2015 la 33.234 ty dong. Thoa thuan vdi 27 ngan
hang thuang mai cling d& dugc ky két dé trién khai
nop thué dién tur tai 63 dia phucng trén ca nudc.

Tinh dén thang 8/2015, s6 giG ndp thué ctia DN da
dudc cdt giam 420 giG/ndm, s6 giG thuc hién TTHC vé
thué cing gidm xudng con 117 gid. Nhitng nd luc cua
nganh Thué€ da mang dén nhiéu két qua tich cuc trong
viéc giam chi phi, thdi gian thuc hién TTHC, gop phan
cai thién moi trudng kinh doanh, nang cao nang luc
canh tranh qudc gia. Tinh dén thang 8/2015, s6 gid
nop thué cua cac DN da giam tr 537 gid/nam xudng
con 167 gid/nam, giam 8 [an ké khai thué GTGT, 4 [an
ké khai thué€ thu nhap tam tinh.

Nhu vdy, tinh dén thdi diém hién nay véi cac giai
phap da trién khai thuc hién néu trén, s6 gid ndp thué&
s€ giam ti€p dugc khoang trén 50 gig, dat va vugt
dugc muc tiéu ma Nghi quyét s6 19/NQ-CP cla Chinh
phu da dat ra vé viéc giam s6 giG nop thué doi véi
ngudi ndp thué xudng dudi 121,5 gid trong ndm 2015.
Nganh Thué da thuc su di dau trong cong cudc cai
cach hanh chinh, &'ng dung CNTT, giam thgi gian lam
thu tuc thu€ ngang bang cac nudc tién tién trong khu
vuc nhu Nghi quyét ctia Chinh ph(.m

there are cases of pricing change and transactions
detected in 1,031 enterprises reporting loss in the first
six months. This reduced a loss of VND 1,799 bn, tax
collection from penalties and returns was VND 217.7
bn and a depreciation of VND 147.6 bn.

In addition, the tax management has been
improved by a wide arrow of measures including admin-
istrative procedures, organization, structure, human
resources, application of information technology and
advanced techniques with the precise database of tax-
payers for the purpose of having a fundamental base to
control taxpayer, tax calculation, detection of tax fraud,
issues, etc. Online transaction and e-tax payment as
well as bank transfer have been strongly developed.

The promotion of IT advance supported 98% corpo-
rate taxpayers and their online tax filling; 390,269
enterprises, accounting for 88.86% make the e-tax pay-
ment as of July 27th, 2015 (with reference to the data-
base which provides information on enterprises regis-
tered and connected to commercial banks, 294,159
enterprises (or 66.98%) make online payment as of
July 27th, 2015). The total tax revenue to State budget
reached VND 33,234 bn from early 2015 to 27th of July.
The agreement on e-tax payment on 63 provinces
nationwide with 27 banks was successfully signed.

The time consumption for tax payment procedures
spent by enterprises has declined by 420 hours per year
as of August 2015, and now it takes around 117 hours.
The efforts of taxation sector have gained positive
impacts on reducing the cost and time for administra-
tive procedures contributing to the development of
business environment and national competitiveness. By
August 2015, the number of hours goes down from 537
to 167 hours per year, reducing 8 times of VAT filling
and 4 times of estimated income tax filling.

In short, these measures will help decrease by
more than 50 hours and achieve or even exceed the
targets set out by the Decree No. 19/NQ-CP of the
Government on reducing tax payment time to 121.5
hours in 2015. The taxation sector truly takes the ini-
tiative in the administrative reform, IT application and
reducing time consumption for tax procedures in com-
pared with developed countries in the region.®
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NHUNG RUI RO,
THACH THUC

VE THUE KHI HIEP DINH TPP
PUOC THONG QUA

WHAT THE CONCLUSION
OF THE TRANS-PACIFIC PARTNERSHIP
AGREEMENT MEANS?

"~ ROBERT KING VA SHUBHENDU MISRA / ROBERT KING AND SHUBHENDU MISRA
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thang 3 nam 2010, Hiép dinh DAdi tac Kinh t€

Chién lugc xuyén Thai Binh Dugng (“TPP”) da
dudc thdng qua. 12 nudc ky két bao gom Uc, Brunei,
Canada, Chile, Nhat Ban, Malaysia, Mexico, New
Zealand, Peru, Singapore, Hoa Ky va Viét Nam.

Sau han 5 ndm ké tr vong dam phan d4u tién vao

TPP s8& thiét 1ap cac tiéu chudn mdi va cao han cho
thuong mai va dau tu d6i véi ca chau A-Thai Binh
Duong cling nhu toan cau. Cu thé&, TPP bao gom 30
chugng quy dinh vé thuong mai hang hoda, dét may,
nguyén tac xudt x&, quan ly hai quan va thuan Igi héa
thuong mai, thuong mai dién tdr, dich vu, mua sam
Chinh pht, dau tu, sé hitu tri tué, cac DN vilra va nho,
DN Nha nudc va cac linh vuc khac.

Trong m6i quan hé thugng mai xuyén bién gidi, cac
nudc tham gia TPP nham t&i muc tiéu xda bo va cat giam
cac loai thué quan va hang rao phi thué quan ddi vdi
hang hda céng nghiép; cling nhu’ xda bd va cat giam cac
loai thué quan va chinh sach han ché khac doi véi hang
hoa nong nghiép. Viéc x6a bo thué quan doi véi hau hét
cac mat hang cong nghiép s€ c6 hiéu luc ngay sau khi
tham gia vao thoa thuan, tuy nhién, viéc xda bo thué
quan d6i vdi hang hda nong nghiép sé dugc thuc hién
theo mét 10 trinh dai han. Do cac van ban cla Hiép dinh
TPP khong dugc cong b nén khong cd thém chi tiét vé
viéc nhugng bd thué quan tir cc nudc tham gia TPP.

CAC LOT ICH CHO VIET NAM

M0t Igi ich cGia TPP la ngubn cung nguyén vat liéu
rong I6n trong vung. Cac nguyén, vat liéu thd va
nguyén, vat liéu dau vao cé ngudn goc tir cac nudc
TPP c6 thé dugc coi la nguyén, vat liéu "cd xudt x noi
dia" va gilp cac nha san xudt dap (ing cac quy dinh
vé xudt x{ ddi vai san phdm hoan chinh.

RG rang, co rat nhiéu thudn Igi nham khuyén khich
cac DN thanh 18p cd s& san xuét trong khu vuc nay dé
tan dung t6i da cac Igi ich cua thoa thuan.

Su phét trién manh mé& clia nganh cdng nghiép dét
may Viét Nam 13 Igi thé& sdn cd dé t&i da hda nhing Igi
ich thué quan tir My va cac nudc TPP khac mot khi
thda thuan co hiéu luc. V& nguyén tac, diéu nay cling

fter more than five years since the first round of
Anegotiations in March 2010, the Trans-Pacific
Partnership (TPP) negotiation has finally been
concluded. The 12 signatory countries are Australia,
Brunei, Canada, Chile, Japan, Malaysia, Mexico, New

Zealand, Peru, Singapore, the United States of
America and Vietnam

The TPP will set new and high standards for trade
and investment on both Asia-Pacific and global fronts.
To put matters in perspective, TPP includes 30 chapters
that cover trade in goods, textiles and apparels, rules of
origin, customs and trade facilitation, e-commerce,
services, government procurement, investment, intel-
lectual property, small and medium-sized enterprises
and state-owned enterprises among other areas.

In relation to cross-border trade, the TPP countries
aim to eliminate and reduce tariffs and non-tariff bar-
riers on industrial goods; and to eliminate and reduce
tariff and other restrictive policies on agricultural
goods. Tariff elimination on most industrial goods
would be effective immediately upon entry into force
of the agreement, although tariffs on agricultural
goods would be eliminated over longer timeframes. As
the text of TPP agreement has not been released to
the public, there is no further detail on the duty con-
cession offered by TPP countries.

POTENTIAL ADVANTAGES FOR VIETNAM

An advantage of the TPP is the sheer size of the
grouping, which provides an expansive area for
regional sourcing as it allows cumulation, where raw
materials and inputs sourced from TPP countries could
be treated as “local” materials and help the manufac-
turer meet the rules of origin for the finished products.

Clearly, there are benefits for businesses who might
be encouraged to establish their manufacturing footprint
in this region to take full advantage of the agreement.

The thriving apparel industry in Vietnam is well-
poised to maximize the tariff benefits offered by the
US and other TPP countries once the agreement
enters into force. This, together with the recent, in

33



ANNUAL REPORT VIETNAM TAX OUTLOOK 2015

vGi thoa thuan tu do thugng mai gitfa Lién minh chau
Au va Viét Nam, s& ciing c6 hon nifa vi thé canh tranh
ctia Viét Nam trong nganh céng nghiép may mdc.

Nganh dét may dudc dac biét chd y trong thoa
thudn nay lién quan dén nguyén tac xudt x&r va cac
yéu cau vé thuc hién. DPiéu nay chu yéu phu thudc vao
su nhay cdm cla mdi nudc. Vi du nhu trong ndm
2014, theo bdo cdo, cac cdng ty My da nhap khiu
hang dét may vdi tri gid dang k& 1én dén 121,7 ty USD
tr cac nudc khac trén Thé gidi(L.

DE dam bao Igi ich thué quan dugc ap dung phl hgp
vGi nhitng san pham dét va may méc, tit ca cac nudc
tham gia TPP dd dong y vGi nhiing nguyén tac xudt x(r
rang cac san pham dugc lua chon phai st dung nguyén
phu liéu do trong nudc san xuét hodc nhap khau tir cac
nudc tham gia TPP khac. C6 mot ca ché cho phép sir
dung nhifng loai sgi va vai nhat dinh khéng cd san hodc
nguon cung thiéu hut trong khu vuc cac nudc TPP.

Quy dinh nay ciing doi hoi cac cong ty dét may can
xem xét lai ngudn cung Ung hién tai cia minh. Trong
mdt s6 trudng hdp, ho can thay d6i ngudn cung (ng
bang cach mua cac loai sgi va vai tir nhitng nugc TPP
dé& nhiing san pham hoan chinh cd thé hdi tu du diéu
kién nham dat dugc Igi ich TPP.

Quy tdc xuét x{ la mdt van dé phirc tap khién nhiéu
DN nhé va nhitng nha xuét khau gdp khé khin trong
viéc hiéu dugc lam thé nao cac san pham clia ho cd thé
dap Ung tiéu chuén xudt xr. TPP s& cé mdt chuong
riéng biét danh cho cac DN vira va nho, trong do cac
nudc TPP cam két tao ra nhiing trang web than thién
véi ngudi dung nhdm muc tiéu cung cap thdng tin va
nang cao nang luc cho cac DN vira va nho.

NHUNG ANH HUONG TOTI NGUON THU CUA
CHINH PHU

Nhu da d& cdp & trén, mot trong nhitng diém
quan trong ctia TPP la thda thuan gilra cac nudc ky
k&t nhdm xda bd va giam thué€ ddi vdi nhiéu loai san

(1) Ngudn: http://www.usitc.gov/research_and_analysis/trade
shifts 2014/textiles_and_apparel.htm
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principle, agreement between the European Union and
Vietnam for a free trade deal, further strengthens
Vietnam’s competitive position in the apparel industry.

Textiles and apparel have special mention in this
agreement with regard to rules of origin and enforce-
ment commitments. This is mainly due to domestic
sensitivity of countries. As an illustration, for the year
2014, it was reported that US companies imported
textiles and apparel worth a staggering USD121.7 bil-
lion from the rest of the world(1),

In order to ensure that tariff benefits are accorded to
deserving textiles and apparel products, all the TPP coun-
tries agreed to rules of origin for selected products to
require use of yarns and fabrics from TPP region. There is
a short supply list mechanism that allows use of certain
yarns and fabrics not widely available in the TPP countries.

This may also require the apparel companies to
relook at their current sourcing patterns. In some
cases, the apparel companies may need to change
their sourcing pattern by purchasing yarns and fabrics
from TPP countries so that their finished products can
qualify for TPP benefits.

Rule of origin is a complex topic and many small
businesses and exporters struggle to understand how
their products can meet the origin criteria. The TPP
will contain a specific chapter for small and medium-
sized enterprises where TPP countries are committed
to create user-friendly websites targeted at such users
to provide easily accessible information and organize
capacity building activities to support them.

WHAT ARE THE IMPLICATIONS FOR GOVERN-
MENT REVENUE?

As mentioned above, one of the key components
of the TPP is an agreement between the signatories to
eliminate and reduce tariffs on a wide variety of prod-
ucts that originate from the TPP countries and import-
ed into another TPP country.

(1) Source: http://www.usitc.gov/research_and_analysis/trade
shifts 2014/textiles_and_apparel.htm
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phdm cé ngudn géc tir nhitng nudc TPP va dudgc
nhap khdu vao mdt nudc TPP khéc.

Trong khi viéc gidm thué nhap kh&u nén dudc bu
dap nhiéu hon bdi nhitng Igi ich thuong mai dai han
doi va@i Viét Nam, dac biét trong linh vuc canh tranh
xuét khau, tac dong truc tiép trudc mat cd 18 la lam
giam ngudn thu cta Chinh phu.

RUI RO VE THUE

Néu nhiing Igi ich vi mo du’ doan tir TPP phat sinh,
va déng gdp dang k& vao su téng trudng kinh t& Viét
Nam trong linh vuc dau tu, thugng mai va tao viéc
lam, viéc giam ngudn thu tur thué quan cé 1€ sé dugc
bl d3p nhiéu han bdi cadc ngudn thu phat sinh tur cac
loai thué khac (thu& TNCN, thué TNDN, GTGT...).
Diéu dd cd nghia rang, tdc dong truGc mat, va tac
dong rd rang nhat la viéc giam thu NSNN.

Vé NSNN, Chinh phi udc tinh vao thang 9 nam
2015, t8n that ngudn thu thué trong khoang thdi gian
tir ndm 2016 dén nam 2025 vao khoang 77 triéu USD
do viéc thong qua cac Hiép dinh thuong mai tu do
(FTA) nhu TPP().

Cau hdi phat sinh & day la phan (ing cia Chinh pht
ddi vai viéc gidm ngudn thu nay? Mot phan Ung co thé
xay ra la cd gang bu ddp su sut giam tir ngudn khac. Mot
Ira chon khéc 1a cd géng giam thiéu mdc d6 anh hudng.

Khi mét quéc gia bi giam ngudn thu tr mét loai
thué, phan (ng thong thudng sé la chi dong hon
trong viéc thuc thi va thu thué céac loai thué khac. Cu
thé 1a téng cudng hoat ddng kiém tra trong linh vuc
hai quan, thué€ TNCN, thué TNDN va thué GTGT. Cac
hoat ddng kiém tra trén cd thé budc cac ca nhan va
DN tuan thu thué t6t han, tang cudng do chinh xac khi
quan ly, luu trlr va duy tri chiing tir, ho sd thué va
trong viéc thuc hién nghia vu thué.

Mot phan (ng khac la giam sat va thi hanh chat

@ "Viét Nam mat 77 triéu $ doanh thu thué mdi ndm do FTAs",
trang Dich vu Tin tirc Kinh t€ Thai, 29 Thang Chin nam 2015,
thong qua EM

Whilst the reduction in import tariffs should be
more than offset by the longer term trade benefits to
Vietnam, especially in the area of export competitive-
ness, the immediate, direct, impact will presumably be
a reduction in government revenues that would other-
wise arise from the imposition of such import tariffs.

ARE THERE ANY TAX RISKS?

If the anticipated macro-benefits from the TPP arise,
and contribute to a significant growth in the Vietnam
economy in terms of investment, trade and job creation,
the reduction in revenue from customs duties would pre-
sumably be more than offset by the increased revenues
arising from other forms of taxation (personal, corporate,
VAT etc.). That said, the immediate impact, and most
obvious impact is a reduction in tax revenues to the State.

From a public budget standpoint, the government
estimated, in September 2015, potential losses of
around US$77m in annual tax revenues between 2016
and 2025 due to passage of Free Trade Agreement
(FTA) such as the TPP(2),

The question that arises is what may be the reac-
tion by the government to a reduction in this revenue
stream? One possible reaction is to try and make up
the shortfall from somewhere else. Another option is
to try and mitigate the extent of the impact.

When a country suffers a reduction in one form of
tax revenue, a common response is to increase com-
pliance activities by being more aggressive in their
enforcement and collection of other taxes. That is,
increased audit activity in respect of customs, person-
al income tax, corporate income tax and VAT. The
resulting onus could fall on individual and corporate
taxpayers to exercise greater compliance and accura-
cy when administering, filling and maintaining tax doc-
uments and records and in taking tax positions.

Another response would be to very carefully mon-

() “Vietnam to lose $77 million of tax revenue each year due to
FTAs”, Thai Economic News Service, 29 Sep 2015, via EMIS
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ché cac diéu kién dé dudgc hudng Igi tir Hiép dinh TPP.
Diéu nay ¢ thé bao gbm viéc thuc thi nghiém ngst cac
yéu cau vé xudt x(. Thong qua sy giam sat nghiém
ngat, minh bach d6i véi cac quy dinh vé thu tuc xuat x
va cac luat 18 dé& xac dinh vi pham, cd quan hai quan cd
thé& dam bao réng hang hda khéng dap (ing day da cac
yéu cau sé khong dugc hudng cac quyén Igi vu dai thué
va do do sé chiu thué cao hon. Biéu nay chinh la kinh
nghiém clia cac DN ap dung mdot sé Hiép dinh thuong
mai tu’ do hién c6 ma Viét Nam tham gia, vi du nhu Hiép
dinh thuong mai tu’ do ASEAN.

PIEU GI TIEP THEO?

Giai doan ti€p theo sau khi thng qua Hiép dinh
cling khéng kém phan quan trong. Mdi qudc gia thanh
vién clia Hiép dinh TPP sé can phai thuc hién cac tha
tuc phé chudn trong nudc. Nhu vay, chinh tri trong
nudc va cac cudc bau clr Téng thdng My sdp tdi Ia mot
nhan té rat quan trong. Bén canh dd, qua trinh phé
duyét tai Canada sé phu thudc nhiéu vao nhitng dong
luc do nhitng thay d6i trong hé thdng chinh quyén sau
cudc bau ctr vira dién ra.

Ngay thi hanh hodc bat dau cé hiéu luc van chua
dugc xac dinh bdi cac nudc tham gia TPP. Theo du
doan, Hiép dinh c thé cé hiéu luc trong ndm 2016
hodc thuc t€ hon la ndm 2017.

Cac ndi dung clia Hiép dinh TPP sé dugc xem xét
nghiém tdc. Cho dén nay, da c6 nhiéu trao déi vé cich
cac nha nhap khau sé dugc hudng cac khoan cit giam
thué quan cho céc giao dich xuyén bién gigi nhung lai
it trao d6i vé cac chi phi phat sinh ho phai chi trd nhdm
tuan thd Hiép dinh.m

TAC GIA BAI VIET:

Robert King, Phd Tong gidm ddc ctia EY Viét Nam phu trach
Bo phan Tu van thué tai Viét Nam, Campuchia va Lao va
Shubhendu Misra, Phé Tong Giam Déc phu tréch Bo phan
Tu van Thué gian thu — Tu van Thuong mai toan cau ctia EY
Singapore.

(Bai viét thé hién quan diém cd nhan cta chuyén gia, khong
phdn dnh hodc dai dién cho quan diém ctia EY).
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itor and enforce the eligibility of those seeking to
benefit from the TPP agreement. This could include
stringent enforcement of the country of origin
requirement. Through rigorous, transparent over-
sight and application of COO procedures and rules to
identify non-compliance, the customs authorities can
ensure that goods that don't fully meet requirements
are not granted the preferential duty benefits and
thus subject to higher duties. This has already been
experienced by businesses that utilize some of the
existing FTAs that Vietnam participates in, e.g., the
ASEAN FTA.

WHAT’'S NEXT?

The next phase after the conclusion of agreement is
equally crucial. Each of the TPP country will need to
undertake domestic ratification procedures. In this
regard, domestic politics and the upcoming US
Presidential elections are a crucial element. Separately,
the approval process in Canada would also depend on
the dynamics on account of the change in government
after the recent elections.

An implementation date or entry into force date
has yet to be determined by the TPP countries.
Optimistically, the agreement could enter into force in
year 2016 or realistically in year 2017.

The contents of the TPP agreement will be highly
watched. So far, much has been said about how
importers would enjoy the tariff savings in cross-bor-
der trade but less has been said about the cost of
compliance faced by traders.®

THE WRITERS:

The writers are Robert King, Tax Market Segment Leader for
Vietnam, Cambodia and Laos and Shubhendu Misra,
Partner for Indirect Tax — Global Trade at EY in Singapore.

(The views reflected in this article are the views of the author
and do not necessarily reflect the views of the global EY
organization or its member firms).
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rong khudn kh& chuin bi céng b8 Bang xé&p
Thang V1000 — Top 1000 DN ndp thué TNDN Ién

nhat Viét Nam nam 2015 va xudt ban cudn “Bao
céo thudng nién: Téng quan Mdi trudng thué Viét
Nam 2015”, Cng ty C& phan Béo c4o Panh gia Viét
Nam (Vietnam Report) da tién hanh khao sat, 1ay y
ki€n phan hoi cla dai dién cac DN V1000 trong 5 nam
trd lai ddy nhdm tdng hdp nhitng nhan dinh cla cac
DN trudc nhifng nd luc cai cach clia nganh Thué trong
thdi gian vira qua.

1. DAC PIEM CUA DN PHAN HOI

V@i han 500 phan hoéi thu dugc tir phia cac DN
trong dot khao sat vira qua, Ban bién tap da téng hap
lai va rdt ra mot s6 ddc diém nhu sau:

- Phéan theo dia ban hoat déng, Thanh ph6 H6 Chi
Minh, Ha No6i, Bong Nai la 3 tinh cd s6 lugng DN phan
hoi nhiéu nhat. Didu nay rat dé hiéu bai day la nhitng
khu vuc thanh phé I6n, tap trung nhiéu Cong ty, Nha
may va cac Khu cong nghiép.

- Phéan theo loai hinh s& hitu von, trong dgt khao
sat [an nay, khdi DN Nha nudc va Tu nhan cb ty 1€
phan hodi nhiéu nhat, [an lugt chi€ém 44% va 40% trén
tdng s6 DN phan hbi.

- Phan theo loai hinh DN, hau hét cac DN gui phan
hdi hoat ddng dudi hinh thirc Céng ty C& phan va
C6ng ty TNHH.

- Phan theo linh vuc hoat dong, han mét nlra s6
DN phan hoi hoat dong trong linh vuc Cong nghiép,
han 30% hoat dong trong linh vuc Thuong mai — Dich
vu. Phan con lai hoat dong trong linh vuc Xay dung va
Nong — Lam — Ngu nghiép.

- Phan theo thdi gian thanh 1ap, han 40% DN phan
hoi c6 thdi gian thanh Iap trong giai doan tir nam 2000
trg lai day, 32% DN thanh lap trudc nam 1989, phan
con lai thanh 13p trong giai doan tir nédm 1990 — 1999.

Chi tiét vé nhitng d3c diém nay dugc trinh bay

trong cac bidu dd (Hinh 1.1); (Hinh 1.2); (Hinh 1.3);
(Hinh 1.4); (Hinh 1.5).
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List — Top 1000 enterprises of tax contribution in

Vietnam 2015 and publish the “Annual report:
Vietnam Tax Outlook 2015, Vietnam Report has con-
ducted a survey and collected feedback from repre-
sentatives of enterprises in V1000 profile in recent 5
years for the purpose of gathering all enterprises’
feedbacks on taxation sector’s reform efforts.

In the preparation for the release of V1000 Ranking

1. CHARACTERISTICS OF RESPONDED ENTER-
PRISES

With more than 500 sheets have been gathered in
the latest survey, Vietham Report summarized and
drew some of the following characteristics:

- In terms of operational location: Ho Chi Minh
City, Ha Noi and Dong Nai are three cities with the
biggest number of responded enterprises. It is under-
standable because they are big cities where locate
many companies, factories and industrial zones.

- In terms of ownership: State-owned companies
and Private companies have the highest response rate,
accounting for 44% and 40% of total responded
enterprises respectively.

- In terms of types of enterprises: most of
responded enterprises are Joint Stock companies and
Limited companies.

- In terms of operating field: more than a half of
responded enterprises operates in the Industrial field
and over 30% enterprises in Commerce — Service
field. The rest enterprises operate in the field of
Construction and Agriculture — Forestry — Fishery.

- In terms of establishment time: more than 40%
of total responded enterprises were established from
2000 until now, 32% enterprises were established
before 1989, and the rest in the period of 1990-1999.

The detailed characteristics are shown in the
charts below (Figure 1.1); (Figure 1.2); (Figure 1.3);
(Figure 1.4); (Figure 1.5).
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Hinh 1.1: TY LE DN PHAN HOI THEO DIA BAN. (BPON VI: %)
Figure 1.1: RATIO OF RESPONDED ENTERPRISES IN TERMS OF OPERATIONAL LOCATION. (UNIT: %)
Ho Chi Minh
Ha Noi
Dong Nai
Long An
Binh Binh
(anTho
Khénh Hoa
Quéng Ninh
An Giang
Binh Duong
Gia Lai
PhiTho
SécTrang

Ba Ria - Viing Tau

Dong Thép
Dak Lak
Phti Yén
Quang Ngai
Quang Nam
Hung Yén
Hai Duong
Ngudn: Khao sat cac DN
Yen B4i V1000 do Vietnam
Report thuc hién, thang
Ha Giang 9/2015
Source: Survey of V1000
Hai Phong enterprises conducted

by Vietnam Report in
0.00% 5.00% 10.00% 15.00% 20.00% 25.00% 30.00% 35.00% 40.00% 45.00% Sep 2015
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Hinh 1.2: TY LE DN PHAN HOI THEO SO HOU VON.
(DON VI: %)

Figure 1.2: RATIO OF RESPONDED ENTERPRISES IN
TERMS OF OWNERSHIP. (UNIT: %)

I Tunhan/Private

I Nhanudc/ Stateowned
FDI/FDI

[ Lién doanh / Joint Venture

Ngudn: Khao sat cac DN V1000 do Vietnam Report
thuc hién, thang 9/2015

Source: Survey of V1000 enterprises conducted by
Vietnam Report in Sep. 2015

Hinh 1.3: TY LE DN PHAN HOI THEO LOAI HINH DN.
(DON VI: %)

Figure 1.3: RATIO OF RESPONDED ENTERPRISES IN
TERMS OF ENTERPRISE TYPES. (UNIT: %)

1%

I (ongty 6 phan / Joint Stock Compan
I CongtyTNHH/ Limited Company
Khéc / Others

Ngudn: Khao sat cac DN V1000 do Vietnam Report
thuc hién, thang 9/2015

Source: Survey of V1000 enterprises conducted by
Vietnam Report in Sep. 2015

Hinh 1.4: TY LE DN PHAN HOI THEO LINH VUC HOAT
DONG. (PON VI: %)

Figure 1.4: RATIO OF RESPONDED ENTERPRISES IN
TERMS OF OPERATING FIELD. (UNIT: %)

2%

Nong - Lam - Ngu nghiép /

Agriculture - Forestry - Fishery

Thuang mai - Dich vu / Commerce - Services
58% Xay dung / Construction

Cong nghiép / Industry

Ngudn: Khao sat cac DN V1000 do Vietnam Report
thuc hién, thang 9/2015

Source: Survey of V1000 enterprises conducted by
Vietnam Report in Sep. 2015
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Hinh 1.5: TY LE DN PHAN HOI THEO THOI GIAN
THANH LAP. (DON VI: %)

Figure 1.5: RATIO OF RESPONDED ENTERPRISES IN
TERMS OF ESTABLISHMENT TIME. (UNIT: %)

M Trudcnam 1989/ Before
B 1990-1999
2000-nay / 2000-naw

Ngubn: Khao sat cac DN V1000 do Vietnam Report
thuc hién, thang 9/2015

Source: Survey of V1000 enterprises conducted by
Vietnam Report in Sep. 2015
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2. KET QUA KHAO SAT

2.1. Panh gia chat lugng thong tin cua cac van
ban, chinh sach thué da tiép can

Cau hdi khao sat s6 2: Quy DN nhan dinh thé

nao vé chat luong théng tin cac van ban lién
quan dén Thué da tiép can?

Panh gia chung

Ngay nay, di kém vdi su phat trién clia cic phucng
tién thong tin dai ching va cac kénh truyén thong,
viéc ti€p can cac thong tin, van ban, chinh sach va quy
dinh vé thué trd nén dé dang hon bao gid hét. Tuy
nhién, diéu cac DN quan tam han ca dé chinh la chat
lugng thong tin clia cac van ban, chinh sach thué ma
ho da, dang va sé€ ti€p can. Néu nhiing thong tin dugc
cung cdp cang nhat quan, don gian, va dé hiéu bao
nhiéu thi diéu dé ty 1& thuén vdi viéc hiéu, va thuc thi
mot cach ding dén, hiéu qua nhét nhitng chinh sach,
quy dinh thué cta Nha nuéc. (Hinh 2.1.1).

63% DN phan hdi cho rang thong tin lién quan dén
Ccac vén ban thué d3 tiép can déu san co, dé& tim. Pay
cting 13 diéu dé hiéu bai 1& su phét trién ngay cang nhanh

2. KEY FINDINGS

2.1. Assessments on the quality of information
in approached tax documents and policies

Questionnaire no.2: What is your opinion on the
quality of information in approached tax documents?

Overview

The accessibility of information, documents, poli-
cies and regulations on taxes nowadays has become
even easier thanks to the development of means of
mass media and other communication channels.
However, what attracts enterprise’s attention the most
is the quality of information in tax documents and poli-
cies they have been approaching. The more consis-
tent, simple and clear the provided information is, the
more properly and effectively the understanding and
implementing of enterprises on Government'’s tax poli-
cies and regulations. (Figure 2.1.1).

63% responded enterprises think that approached
tax information is available and searchable. It is rea-
sonable thanks to the more and more development of
information technology and Internet. Tax documents

Hinh 2.1.1: NHAN DINH CUA DN VE CHAT LUONG THONG TIN CAC VAN BAN LIEN QUAN DEN THUE DA TIEP CAN.

(DON VI: %)

Figure 2.1.1: ENTERPRISE'S ASSESSMENTS ON THE QUALITY OF INFORMATION IN APPROACHED TAX DOCU-

MENTS. (UNIT: %)

I Thong tin sdn ¢6, dé tim / Information is available and searchable
[ Théng tin cung cdp thong nhdt / Provided information is consistent
(o quan thué cung cap thdng tin kip thai, nhanh chéng / Tax authorities provide information timely and quickly

Cac thdng tin vé thué don gian, dé hiéu / Information is simple and easy to understand

Cacbiéu mau hanh chinh thué don gian, d& dién / The tax adminstrative forms are simple and easy to fil

Ngudn: Khao sat cac DN V1000 do Vietnam Report thuc hién,
thang 9/2015

Source: Survey of V1000 enterprises conducted by Vietnam
Report in Sep. 2015
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chdng clia CNTT, mang Internet, cac van ban thué hién
nay khong chi dugc phat hanh dudi dang ban cling, cong
van gui téi cac cd quan, DN ma con dugc cong b rong
rdi trén truyén hinh, cac kénh tin tic bao mang, va trang
web chinh thirc clia cd quan thu€ cac cap gitp cho cac DN
c6 thé tra cliu cdc thdng tin vé thué mét cach nhanh
chéng, dé dang, va thuan tién. Trong t6ng s6 DN g
phan h6i, cé 19% s6 DN dong y vdi y kién cg quan thué
cung cap théng tin kip thdi nhanh chdng. Véi nhitng quan
diém cho réng cac biéu mau hanh chinh thué don gian,
dé dién; Thong tin cung cdp thdng nhat; hay Cac théng
tin V& thué don gian, dé hiéu khdng chiém dudgc su dong
thuan cao clia cac DN phan hoi khi ty 1& Iua chon cac y
ki€n nay khong vugt qua 10%, lan Iugt la 7%, 6% va 5%.

Phan theo loai hinh s hiru vén
(Hinh 2.1.2)

Xét theo loai hinh s@ hitu vén, han mot nira s6 DN
phan hdi thudc khéi FDI cho rang cac théng tin lién
quan dén thué san co, dé tim nhung khdng cé DN FDI
nao nhan thdy nhitng thong tin cung cap la thdng
nh&t. Ngoai ra, 25% s6 DN FDI ciing danh gia céc biéu
mau hanh chinh thué& hién nay don gian, dé dién.

nowadays are not only issued in hard copies or docu-
ments sent to enterprises but also widely published in
television, online newspaper and official websites of
taxation agencies, which helps enterprises look up and
search tax information easily, quickly and more conve-
niently. 19% total responded enterprises agree that
tax authorities provide information timely and quickly.
Other feedbacks such as tax administrative forms are
simple and easy to fill, provided information is consis-
tent or tax information is simple and understandable
do not have high percentage of enterprises’ agree-
ment, which is under 10% accounting for 7%, 6% and
5% respectively.

Classifying by ownership
(Figure 2.1.2)

More than half of FDI responded enterprises think
that tax information is available and searchable, and
no FDI enterprises find this provided information con-
sistent. Moreover, 25% FDI enterprises believe that
tax administrative forms are simple and easy to fill.

Regarding Joint-venture enterprises, they give the

Hinh 2.1.2: NHAN BINH CUA DN PHAN THEO LOAI HINH SO HUU VON VE CHAT LUONG THONG TIN CAC VAN BAN

LIEN QUAN DEN THUE DA TIEP CAN. (PON VI: %)

Figure 2.1.2: ENTERPRISE'S ASSESSMENTS CLASSIFIED BY OWNERSHIP ON THE QUALITY OF INFORMATION IN

APPROACHED TAX DOCUMENTS. (UNIT: %)

80%
70%
60% 58%
50%
40%

30%

20% 17%  17% 7% 17%

FDI Lién doanh / Joint Venture

Nha nudc / State-Owned

74% M Théng tin sdn ¢, dé tim /
Information is available and searchable

I Thong tin cung cap thong nhdt /
Provided information is consistent
(o quan thué cung cdp thong tin kip thoi, nhanh chéng /
Tax authorities provide information timely and quickly
Cdcthdng tin vé thué don gidn, dé hiéu /
Tax information is simple and understandable
Cachiéu mau hanh chinh thué don gian, dé dién /

Tax administrative forms simple and easy to fill
18%

Tunhén / Private

Ngudn: Khao sat cac DN V1000 do Vietnam Report thuc hién, thang 9/2015
Source: Survey of V1000 enterprises conducted by Vietnam Report in Sep. 2015
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DGi vdi cac DN Lién doanh, khéi DN nay danh gia
cao nhat su cung cap thong tin kip thdi, nhanh chéng
cla cd quan thué cac cap. S6 lugng DN con lai trong
khoi chia déu cac “la phi€u” cho ca 4 y kién con lai,
moi y kién nhan dudc 17% su’ dong thuan.

KhGi DN Nha nudc va Tu nhan cé xu hudng danh
gid gidbng nhau ddi vai chat lugng thong tin cla cac
van ban, quy dinh thué hién nay. Cac DN Tu nhéan va
Nha nudc déu c6 cling quan diém vé théng tin thué
hién nay san c6, d& tim va sau d6 1a su’ cung cap kip
thdi, nhanh chéng nhitng tin tirc cap nhat cla cac cd
quan thué. Tuy nhién, su’ d& hiéu va don gidn clia cac
thong tin dé cling nhu clia cac biéu mau thué hién
hanh khong dugc 2 khdi DN nay danh gia cao.

TU két qua trén cho thdy, cac cd quan thué hién
nay da va dang thuc hién rat tot nhiém vu cla minh
trong viéc cung cdp cac thong tin dén DN mot cach kip
thdi va nhanh chdng, tuy nhién, dya trén nhirng phan
anh, lua chon clia cac khoi DN, cac cd quan thué can
phai cd gang nhiéu hon nifa trong viéc théng nhat va
don gian hda ndi dung cac biéu mau, thong tin gilp
cac DN dé dang hiéu va thuc hién ding tinh than cla
cac quy dinh, chinh sach thué.

2.2. Panh gia viéc thuc hién cac TTHC thué,
chinh sach thué

Cau hdi khao sat s6 5: Quy DN danh gia thé nao
vé thuc trang hién nay cia cac siac thué cu thé
sau: Thué GTGT, Thué TNDN, Thué TNCN, Thué
XNK, Thué mén bai, Thué su’ dung dat, Thué tai
nguyén, Thué tiéu thu dac biét.

Panh gia chung

Panh gid cta DN vé thuc trang hién nay cua cac
séc thué dugc thé hién dusi 3 mic dd theo xu hudng
can diéu chinh t&ng dan I&n, bao gdm: Tucng déi 6n,
khong can diéu chinh nhiéu; Can diéu chinh chit it; va
Can phai diéu chinh rat nhiéu trong thdi gian téi. Da
s8 cac sac thué déu nhan dudc sy hai long cla cac
DN, tuy nhién d& dat dugc mdc d6 chip thuén cao
nhat, cac sic thu€ nay van can diéu chinh du it du
nhiéu trong thdi gian sap tdi.

highest ratio of approval for the timely and quickly
information provision of tax authorities. The rest
enterprises in this group evenly divide their votes for
other 4 choices, each has 17% affirmative vote.

Groups of State-owned and Private enterprises
share similar opinions on the quality of information in
recent tax documents and regulations. They all have
the same thought that tax information is available and
searchable, followed by the timely and quickly update
of tax authorities. However, the simply and ability of
understanding of that information as well as current
tax administrative forms are not highly recognized by
these two groups.

From these findings, we can see that tax authori-
ties have put great efforts in providing enterprises
information timely and quickly. However, according to
enterprise’s responses and feedbacks, tax authorities
should work harder to make the information and
administrative forms more consistent and simpler,
which support enterprises to understand and imple-
ment tax regulations and policies properly.

2.2, Assessments on the implementation of tax
administrative procedures and policies

Questionnaire no.5: What is your opinion on the
current situation of the following taxes: Value
Added Tax, Corporate Income Tax, Individual
Income Tax, Import-Export Tax, License Tax,
Land Use Tax, Natural Resource Tax, and
Special Consumption Tax?

Overview

Enterprise’s assessments on the current situation
of taxes represent three levels in the progressive order
of amendment: “Quite good and no need any amend-
ment”, “Need a few amendments” and “Need many
amendments in the coming time”. Most of taxes
receive enterprises’ satisfaction, but in order to gain
the highest level of approval, these taxes still need
somewhat amendments in the coming time.

Value Added Tax, Corporate Income Tax and
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Thué GTGT, Thu& TNDN, va Thu& TNCN I3 nhiing
sac thué da dugc diéu chinh va chinh thdc cd hiéu luc
tir dau nam 2015 dua trén Thong tu 26/2015/TT-BTC
hudng dan Nghi dinh s§ 12/2015/ND-CP v&i mét s&
diém bd sung mdi. Nhitng phan hdi trén cla DN cho
thay phan nao két quéa cua viéc thuc thi Thong tu 26.

D0Gi v8i Thué GTGT, khoang 40% s6 DN dong y véi
quan diém sic thué nay tuong déi 6n, khdng can diéu
chinh nhiéu.

Thué€ TNDN c6 18 van can diéu chinh thém mot
chdt khi ty 1€ dong thuan vdéi y ki€n nay chi€ém téi 40%
tdng s6 DN phan hoi.

Thué€ TNCN 1a sdc thu€ nhan dugc it su hai long
nhéat khi 39% s6 DN phan hdi cho rdng sic thué nay
can phai diéu chinh rat nhiéu trong thai gian tdi.

Thué XNK theo nhu phan hdi ctia cac DN thi van
can ¢ thém mot vai su’ diéu chinh trong thdi gian sap
t&i vGi han 30% DN phan hoi lua chon y kién nay.

Thué& M6n bai 13 sdc thué€ mang lai su’ hai long 16n
nhé&t cho cac DN khi ¢6 t&i han 70% DN cho rdng sac

Individual Income Tax are taxes amended and official-
ly valid since the beginning of 2015 based on the
Circular no. 26/2015/TT-BTC giving guidance of the
Government’s Decree no. 12/2015/ND-CP with sever-
al supplements. The mentioned responses of enter-
prises partially represent the implementation of
Circular no. 26/2015/TT-BTC.

For Value Added Tax, around 40% enterprises agree
that this tax is relatively good and no need to amend.

For Corporate Income Tax, somewhat 40% enter-
prises agree to amend it a little bit.

Individual Income Tax receives the least satisfac-
tion when 39% enterprises believe that it needs many
amendments in the coming time.

Import-Export Tax as responded by enterprises
still needs some amendments in the future with near-
ly 30% enterprises choose this item.

License Tax brings the greatest satisfaction to
enterprises when 70% enterprises think that this tax is
quite good and no need any amendment.

Hinh 2.2.1: NHAN BINH CUA DN VE THUC TRANG HIEN NAY CUA CAC SAC THUE. (PON VI: %)
Figure 2.2.1: ENTERPRISE'S ASSESSMENT ON CURRENT SITUATION OF TAXES. (UNIT: %)

80%

I Tuong di 6n, khong cén diéu chinh nhiéu /
Quite good, no need any amendment

0%

70% 4 I (én diéu chinh chit it/
Need a few amendments
60% Can phai diéu chinh rét nhiéu trong thoi gian t6i /
) Need many amendments in the coming time
50% ’
3% 1%
40%
30% 29% 31%
30%
20%
10% |

Thué GTGT / VAT
Income Tax - Export Tax

ThueTNDN/OT ThueTNCN/Indwwdua\ Thué XNK/ Import Thuemon bai / BLT Thuesudungdat/ Thuetalnguyen/
Land Use Tax

f
Thué tiéu thy

dacbiét / Special

Consumpion Tax

Severance Tax

Ngudn: Khao sat cac DN V1000 do Vietnam Report thuc hién, thang 9/2015
Source: Survey of V1000 enterprises conducted by Vietnam Report in Sep. 2015
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thué€ nay tuang déi 6n, khdng can diéu chinh thém. This trend is similar to the assessment on Land Use
Tax with more than 40% enterprises accept current
Xu hudng nay cling giéng véi nhitng danh gia regulations of this tax.
clia cac DN vé Thué Sir dung dat véi hon 40% DN

chép nhan dudc nhitng quy dinh hién hanh cla sic Natural Resource Tax and Special Consumption
thu€ nay. Tax share the same assessment when most of enter-
prises (about 40%) think there should be some
Thué Tai nguyén va Thué Tiéu thu ddc biét Ia 2 sic amendments for these two taxes. (Figure 2.2.1).
thué cé chung xu hudng danh gia vdi ty 1€ phan dong
DN (khoang 40%) nghi rdng can c6 thém mot chit Classifying by ownership

diéu chinh d&i vdi 2 sdc thué nay. (Hinh 2.2.1).
Joint-venture enterprises are those who satisfy the

Phéan theo loai hinh sd hifu vén least with three taxes, which are considered to have
great effects on enterprise’s operation and production,
Xét theo loai hinh sg hitu von, cac DN Lién doanh including VAT, Corporate Income Tax and Import-

la khéi it hai 1dong nhat d6i vai 3 sac thué hién hanh Export Tax.
dugc xem la anh hudng nhiéu dén hoat dong san xuat

kinh doanh ctia DN dé la Thué GTGT, Thué TNDN, va The rest three groups have a different opinion
Thué XNK. when thinking that those three taxes are quite good
and do not need any amendment. However, some
3 khoi DN con lai c6 su khac biét nhiéu han trong enterprises want to have a few amendments or some
quan diém khi c6 DN cho réng 3 sic thué trén hién nay want many amendments in the future.
la 8n va khdng can diéu chinh thém, tuy nhién c6
nhitng DN lai mong mudn diéu chinh thém mét chut For Value Added Tax, a half of FDI group wants a
hodc rat nhiéu trong tucng lai. little change in the coming time. For other two groups,

Hinh 2.2.2: NHAN BINH CUA DN THEO LOAI HINH SO HTU VON VE THUC TRANG HIEN NAY CUA SAC THUE GTGT.
(PON VI: %)

Figure 2.2.2: ASSESSMENTS OF ENTERPRISES CLASSIFIED BY OWNERSHIP ON CURRENT SITUATION OF VALUE
ADDED TAX. (UNIT: %)

120%

100%
80% (Can phdi diéu chinh rét nhiéu trong thai gian t6i /
13% 14% Need many amendments in the coming time
)0/
70% I Céndiéu chinh chitit/

60% Need a few amendments

I Tuong ddi dn, khong can diéu chinh nhiéu /
Quite good, no need any amendment

50%
40%
30%
20%

10%

0%

FDI Lién doanh /Joint Venture Nha nudc / State-owned Tunhan / Private

Ngudn: Khao sat cac DN V1000 do Vietnam Report thuc hién, thang 9/2015
Source: Survey of V1000 enterprises conducted by Vietnam Report in Sep. 2015
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Hinh 2.2.3: NHAN BINH CUA DN THEO LOAI HINH SO HUU VON VE THUC TRANG HIEN NAY CUA SAC THUE TNDN.

(DON VI: %)
Figure 2.2.3: ASSESSMENTS OF ENTERPRISES CLASSIFIED BY OWNERSHIP ON CURRENT SITUATION OF

CORPORATE INCOME TAX. (UNIT: %)

120%

100%

80% Can phai diéu chinh rat nhiéu trong thai gian tGi /

21% Need many amendments in the coming time

70% 31%
Can diéu chinh chit it /

60% Need a few amendments

50% Tuong déi n, khong can diéu chinh nhiéu /
Quite good, no need any amendment

40%

30%

20%

10%

0%

FDI Lién doanh / Joint-venture Nha nudc / State-owned Tunhén / Private

Ngudn: Khao sat cac DN V1000 do Vietnam Report thuc hién, thang 9/2015
Source: Survey of V1000 enterprises conducted by Vietnam Report in Sep. 2015

Hinh 2.2.4: : NHAN PINH CUA DN THEO LOAI HINH SO HOU VON VE THUC TRANG HIEN NAY CUA SAC THUE XNK.

(DON VI: %)
Figure 2.2.4: ASSESSMENTS OF ENTERPRISES CLASSIFIED BY OWNERSHIP ON CURRENT SITUATION OF IMPORT

— EXPORT TAX. (UNIT: %)
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100%
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Ngudn: Khao sat cac DN V1000 do Vietnam Report thuc hién, thang 9/2015
Source: Survey of V1000 enterprises conducted by Vietnam Report in Sep. 2015
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Dai vGi Thué GTGT, trong kh6i DN FDI, mét nira s6 DN
mubn ¢ mét chit thay déi trong thdi gian t&i. V&i 2 khéi
DN con lai, s6 DN nhan thdy nhiing quy dinh, chinh sach
lién quan dén thué GTGT la tuang d6i 6n, khdng can didu
chinh nhiéu chiém ty trong I6n nhat, [an lugt la 47% doi
vGi khGi DN Nha nuGc va 43% ddi véi khéi DN Tu nhan.

DaGi véi Thué TNDN, khoi DN FDI c6 t6i 56% s6 DN
phan hdi mong mudn ¢ nhiéu diéu chinh trong thoi
gian tdi. 46% s6 DN Nha nudc cho réng sac thué nay
tuong ddi 6n, khéng can diéu chinh nhiéu, trong khi
49% s6 DN Tu nhan lai nhan thay can c6 thém 1 chdt
diéu chinh d€ hoan thién hon sac thué nay.

Thué XNK la sac thué khdng nhan dudc sy hai long
nhiéu nhat cla ca 4 khoi DN khi ty Ié mong mudn cai
thién loai thué nay ludn chiém da s6. VGi khoi DN FDI,
ty 1& mong mudn dugc thay déi thém nhiing quy dinh
vé thué XNK hién nay du it hodc nhiéu déu chiém s6
lugng bang nhau la 43%. Khéi Tu nhan va Nha nudc
déu c6 45% s6 DN mong mudn dugc diéu chinh thém
ddi chd vé chinh sach thu& XNK trong hé thng thué
hién nay. (Hinh 2.2.2); (Hinh 2.2.3); (Hinh 2.2.4).

Phéan theo quy mé doanh thu

D6i vdi sdc Thué GTGT, xét theo quy md doanh
thu, khoi DN c6 mirc doanh thu tir 10.000 ty VND dén
<15.000 ty VND mong mudn c6 thém nhiéu diéu chinh
véi sac thué nay nhét, khi 50% s6 DN trong khGi mong
mudn can phai diéu chinh thém rat nhiéu, 50% con lai
mudn diéu chinh thém chdt it.

Khoi DN c6 doanh thu tir 15.000 ty VND dén
<20.000 ty VND ciing c6 ty Ié lya chon tuong tu nhu
khGi DN ¢ mirc doanh thu tir 10.000 ty VND dén
<15.000 ty VND. Tuy nhién, 50% s6 DN ctia khéi nay
hai long véi nhitng quy dinh hién hanh hién nay cua
sac Thu€ GTGT, 50% con lai chi mong mudn cé mot
chit diéu chinh nhd dé& hoan thién hon sic thué nay.

S6 DN mong mudn cai thién luat Thué GTGT & mét
s6 diém chiém ty trong nhiéu nhéat phai k& dén 2 khéi cd
doanh thu ttr 5.000 ty VND dén <10.000 ty VND va
>=20.000 ty VND Vvéi 67% s6 DN clia mdi khéi Iua chon
phuong an nay.

the number of enterprises find regulations and policies
related to VAT is quite good and no need any amend-
ment which take a highest ratio, 47% for State-owned
enterprises and 43% for Private firms.

For Corporate Income Tax, in FDI group, 56% of
total responded enterprises want to see many amend-
ments in the future. 46% State-owned companies
think that this tax is quite good and no need to change
it; whereas 49% Private firms believe that it should
have a few amendments to improve.

Import — Export Tax are the least satisfied by all
four groups with a high ratio of wishing to improve this
tax. For FDI group, the ratio of wishing to have a few
amendments to current regulations on this tax or have
many amendments is the same with 43%. The Private
and State-owned group share the same 45% enter-
prises want to have a few amendments on Import —
Export Tax. (Figure 2.2.2); (Figure 2.2.3); (Figure
2.2.4).

Classifying by revenue

For Value Added Tax, in the criterion of revenue, the
enterprise group with revenue ranging from VND 10,000
bn to less than VND 15,000 bn is the group wants to
have amendments in the tax the most, in which 50%
enterprises want to considerably adjust it and the rest
50% enterprises, want to change a little bit.

The group with revenue ranging from VND 15,000
bn to less than VND 20,000 bn has the same ratio of
choice with VND 10,000 bn to less than VND 15,000 bn
group. However, 50% enterprises of this group satisfy
with VAT's current regulations and the rest 50% wishes
to have a few amendments in order to improve it.

The greatest ratio of enterprises wishing to
improve Value Added Tax a little bit are group of rev-
enue from VND 5,000 bn to less than VND 10,000 bn
and group of revenue more than VND 20,000 bn,
accounting for 67% enterprises for each groups.

The two groups with least revenues have rather
equal ratio of choosing three choices compared to
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2 khdi 6 doanh thu it nhat con lai ¢d ty |€ Iua chon
3 phuang &n dugc phan bS déu han so véi nhiing khéi
khac, s6 DN hai long véi nhitng quy dinh hién nay cta
thué GTGT co ty I€ lua chon [an lugt l1a 42% cho khoi co
doanh thu <1.000 ty VND, va 46% cla khoi cd doanh
thu t&r 1.000 ty VND dén <5.000 ty VND. Tuy nhién,
tong s6 DN con lai chiém phan déng hon vin mong
mudn cb nhitng cdi cach thém it nhiéu dé tao diéu kién
thuan Igi han cho hoat déng ctia DN. (Hinh 2.2.5).

Thué& TNDN la s3c thué& khdng “dugc long” cac DN
phan theo quy mé doanh thu nhat khi hau hét cac khoi
déu cd ty 18 DN mong mudn cai cach sic thué€ nay
chiém ap dao. Riéng chi c6 khdi DN c6 doanh thu tur
15.000 ty VND dén <20.000 ty VND I hai ldng nhét
vGi sdc thu€ nay khi cé t8i 52% s8 DN phan hoi thudc
kh&i cho rang khdng can diéu chinh gi thém.

Khéi DN c6 doanh thu 10.000 ty VND dén <15.000
ty VND dudng nhu “khé tinh” nhét trong viéc “kiém
duyét” nhitng quy dinh vé thué khi khdng c6 mot DN
nao cuta khéi hai 1ong véi ca sac thué GTGT va TNDN.

Khéi DN c6 doanh thu >=20.000 ty VND ciing
khong cd DN nao hai long véi quy dinh hién nay cla

other groups. Enterprises satisfy with VAT’s current
regulations have the ratio of 42% for less than VND
1,000 bn group and 46% for the group with revenue
ranging from VND 1,000 bn to less than VND 5,000 bn.
However, the rest of enterprises who take a majority
want to have a few or many amendments to facilitate
enterprises’ operation. (Figure 2.2.5).

Corporate Income Tax is the one receiving the
least satisfaction of enterprises classified by revenue,
most of groups have outweighed ratio of enterprises
wishing to adjust it. Particularly the group with rev-
enue from VND 15,000 bn to less than VND 20,000 bn
is the most satisfied with this tax when 52% respond-
ed enterprises in this group do not need any further
adjustments.

The group with revenue from VND 10,000 bn to
less than VND 15,000 bn may be the most “difficult”
group in evaluating tax regulation when no enterprise
belong to this group is satisfied with the Value Added
Tax and Corporate Income Tax.

Neither any enterprise in the group with revenue
of over VND 20,000 bn satisfies with current regula-

Hinh 2.2.5: NHAN DINH CUA DN THEO QUY MO DOANH THU VE THUC TRANG HIEN NAY CUA SAC THUE GTGT.

(DON VI: %)

Figure 2.2.5: ASSESSMENTS OF ENTERPRISES CLASSIFIED BY REVENUE ON CURRENT SITUATION OF VALUE

ADDED TAX. (UNIT: %)
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Ngudn: Khao sat cac DN V1000 do Vietnam Report thuc hién, thang 9/2015
Source: Survey of V1000 enterprises conducted by Vietnam Report in Sep. 2015
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thué€ TNDN, tuy nhién chi c6 33% sG6 DN cla khai
mong muoén cé thém nhiéu cai cach hon nira, 67% con
lai cho rang chi can diéu chinh thém mdot chit.

3 khdi DN ¢d quy md doanh thu nhd hon con lai co ty
Ié Iya chon cac phuang an phan khdc r6 rang han, tuy
nhién, phan da van c6 cling xu huéng mong mudh cai thién
cac quy dinh clia séc thué nay, dién hinh nhu khéi cd doanh
thu tir 5.000 ty VND dén <10.000 ty VND. (Hinh 2.2.6).

Nhu vay, nhiing sic thué trén déu nhan dugc nhiing
sy hai long va chua hai 1ong & mot vai quy dinh. Két qua
khao sat méi chi v& ra dugc mdt birc tranh tdng thé vé
mong mudn cla cac khdi DN ch( chua thé chi tiét vé
nhiihg diém cu th& ma cac DN mong mudn dudc stra ddi.
Vi thé, dé luat thu& ngay cang “dugc 1ong” DN, cac cd
quan thu€ can co nhifng cudc trung cau y kién ctia cac DN
@€ tim hiéu va can nhdc nhdm dua ra nhiing cai cach thué
mdt cach hiéu qua va phl hap nhéat véi muc tiéu phét trién
kinh t&, nhiém vu clia nganh ciing nhu' hd trg t5i da cho
hoat dong san xuat kinh doanh ctia DN.

2.3. Tac dong cua chinh sach thué dén hoat
dong san xuat kinh doanh cua DN

tions of Corporate Income Tax, in which 33% enter-
prises want to have many amendments and the rest
67% enterprises believe that it should only amend a
little bit.

The other groups with lower revenues have a
clearer ratio of choices, but most of them share the
hope to improve this tax, especially the group with
revenue ranging from VND 5,000 bn to less than VND
10,000 bn. (Figure 2.2.6).

In conclusion, these taxes are satisfied and dissat-
isfied in some certain regulations. The research'’s find-
ings only show a big picture of enterprises’ wishes but
not the detailed items where those enterprises want to
amend. So in order to get the tax law “accepted” by
enterprises, tax authorities should conduct more pub-
lic vote for the purpose of investigating and consider-
ing effective and suitable taxation reform to the eco-
nomic development targets, sector’s mission as well as
enterprise’s operation and production.

2.3. Impacts of tax policies to enterprise’s oper-
ation and production

Hinh 2.2.6: NHAN BINH CUA DN THEO QUY MO DOANH THU VE THUC TRANG HIEN NAY CUA SAC THUE TNDN.

(DON VI: %)

Figure 2.2.6: ASSESSMENTS OF ENTERPRISES CLASSIFIED BY REVENUE ON CURRENT SITUATION OF CORPORATE

INCOME TAX. (UNIT: %)
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Ngudn: Khao sat cac DN V1000 do Vietnam Report thuc hién, thang 9/2015
Source: Survey of V1000 enterprises conducted by Vietnam Report in Sep. 2015

51



ANNUAL REPORT VIETNAM TAX OUTLOOK 2015

Cau hoi khao sat sé 1: Tur ngay 01/01/2015,

mét sé quy dinh vé thué lién quan dén Thué

TNDN, Thué GTGT, v.v. da chinh thirc cé hiéu

luc. Nhirng chinh sach nay cé tac dong nhu thé

nao dén hoat dong san xuat kinh doanh cua DN?

Cau hoi khao sat sé 7: Sap tdi khi Viét Nam chinh
thirc dat dugc thoa thuan TPP, theo Quy DN, nhiing
didu chinh vé thué (dic biét I3 thué XNK) dua trén
Hiép dinh nay cé anh hudng nhu thé nao dén DN?

Danh gia chung

Diéu khién moi DN quan tam tdi cac chinh sach
thué do chinh la tdc dong clia nhitng chinh sach nay
dén hoat dong san xuat kinh doanh cla DN theo
hudng tich cuc hay tiéu cuc. Véi dac thu linh vuc hoat
dong, quy mo va loai hinh DN khac nhau, cac chinh
sach thué€ cling sé tao ra nhiing anh hudng tuong doi
khac biét.

Piéu nay c6 thé nhan thay rat rd qua két qua téng
hdp phan hbi. Cé tGi 74% s6 DN cho rdng cac chinh
sach thué hién nay dang c6 nhiing &nh hudng ro rang
va thuan Igi hon téi hoat dong san xudt kinh doanh

Questionnaire no.1: Several tax regulations relat-
ed to Corporate Income tax, Value Added Tax,
etc. have been officially valid since January 15t
2015. What is the impact these regulations have
on enterprise’s operation and production?

Questionnaire no.7: Vietnam is on the way to be
a member of the Trans-Pacific Partnership
(TPP), so in your opinion, what is the impact of
TPP-based taxation amendments (especially
Import — Export Tax) have on enterprises?

Overview

What draws enterprise’s attention to tax policies is
that the impact of these policies on the enterprise’s
operation and production is positive or negative. For
different sectors and enterprise’s size and type, tax
regulations will have different impact.

The research’s findings show it clearly. 74% total
enterprises think that current tax policies are clearer
and more convenient to enterprise’s operation and
production. 17% enterprises do not see any impact
of tax policies on their operation. The rest 9% enter-

Hinh 2.3.1: NHAN PINH CUA DN VE TAC DONG CUA
CAC CHINH SACH THUE BEN HOAT DONG SAN XUAT
KINH DOANH CUA DN. (PON VI: %)

Figure 2.3.1: ASSESSMENTS OF ENTERPRISES ON
THE IMPACT OF TAX POLICIES ON ENTERPRISE'S
OPERATION AND PRODUCTION. (UNIT: %)

I R6rang va thuan lgi hon /
Clearly and more favorable

I Khong co thay di/
No impact

Kho khan hon trudc /
More difficult

Ngubn: Khao sat cac DN V1000 do Vietnam Report
thuc hién, thang 9/2015

Source: Survey of V1000 enterprises conducted by
Vietnam Report in Sep. 2015
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Hinh 2.3.2: NHAN PINH CUA DN VE TAC BONG CUA
NHONG BIEU CHINH VE THUE (PAC BIET LA THUE
XNK) DUA TREN HD TPP DEN DN. (DON VI: %)
Figure 2.3.2: ASSESSMENTS OF ENTERPRISES ON THE
IMPACT OF TPP-BASED TAXATION AMENDMENTS (ESPE-
CIALLY IMP-EXP TAX) ON ENTERPRISES. (UNIT: %)

B Anh huéng tich cuc / Positive impact
I Khong anh huéng nhiéu / Not much

Anh huding tiéu cuc / Negative impact

Ngudn: Khao sat cac DN V1000 do Vietnam Report
thuc hién, thang 9/2015

Source: Survey of V1000 enterprises conducted by
Vietnam Report in Sep. 2015
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ctia DN. 17% DN khong nhan thdy anh hudng hodc
tdc dong clia nhitng chinh sach thué dén hoat dong
cla ho. 9% s6 DN con lai cam thay “bi quan” khi cho
rdng cac chinh sach thué dang c6 tac dong tiéu cuc
dén ban than DN. (Hinh 2.3.1).

Sau 5 nam dam phan, vao ngay 05/10/2015 vira
qua, Hiép dinh thugng mai tu' do lich sir TPP da di dén
hoi két tot dep vdi viéc hoan tat cac théa thuan gilra
12 nudc thanh vién, hra hen dem dén cho kinh t€ va
xa hdi Viét Nam nhitng cd hdi phét trién méi. Cac DN
Viét Nam cd I€ la nhitng d&i tugng theo doi sat sao
nhat tirng vong dam phan ky két cla Hiép dinh nay,
bai I€ sé c6 nhitng DN dugc hudng Igi nhung cé nhitng
DN chéc chdn sé& phai c6 gdng nd luc phat trién hon
rat nhiéu d& “tru hang” trong cudc canh tranh “ndi —
ngoai” khdc liét ngay trén “san nha”. Khi TPP dugc ky
két, mdt trong nhiing diéu ma ai cling c6 thé doan biét
dugc, do chinh la su anh hudng clia nd dén hé thong
thué hién hanh cua Viét Nam, dac biét la thué XNK.
Nhu da dé cap & phia trén, bén canh nhitng DN cam
thdy hao hiing vi dudc hudng Igi tir nhitng thay déi
dd, thi cling cd rat nhiéu nhirng DN thay e ngai vi phai
chiu nhiing tac déng tiéu cuc, hay nhitng DN diing
ngoai vong anh hudng khi khéng chiu qua nhiéu ap luc
tir nhitng thay d6i nay.

Theo nhu s liéu thong k&, gan mot nira s6 DN Viét
Nam (49%) nhan thdy minh sé dugc hudng Igi tir
nhitng thay d6i vé& chinh sach thu€ sau khi Viét Nam
ky két Hiép dinh TPP, diéu nay cho thay niém tin cla
DN Viét Nam vao mot tuang lai sang lan trong cudc
canh tranh vé@i cadc DN nudc ngoai cling nhu hi vong
tich cuc vao nhitng ddi méi trong chinh sach thué& dén
hoat dong san xuat kinh doanh ctia DN. 42% la ty Ié
s6 DN cho rang minh khong chiu qua nhiéu tac dong
cla nhiing chinh sach cai cach thué sau khi TPP dugc
thdng qua. 9% s6 DN con lai ¢ cai nhin khdng may
lac quan khi nhan thady nhiing anh hudng ti€éu cuc ma
nhifng cai cach thué€ dua trén Hiép dinh lich sr nay sé
dem dén cho DN. (Hinh 2.3.2).

Phéan theo loai hinh s6 hifu vén

DGi véi 4 khdi DN phan theo loai hinh sé hitu von,
€6 3 khdi c6 ty 1€ DN I6n nhét cho rang cac chinh sach

prises feel “pessimistic” when believing that tax poli-
cies are now having negative impact on them.
(Figure 2.3.1).

After 5 years of negotiation, on October Sth, 2015,
the Trans-Pacific Partnership (TPP) has come into
happy ending with the accomplishment of agreements
among 12 members, which promises to bring new
opportunities to Vietnam’s economy and society.
Vietnamese enterprises may be the ones who take the
closest look at each round of negotiation of this trade
agreement, because many enterprises would benefit
from it but many others have to put great efforts to
hold on in the severe competition of “foreign vs.
domestic” when playing at home. Upon TPP’s signing,
one of the issues everyone can expect is its impact on
Vietnam’s current taxation system, especially Import —
Export tax. As mentioned above, apart from enterpris-
es that are eager for being beneficial from these
changes, there are many enterprises concerning over
their negative impact or enterprises out of the impact
and not in the pressure of these changes.

According to statistics, nearly half of Vietnamese
enterprises (49%) realize that they would benefit from
the changes in tax policies after Vietnam signed TPP
trade agreement. This shows Vietnamese enterprise’s
trust in a brighter future in the competition with for-
eign enterprises as well as their hope in tax policy’s
innovation to facilitate enterprise’s operation and pro-
duction. 42% enterprises think that they will not get
much influence of taxation reform after signing TPP.
The rest 9% enterprises have a rather pessimistic view
when finding negative impacts of TPP-based taxation
innovation on enterprises. (Figure 2.3.2).

Classifying by ownership

Among 4 groups of enterprises classified by own-
ership, there are 3 groups with the greatest ratio of
enterprises think that tax policies have positive
impacts on their operation and production. The State-
owned group takes the lead with 84% enterprises
agrees that tax policies are more convenient, followed
by Private group with 74% and FDI group with 44%.
(Figure 2.3.3).
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thué tac dong tich cuc dén hoat dong san xuat kinh
doanh ctia DN, dan dau 1a kh6i DN Nha nudc véi 84%
s6 DN cuia khdi ddng tinh véi quan diém nay, con s6
nay lan lugt 1a 74% doi véi khdi Tu' nhan va 44% doi
véi khéi FDI. (Hinh 2.3.3).

Trong khi dd, khoi DN Lién doanh c6 téi 60% DN
cho réng cac chinh sach thué khdng c6 tac dong gi téi
hoat déng ctia ho. DN FDI va DN Lién doanh la 2 khoi
co ty 1€ DN I6n nhat trong 4 khoi nhan thay cac quy
dinh thué khién cho hoat dong kinh doanh ctia ho kho
khan han trudc, [an lugt la 22% va 20%. (Hinh 2.3.4).

Xét dén tac dong cua nhitng diéu chinh vé thug,
dac biét la thué XNK dua trén HD TPP dén DN, nhan
dinh cla 4 khoi DN phan theo loai hinh sé hitu von da
c6 su’ khac biét r6 rét hon.

Dau tién la khoi DN FDI, day la khéi tu tin va co
cai nhin lac quan nhét truSc moi thay d6i, chuyén bién
khi khéng cé DN nao trong khdi lo 1dng nhitng diéu
chinh vé thué sé khién cho hoat dong kinh doanh cla
ho tré nén khé khan han trude. Mot nira s6 DN FDI tin
tudng rang nhitng thay déi nay sé dem lai anh hudng
ro rang va thuan Igi han cho DN, 50% con lai khong

Whereas, 60% enterprises in the Joint-venture
group believe that tax policies have no impact on their
operation. FDI and Joint-venture groups have the
biggest ratio of enterprises among the four groups
realize that tax policies make their operation and pro-
duction more difficulty, accounting for 22% and 20%
respectively. (Figure 2.3.4).

Regarding impact of taxation amendments espe-
cially Import — Export Tax basing on TPP trade agree-
ment on enterprises, the assessments of four groups
classified by the types of capital are clearly distinct.

Let us see the FDI group first. This is the most con-
fident and optimistic group about all changes when
none enterprise worries that taxation amendments
would make their operation more difficult. Half of the
FDI group believes that these changes will bring clear
and favorable impact for enterprises, the rest 50% do
not see any impact these changes bring to enterprise’s
operation.

For Joint-venture enterprises, 80% enterprises
think that TPP-based taxation amendments have no
impact on their operation and production. However,

Hinh 2.3.3: NHAN DINH CUA DN PHAN THEO LOAI HINH SG&' HOU VON VE TAC BONG CUA CAC CHINH SACH THUE
DEN HOAT DONG SAN XUAT KINH DOANH CUA DN. (PON VI: %)
Figure 2.3.3: ASSESSMENTS OF ENTERPRISES CLASSIFIED BY OWNERSHIP ON THE IMPACT OF TAX POLICIES ON

ENTERPRISE'S OPERATION AND PRODUCTION. (UNIT: %)

100%

80%

85%

74%

60%

40%

20%

0%

FDI Lién doanh / Joint-venture

I Ro rang va thuan loi hon / Clearer and more favorable

I Khong cd thay ddi / No impact

Nha nudc / State-owned Tunhdn / Private

Kho khan hon trudc / More difficult

Ngudn: Khao sat cac DN V1000 do Vietnam Report thuc hién, thang 9/2015
Source: Survey of V1000 enterprises conducted by Vietnam Report in Sep. 2015
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nhén thdy nhitng tac ddng cla su thay d6i nay dén
hoat dong ctia DN.

Dai v6i cac DN Lién doanh, 80% cac DN tin rang
nhitng thay ddi vé thué dua trén HD TPP khéng tac
dong gi nhiéu tGi hoat dong cua ho. Tuy nhién 20%
DN con lai lo 18ng nhitng thay d6i d6 s& khién cho hoat
dong ctia DN khé khan hon trudc.

Cac DN trong khdi Nha nudc cling tuang doi tu tin
trudc nhitng thay d6i vé thué hau TPP khi 63% DN hi
vong nhitng diéu chinh mdi vé thué sé tac dong ro
rang va thuan Igi hon dén DN. 29% s6 DN Nha nudc
khdng nhan thiy su thay d8i va 9% con lai e ngai
nhiing tac dong tiéu cuc tir nhitng diéu chinh nay.

Khdi Tu nhan ¢ s6 Iugng DN cho rdng minh “nam
ngoai tdm anh hudng” chi€ém nhiéu nhat, khoang 48%.
Theo sat ty 1é dd la 42% s6 DN hao hing véi nhiing
thay déi khién cho hoat déng clia DN khdi séc han. Con
s86 10% con lai phan anh s lugng DN lo I8ng trudc
nhitng diéu chinh khong may thuan Igi nay doi véi ho.

Phén theo linh vuc hoat déng
(Hinh 2.3.5); (Hinh 2.3.6).

the rest 20% concerns that these changes would
make them more difficult.

State-owned enterprises are also rather confident
about post-TPP taxation amendment when 63%
enterprises hope that new adjustment would have a
clearer and more favorable impact on enterprises.
29% of State-owned enterprises do not realize the
changes and the rest 9% enterprises afraid of the neg-
ative effects due to these changes.

The Private group has the largest number of enter-
prises think that they are “out of affected area”,
accounting for 48%. Another 42% is eager for
changes that would make their operation more suc-
cessful. The rest 10% enterprises worry about these
unfavorable amendments.

Classifying by operating field
(Figure 2.3.5); (Figure 2.3.6).

In terms of operating field, all enterprises in the
four sectors realize the clear and positive impact that
tax policies have on their operation and production, in
which Construction sector has 83% enterprises, fol-

Hinh 2.3.4: NHAN BINH CUA DN PHAN THEO LOAI HINH SO HOU VON VE TAC BONG CUA NHUNG DIEU CHINH VE
THUE (PAC BIET LA THUE XNK) DUA TREN HD TPP DEN DN. (PON VI: %)

Figure 2.3.4: ASSESSMENTS OF ENTERPRISES CLASSIFIED BY OWNERSHIP ON IMPACT OF TPP-BASED TAXATION
AMENDMENTS (ESPECIALLY IMP-EXP TAX) ON ENTERPRISES. (UNIT: %)
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80!
80% %

63%

70%
60%
0,

50% 50% 50%
40%
30%

20%
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10%
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|

FD Lién doanh / Joint-venture

I R6rang va thuan loi hon / Clearer and more favorable

I Khong co thay d6i / No impact

Nha nudc / State-owned Tu'nhén / Private

Khd khan hon trudc / More difficult

Ngudn: Khao sat cac DN V1000 do Vietnam Report thuc hién, thang 9/2015
Source: Survey of V1000 enterprises conducted by Vietnam Report in Sep. 2015
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Hinh 2.3.5: NHAN PINH CUA DN PHAN THEO LINH VUC HOAT BONG VE TAC DONG CUA CAC CHINH SACH THUE
DEN HOAT BONG SAN XUAT KINH DOANH CUA DN. (BON VI: %)

Figure 2.3.5: ASSESSMENTS OF ENTERPRISES CLASSIFIED BY OPERATING FIELD ON IMPACT OF TAX POLICIES ON
ENTERPRISE’S OPERATION AND PRODUCTION. (UNIT: %)

100% |
83%

I R6 rang va thuan lgi hon / Clearer and more favorable
80% | I Khong cd thay @i / No impact

Khé khan hon trucic / More difficult

60% 50%

il 33%
40%

17% 17%

20% |
6%

T T T
(Cong nghiép / Industry Thuong mai - Dich vu / Commerce -Service Xay dung / Conduction Nong - Lam - Ngu nghiép /
Agriculture - Forestry - Fishery

Ngudn: Khao sat cac DN V1000 do Vietnam Report thuc hién, thang 9/2015
Source: Survey of V1000 enterprises conducted by Vietnam Report in Sep. 2015

Hinh 2.3.6: : NHAN BINH CUA DN PHAN THEO LINH VUC HOAT PONG VE TAC DPONG CUA NHUNG DIEU CHINH VE
THUE (PAC BIET LA THUE XNK) DUA TREN HD TPP DEN DN. (PON VI: %)

Figure 2.3.6: ASSESSMENTS OF ENTERPRISES CLASSIFIED BY OPERATING FIELD ON IMPACT OF TPP-BASED TAX
POLICIES ON ENTERPRISES. (UNIT: %)

Nong - Lam - Ngu nghiép /
Agriculture - Forestry - Fishery

Anh huéng tiéu e / Negative impact
I Khong anh hudng nhiéu / Not much impact
B Anh hudng tich cuc / Positive impact

Xay dung / Conduction

Thuong mai - Dich vu / Commerce -Service

Congnghiép / Industry

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

Ngudn: Khao sat cac DN V1000 do Vietnam Report thuc hién, thang 9/2015
Source: Survey of V1000 enterprises conducted by Vietnam Report in Sep. 2015
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Xét theo linh vuc hoat dong, tat ca cac DN trong 4
nganh nghé déu nhan thay tac déng rd rang va tich
cuc cua cac chinh sach vé thué dén hoat dong san
xuat kinh doanh cta DN, trong d6 co t&i 83% s6 DN
thudc nganh xay dung chon phugng an nay, ti€p sau
dé la cac DN trong khdi Cong nghiép, Thuaong mai —
Dich vy, va Nong — Lam — Ngu' nghiép vdi ty 1€ Iua
chon lan lugt la 78%, 68%, va 50%.

Ngoai ra, néu nhu nganh Xay dung khong c6 DN
nao cho rang nhiing chinh sach hién nay vé thué tac
dong tiéu cuc dén hoat dong san xuat kinh doanh cua
DN thi c6 tGi han 30% s6 DN trong nganh Nong — Lam
— Ngu nghiép c¢é cdi nhin * bi quan” d6i v&i anh hudng
cla cac quy dinh thué.

Tuy nhién, khi dugc hdi vé tac dong clia nhiing thay
ddi vé thué sau khi Viét Nam ky két HD TPP, d3c biét Ia
thué XNK, cé tGi 77% s6 DN phan hoi thuéc Bang xép
hang V1000 hoat dong trong nganh Nong — Lam — Ngu’
nghiép co cdi nhin lac quan vé anh hudng clia Hiép dinh
thé ky nay. Trong khi dd, cac DN hoat dong trong 3 linh
vuc con lai da phan déu ddng tinh véi quan diém néu
ching khong tao ra dugc nhitng anh hudng tich cuc thi
cling khong anh hudng gi nhiéu dén DN.

2.4. Nhitng vuéng mac ciia DN lién quan dén
TTHC, chinh sach thué

Cau hoi khao sat s6 6: Theo Quy DN, dau la
nhirng ly do chinh khién cac DN Viét con e ngai
nop thué?

Cau hdi khdo sat sé6 8: Trong nam 2014,
nhitng van dé vudéng mac nao dudi déy lién
quan dén thué ma Quy DN dang gap phai?

Cau hoi khao sat s6 9: Mirc dé can trd cua cac
vu'dng mac trén déi véi Quy DN? (Bao gém: Quy
dinh phap Iluat, chinh sach thué; TTHC thué;
Tiép can thong tin thué; Cac van dé lién quan
dén ké khai thué qua mang; Biéu mau ruom ra,
hay thay déi; Qua trinh thanh, kiém tra; Thai dé
phuc vu cua céng chirc thué).

Panh gia chung

lowed by sectors of Industry, Commerce — Service,
and Agriculture — Forestry — Fishery with 78%, 68%
and 50% respectively.

In addition, while no enterprise in Construction
sector finds negative impact of current tax policies on
their operation, more than 30% enterprises of
Agriculture — Forestry — Fishery sector have a “pes-
simistic” view of tax regulation’s impact.

However, when talking about the impact of tax-
ation amendments, especially Import — Export Tax
after Vietnam was officially a member of TPP, 77%
enterprises in Agriculture — Forestry — Fishery sec-
tor have optimistic attitude to this agreement’s
impact. Whereas, most of enterprises in the other
three sectors agree that if they do not create posi-
tive impact, they neither have much impact on
enterprises’ operation.

2.4. Enterprise’s obstacles related to tax poli-
cies and administrative procedures

Questionnaire no.6: In your opinion, what are
main reasons for Vietnamese enterprises hesi-

tate to pay tax?

Questionnaire no.8: In 2014, which of the follow-
ing taxation obstacles did your company face?

Questionnaire no.9: What is the extent of this
unfavorableness for your company? (Including
Legal regulations and tax policies; Tax adminis-
trative procedures; Tax information accessibility;
Issues related to online tax filling; Cumbersome
and changeable filing forms; Inspection process;
Attitudes of tax officials).

Overview

Statistics show that three main reasons including
unclear tax policies, enterprise’s difficulties in opera-
tion and complicated tax administrative procedures
causing the hesitance of Vietnamese enterprises to
pay taxes, accounting for 28%, 24% and 17%
respectively. In addition, the Government’s public
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Dua vao s6 liéu théng ké cd thé thay, quy dinh
chinh sach thué chua ré rang, hoat dong san xuat kinh
doanh cia DN con nhiéu kho khan, cling nhu TTHC
thué con phuc tap 1& 3 nguyén nhan chinh dan dén
tam ly e ngai clia cac DN Viét Nam trong van dé nop
thué vdi ty 1€ lua chon [an Ilugt la 28%, 24% va 17%.
Bén canh do, van dé chi tiéu cong ctia Chinh phu cling
nhu su’ cdng bang vé ndp thué giita cac DN cling gy
ra nhiéu ban khodn cho DN khi thuc hién nghia vu
dong thué cta minh. (Hinh 2.4.1).

Trong ndm 2014 vira qua, cac DN van gép phai mot
s6 van dé vudng mdc chu yéu sau lién quan dén thué,
bao gbm céc quy dinh phap luét, chinh sach thué; biéu
mau rudm ra hay thay doi; TTHC phuc tap; qué trinh
thanh tra kiém tra; va cac van dé lién quan dén ké khai
thué qua mang. (Hinh 2.4.2).

Xét vé& mirc d6 can trd cla nhitng vuéng méc chi
yéu néu trén lién quan dén thué ma cac DN Iua chon
nhiéu nhat, cac quy dinh phap luat, chinh sach thué va
biéu mau rudm ra hay thay déi dugc danh gid 1a tuong
dbi can trg; TTHC phurc tap va cac van dé lién quan
dén ké khai thué qua mang c6 can trd nhung khong
déang k&; qua trinh thanh tra kiém tra cd ty 1& DN danh

expenditure and fairness in tax payment among
enterprises causing anxieties for enterprises in com-
plying tax payment duty. (Figure 2.4.1).

In 2014, enterprises faced several following taxa-
tion obstacles such as legal regulations and tax poli-
cies, cumbersome and changeable filling forms, com-
plicated tax administrative procedures, inspection
process, and other issues related to online tax filling.
(Figure 2.4.2).

In terms of the extent of unfavorableness of the
mentioned taxation obstacles, the obstacles related to
legal regulations, tax policies and cumbersome and
changeable filling forms are regarded rather unfavor-
able; complicated tax administrative procedures and
issues related to online tax filling are considered slight-
ly unfavorable; the ratio of rather unfavorable and
slightly unfavorable of the inspection process is quite
similar. Taking the extent of unfavorableness into
account, based on the ratio of enterprises’ choices, no
obstacle is considered very unfavorable and causing
difficulties to enterprises. Obstacles are only regarded
rather or slightly unfavorable. As a result, it will help
tax authorities to adjust these difficulties and facilitate

Hinh 2.4.1: NHONG LY DO CHINH KHIEN CAC DN VIET CON E NGAI NOP THUE. (PON VI: %)
Figure 2.4.1: MAIN REASONS FOR THE HESITANCE OF VIETNAMESE ENTERPRISES IN PAYING TAXES. (UNIT: %)

Quy dinh phap ludt, chinh séch thué chua rd rang / Unclear legal regulations tax policies

Tha tuc hanh chinh thué phic tap / Complicated tax administrative procedures

Thiéu cong bang khi cd DN ndp, DN khdng / Unfairmess when some enterprises pay taxes while some do not
[ Chitiéu cong chua déng tin cy / Untrusted pulic expenditure

Su phiic tap ctia hé thdng thué / Complicated taxation system

I san xuat kinh doanh kho khén / Difficulties in operation and production

Ngudn: Khao sat cac DN V1000 do Vietnam Report thuc hién, thang 9/2015
Source: Survey of V1000 enterprises conducted by Vietnam Report in Sep. 2015
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gia ¢ muc do tuang doi can tré va can trg khong dang
k& xap xi nhau. Xét vé téng thé mirc d6 can tré, dua
trén ty 1€ lua chon cta cac DN, khdng cé vudng mac
nao dugc coi la thuc su gay khd khan va anh hudng
qua nhiéu dén DN, cac vudng mac chi dirng lai & mirc
khéng dang ké hodc tuong ddi. Biéu dé s& gitp cho cac
cd quan thué dé& dang diéu chinh nhitng khé khén trén
tao diéu kién thuan Igi han cho DN thdo g& nhitng trd
ngai lién quan dén thué con ton dong. (Bang 2.4.1).

Phan theo loai hinh s hifu vén

Xét theo loai hinh s@ hitu v6n, quy dinh phap luat,
chinh sach thué chua rd rang va hoat déng san xuat
kinh doanh ctia DN con gap nhiéu kho khan la 2 ly do
chinh khi€én cac DN & ca 4 khoi FDI, Nha nudc, Tu
nhan va Lién doanh déu e ngai nop thué.

Ngoai ra, d6i vdi khGi DN FDI, nhitng TTHC thué
phtc tap cling la mot ly do chinh, chi€ém tGi 26% ty Ié
s6 DN cua khéi lua chon y kién nay.

Khaéi cac DN Lién doanh ngoai 30% sé DN e ngai
nop thué vi ly do hoat dong san xuat kinh doanh kho

enterprises to deal with outstanding taxation obsta-
cles. (Table 2.4.1).

Classifying by ownership

In terms of ownership, unclear legal regulations
and tax policies, and enterprise’s difficulties in opera-
tion and production are two main reasons for the hes-
itance in paying taxes of enterprises in four groups of
FDI, State-owned, Private and Joint-venture.

In addition, for FDI group, complicated tax admin-
istrative procedures is one of main reasons, account-
ing for 26%.

For Joint-venture enterprises, apart from 30%
enterprises hesitate to pay taxes due to the difficulties
in operation and production, three other reasons with
the same 20% are unclear legal regulations and tax
policies, complicated tax procedures, and untrusted
public expenditure.

For State-owned enterprises, the two main reasons
share the same ratio of 26% including unclear legal

Hinh 2.4.2: : NHUNG VAN BE VUONG MAC LIEN QUAN DEN THUE MA DN GAP PHAI TRONG NAM 2014. (PON VI: %)
Figure 2.4.2: TAX PROBLEMS THAT ENTERPRISES FACED IN 2014. (UNIT: %)

Quy dinh phap ludt, chinh sach thué / Legal regulation, tax policies

Tha tuc hanh chinh thué / Tax administrative procedures

Tiép can thong tin thué / Tax information accessibility

I Cacvén dé lién quan dén ké khai thué qua mang / Issues related to online tax filling
Bi€u mau ruom ra, hay thay déi / Cumbersome and changeable filling forms

Qud trinh thanh, kiém tra / Inspection process

Thaéi d6 phuc vu ctia cong chiic thué / Attitude of tax officials

Ngubn: Khao sat cac DN V1000 do Vietnam Report thuc hién, thang 9/2015
Source: Survey of V1000 enterprises conducted by Vietnam Report in Sep. 2015

59



ANNUAL REPORT VIETNAM TAX OUTLOOK 2015

khan, 3 ly do khac co cung ty Ié Iua chon la 20% bao
gém quy dinh phdp luat, chinh sach thué chua ro
rang; TTHC thué phic tap; va chi tiéu cong chua dang
tin cay.

Khai DN Nha nudc ¢d ty 1€ Iua chon 2 ly do quy dinh
phap ludt, chinh sach thué chua rd rang va hoat dong
san xudt kinh doanh cta DN con khé khan ngang bang
nhau & muc 26%, mot ly do khac nira cé ty 1€ Iua chon
cao thr 3 8 mirc 21% do la TTHC thué phrc tap.

DGi v8i khéi Tu nhan, bén canh 2 ly do chinh
chiém ty |1 cao nhat lan lugt la 31% va 24%, su
phuc tap cua hé thong thué ciling la mét ly do khién
16% DN trong khoi cdm thay e ngai khi nép thué.
(Hinh 2.4.3).

DGi vdi nhitng van dé vudng mac lién quan dén
thué ma DN gap phai trong ndam 2014 phan theo loai
hinh s@& hitu v6n, véi mdi khdi, cd 3 van dé chiém ty 1é
luva chon cao nhat. Trong dd, ca 4 khdi DN déu gap
phai nhitng khoé khan vé quy dinh phap ludt va chinh

regulations and tax policies, and the difficulties in
operation and production. The other reason ranking
the third is the complicated tax administrative proce-
dures with the ratio of 21%.

For Private enterprises, apart from the above two
main reason with the highest ratio of 31% and 24%
respectively, the complication of taxation system is
also a reason causing 16% enterprises in this group
feel hesitant to pay taxes. (Figure 2.4.3).

Regarding taxation obstacles that enterprises clas-
sifying by ownership faced with in 2014, each group of
enterprises has three different problems with the high-
est ratio of choice. In which, all four groups have to
faced with difficulties in legal regulations and tax poli-
cies, and the State-owned group takes the lead with
38%; the Private and Joint-venture group share the
same ratio of 30%; and FDI group is 29%.

On the other hand, each group has its own obsta-
cles based on different characteristics. For FDI group,

Bang 2.4.1: MUC DO CAN TRO CUA CAC VUONG MAC TREN HOI VOT DN. (PON VI: %)
Table 2.4.1: THE EXTENT OF TAX PROBLEMS FOR ENTERPRISES. (UNIT: %)

Can trd khong dang ké Rat can tré Tuong d6i can tré
/ Rather unfavorable /Very unfavorable / Slightly unfavorable

Quy dinh phap ludt, chinh séch thué / 36% 6% 58%

Legal regulations, tax policies

Tha tuc hanh chinh thué / 50% 10% 40%

Tax administrative procedures

Tiép can thong tin thué / 72% 2% 26%

Tax information accessibility

Cacvdn dé lién quan dén ké khai thué quamang/  65% 2% 33%

Issues related to online tax filling

Bi€u mau ruom ra, hay thay ddi / 30% 8% 62%

Cumbersome and changeable filling forms

Qué trinh thanh, kiém tra/ 47% 10% 43%

Inspection process

Théi @6 phuc vu clia cdng chiic thué/ 53% 9% 38%

Attitude of tax officials

Nguodn: Khao sat cac DN V1000 do Vietnam Report thuc hién, thang 9/2015
Source: Survey of V1000 enterprises conducted by Vietnam Report in Sep. 2015
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Hinh 2.4.3: NHUNG LY DO CHINH KHIEN CAC DN VIET CON E NGAI NOP THUE PHAN THEO LOAI HINH SO HOU
VON. (DON VI: %)

Figure 2.4.3: MAIN REASONS FOR THE HESITANCE OF VIETNAMESE ENTERPRISES IN PAYING TAXES CLASSIFIED
BY OWNERSHIP. (UNIT: %)

35% —
30% 31%
30% —
6% 26% 26%
25% — 24%
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20% 2% I Quydinh phap ludt, chinh sach thué chua rd rang / Unclear legal regulations, tax policies
20% I Tha tuchanh chinh thué phic tap / Complicated tax administrative procedures
16% Thiéu cong bang khi c6 DN ndp, DN khang / Unfairness when some enterprises pay taxes while some do not
15% —t I Chitiéu cong chua dang tin cdy / Untrusted pulic expenditure
I Suphictap cda hé thang thué / Complicated taxation system
[ San xudt kinh doanh khé khan / Difficulties in operation and production

10%—

5% —

0% T T T

oI Lién doanh / Joint-venture Nha nudc / State-owned Tunhén/Private

Ngudn: Khao sat cac DN V1000 do Vietnam Report thuc hién, thang 9/2015
Source: Survey of V1000 enterprises conducted by Vietnam Report in Sep. 2015

Hinh 2.4.4: NHONG VAN BE VUONG MAC LIEN QUAN BEN THUE MA DN GAP PHAT TRONG NAM 2014 PHAN THEO
LOAI HINH S& HUU VON. (PON VI: %)
Figure 2.4.4: TAX PROBLEMS THAT ENTERPRISES FACED IN 2014 CLASSIFIED BY OWNERSHIP. (UNIT: %)
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17% 17% 15 I Biéu mau rudm ra, hay thay ddi / Cumbersome and changeable filling forms
14% Qud trinh thanh, kiém tra / Inspection process
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B Thiido phuc vu ciia cong chiic thué / Attitude of tax officials
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0% . = . — | - v
Fol/ Lién doanh / Joint-venture Nha nuéc / State-owned Tunhén / Private

Ngudn: Khao sat cac DN V1000 do Vietnam Report thuc hién, thang 9/2015
Source: Survey of V1000 enterprises conducted by Vietnam Report in Sep. 2015
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sach thué, nhiéu nhat la khéi DN Nha nudc vdi ty 1€
38%; khéi Tu nhén va Lién doanh bdng nhau & muc
30%; khoi FDI it han mét chdt & mic 29%.

Ngoai ra, d6i véi mdi khéi s& cé nhitng van dé vudng
mac khac nhau tly theo ddc diém riéng cla tiing khéi.
VGi khéi FDI, TTHC thué va thai do phuc vu clia cong
chirc thué cling la 2 vudng méc 18n véi ty 1€ DN trong
khdi lua chon y ki€n nay ngang bang nhau & muc 17%.

VGi khéi Lién doanh, TTHC thué va biéu mau rudm
ra ¢ mdc lya chon tudgng dudng nhau la 20%.

Khoi Nha nudc thi quan ngai van dé lién quan dén
ké khai thu€ qua mang va biéu mau rudm ra, hay thay
ddi vdi ty 16 s6 DN Iua chon mdi van dé la 14%.

Khéi Tu nhan cling con vudng mac & van dé biéu
mau rudm ra, hay thay déi va qud trinh thanh, kiém
tra. (Hinh 2.4.4).

Xét vé mlc db can trd clia nhitng vudng mac nay
doi vGi cac DN phan theo loai hinh s& hitu von, khoi
DN FDI gap can trd I&n nhat vé van dé qua trinh thanh
kiém tra vGi 50% s& DN cho réng van dé nay rét can
tr@ d6i véi hoat dong san xuat kinh doanh ctia DN, bén
canh d6, cac TTHC thué cling nhu thai d6 phuc vu cla
cong chiic thué khién 40% s6 DN FDI tham gia khao
sat cdm thay mirc do can trd rat Ién.

Khoi DN Lién doanh cho rdng mirc dd vudng méc
I6n nhat dén tir 2 van dé dé la qua trinh thanh kiém tra
va cac TTHC thué véi ty I Iva chon ngang nhau la 25%.

Khéi Nha nuGc va Tu nhan la 2 khéi cho rang cac van
dé vudng mac trén hau nhu chi dimng lai & mic tuong déi
can trg khi khong cd qua nhiéu DN cla 2 khoi nay lua
chon y kién “rat can trg” khi danh gia mic do anh hudéng
ctia nhitng kho khan nay. Bai vdi ca 2 khoi, nhitng van
d@é lién quan dén quy dinh phap luat thué va biéu mau
rudm ra, thudng xuyén thay déi & 2 vuéng méc dudc
danh gia la tuong doi can trd nhiéu nhét. (Bang 2.4.2).

Phéan theo linh vuc hoat déng
Xét theo linh vuc hoat dong cla cac DN, van dé

62

tax administrative procedures and the attitude of tax
officials are two big problems with the equal ratio of
enterprises in this group, sharing 17% for each choice.

With Joint-stock group, tax administrative proce-
dures and cumbersome filling form have the same
selection ratio with 20%.

The State-owned group concerns about issues
related to online tax filing and cumbersome and
changeable filling forms with the ratio of enterprise for
each problem of 14%.

The Private group faces with cumbersome and change-
able filling forms and the inspection process. (Figure 2.4.4).

Regarding the extent of unfavorableness of these
obstacles for enterprises classified by ownership, FDI
group faces mostly with issues of inspection process
with 50% enterprises thinking that it would badly
affect enterprise’s operation. Besides, tax administra-
tive procedures and the attitude of tax officials also
make 40% FDI enterprises find it very unfavorable.

The Joint-venture group thinks that the two
biggest problems are inspection process and tax
administrative procedures with the same ratio of 25%.

State-owned and Private enterprises are two
groups believing that these obstacles are just slightly
or rather unfavorable, not many enterprises choose
“very unfavorable” when describing the effect of these
obstacles. For them, issues related to legal regulations
and cumbersome and changeable filing forms are
considered two problems with the greatest extent of
unfavorableness. (Table 2.4.2).

Classifying by operating field

In terms of enterprise’s operating field, main obsta-
cles all enterprises in four fields faced with in 2014 are
issues related to legal regulations and tax policies, cum-
bersome and changeable filling forms, issues related to
online tax filling, and the inspection process.

The two groups of Industry and Commerce —



TONG QUAN MOI TRUONG THUE VIET NAM 2015

j}:‘:ﬁm
GLEBAL
FORUM

o

Bang 2.4.2: MUC B0 CAN TRO' CUA CAC VUONG MAC TREN BOI VOT DN THEO LOAI HINH SO HUU VON. (PON VI: %)

Table 2.4.2: THE EXTENT OF TAX PROBLEMS FOR ENTERPRISES CLASSIFIED BY OWNERSHIP. (UNIT: %)

FDI Lién doanh Nha nudc Tu nhan
/ Joint-venture / State-owned / Private

QUY INH PHAP LUAT, CHINH SACH THUE / LEGAL REGULATIONS, TAX POLICIES
(an trd khong dang ké / Slightly unfavorable 25% 25% 42% 29%
Rét cén trd / Very unfavorable 25% 3% 7%
Tuong d6i can tré / Rather unfavorable 50% 75% 55% 64%
TTHCTHUE / TAXATION ADMINISTRATIVE PROCEDURES
(an trd khong dang ké / Slightly unfavorable 20% 25% 48% 58%
Rét cén trd / Very unfavorable 40% 25% 4% 9%
Tuong di can tré / Rather unfavorable 40% 50% 48% 33%
TIEP CAN THONG TIN THUE / TAX INFORMATION ACCESSIBILITY
(an trd khong dang ké / Slightly unfavorable 25% 77% 81% 63%
Rét cén trg / Very unfavorable 25%
Tuong di can tré / Rather unfavorable 50% 23% 19% 37%
CACVAN DE LIEN QUAN DEN KE KHAI THUE QUA MANG / ISSUES RELATED TO ONLINE TAX FILLING
(an trd khong dang ké / Slightly unfavorable 25% 60% 77% 61%
Rét can trg / Very unfavorable 25%
Tuong di can tré / Rather unfavorable 50% 40% 23% 39%
BIEU MAU RUOM RA, HAY THAY 01 / CUMBERSOME AND CHANGEABLE FILLING FORMS
(an trd khong dang ké / Slightly unfavorable 17% 25% 33% 35%
Rét can trd / Very unfavorable 33% 5% 5%
Tuong d6i can tré / Rather unfavorable 50% 75% 62% 60%
QUATRINH THANH, KIEM TRA / INSPECTION PROCESS
(an trd khong dang ké / Slightly unfavorable 50% 50% 58% 32%
Rét can trd / Very unfavorable 50% 25% 14%
Tuong d6i can tré / Rather unfavorable 25% 42% 54%
THAI DO PHUC VU CUA CONG CHUC THUE / ATTITUDE OF TAX OFFICIALS
(an trd khong dang ké / Slightly unfavorable 40% 25% 50% 61%
Rét cén trd / Very unfavorable 40% 6% 6%
Tuong di can tré / Rather unfavorable 20% 75% 44% 33%

Nguodn: Khao sat cac DN V1000 do Vietnam Report thuc hién, thang 9/2015
Source: Survey of V1000 enterprises conducted by Vietnam Report in Sep. 2015
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lién quan dén quy dinh phap luat, chinh sach thué;
biéu mau rudm ra hay thay doi; cac van dé lién quan
dén ké khai thué qua mang; va qua trinh thanh kiém
tra la nhitng vudng mac chd yéu cla tat ca cac DN &
ca 4 linh vuc gap phai trong ndm 2014.

Trong d6, khdi Cong nghiép va Thuang mai — Dich
vu cht yéu gdp vudng méc véi van dé quy dinh phap
lugt, chinh sach thué. Khdi Xay dung gdp khd khan
cht y&u vi biéu mau rudm ra hay thay doi. Con khoi
Nong — Lam — Ngu' nghiép cé ty 1é DN gdp vudng méac
& ca 4 van dé néu trén ngang bang nhau la 25%.
(Hinh 2.4.5).

Phéan theo quy mé doanh thu

Xét theo quy md doanh thu, cac DN véi bat k& quy
mo doanh thu du I6n hay nho déu e ngai ndp thué vi
nhitng ly do xudt phat tir quy dinh phap Iudt, chinh
sach thué chua rd rang va hoat dong san xudt kinh
doanh con gdp nhiéu kho khan. Ngoai ra, TTHC thué
phtc tap cling la mot trong nhitng nguyén nhan cg
ban tac dong dén tam ly cla cac DN trong qua trinh
thuc hién nghia vu thué. (Hinh 2.4.6); (Hinh 2.4.7).

Service mostly faced with issues related to legal regu-
lations and tax policies; whereas Construction group
mostly faced with cumbersome and changeable filling
forms; and Agriculture — Forestry — Fishery group
shared the same ratio of problems, each takes 25%.
(Figure 2.4.5).

Classifying by revenue

In terms of revenue, all enterprises regardless high
or low revenue hesitate to pay taxes due to reasons of
unclear legal regulations and tax policies, and difficulties
of operation and production. On the other hand, com-
plicated tax administrative procedure is one of basic
reasons affecting enterprises for their compliance of tax
payment duty. (Figure 2.4.6); (Figure 2.4.7).

Regarding taxation obstacles of enterprises in
2014, enterprises with different sizes of revenue
mostly faced with difficulties in legal regulations and
tax policies, issues related to online tax filling, and
cumbersome and changeable filling forms.

Therefore, according to ratio of responded enter-

Hinh 2.4.5: NHONG VAN DE VUONG MAC LIEN QUAN DEN THUE MA DN GAP PHAI TRONG NAM 2014 PHAN THEO

LINH VUC HOAT PONG. (PON VI: %)

Figure 2.4.5: TAX PROBLEMS THAT ENTERPRISES FACED IN 2014 CLASSIFIED BY OPERATING FIELD. (UNIT: %)
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Ngudn: Khao sat cac DN V1000 do Vietnam Report thuc hién, thang 9/2015
Source: Survey of V1000 enterprises conducted by Vietnam Report in Sep. 2015
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Hinh 2.4.6: NHONG LY DO CHINH KHIEN CAC DN VIET CON E NGAI NOP THUE PHAN THEO QUY MO DOANH THU.
(PON VI: %)

Figure 2.4.6: MAIN REASONS FOR THE HESITANCE OF VIETNAMESE ENTERPRISES IN PAYING TAXES CLASSIFIED
BY REVENUE. (UNIT: %)
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Ngudn: Khao sat cac DN V1000 do Vietnam Report thuc hién, thdang 9/2015
Source: Survey of V1000 enterprises conducted by Vietnam Report in Sep. 2015

Hinh 2.4.7: NHONG VAN BE VUONG MAC LIEN QUAN PEN THUE MA DN GAP PHAI TRONG NAM 2014 PHAN THEO
QUY MO DOANH THU. (BON VI: %)
Figure 2.4.7: TAX PROBLEMS THAT ENTERPRISES FACED IN 2014 CLASSIFIED BY REVENUE. (UNIT: %)
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Nguodn: Khao sat cac DN V1000 do Vietnam Report thuc hién, thang 9/2015
Source: Survey of V1000 enterprises conducted by Vietnam Report in Sep. 2015
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DGi v6i nhitng van dé vudng mac lién quan dén
thué ma DN gdp phai trong nam 2014, cac DN co6 quy
mo doanh thu khac nhau chd yéu gap phai nhitng khé
khan lién quan dén cac quy dinh phap luat, chinh sach
thué; cac van dé vé ké khai thué qua mang; va biéu
mau thué& rudm ra hay thay doi.

Nhu vay, dua trén ty |€ lua chon cla cac DN tham
gia khao sat du phan theo loai hinh s& hitu, linh vuc hoat
dong, hay quy mé doanh thu, hdu hét cac DN déu nhan
thdy nhiing kho khan vudng mac dén tir TTHC thué,
nhifng quy dinh chinh sach va cac biéu miu rudm ra hay
thay ddi. Ngoai ra, hé thdng thué Viét Nam hién nay
dang timg budc ap dung CNTT vao hd trg cac DN trong
viéc ké khai nOp thué truc tuyén. Tuy nhién do hé thdng
cd s6 ha tang chua dap (ng du nhu cau st dung ciing
nhu’ cdc DN chua ndm bét rd nhitng huéng dan quy dinh
trong qua trinh ké khai da tao ra nhitng khd khan nhat
dinh cho DN khi thuc hién cac thu tuc thué qua mang.
Bén canh do, nén kinh t€ Viét Nam hau khing hoang
khién cac DN rdi vao tinh trang kho khan trong san xuat
kinh doanh, day cling la mé6t trong nhitng khé khan
chinh tao ra tdm ly e ngai ndp thu€ clia cac DN.

2.5. Panh gia chung vé phap luat thué va kién
nghi cua DN

Cau hoi khao sat s6 3: Quy DN danh gia thé nao
vé su’ chuyén bién cua phap Iluat thué trong 5
nam gan day (2010 — 2014)?

Céu hoi khao sat s6'4: Nhan xét cia Quy DN vé hé
théng thué hién hanh cua Viét Nam nhu’ thé nao?

Cau hoi khao sat s6'10: DN mong muén dugc cai
thién cac yéu té nao du'di dy vao thoi diém hién
nay trong chinh sach thué noi chung?

Panh gia chung

Trong nhitng ndm qua, nganh Thué da tich cuc day
manh cai cach va hién dai hda hé thdng thué. Cong cudc
cai cach hé thong chinh sach thué dugc thuc hién dong
bd, thdng nhéat, cong bang, hiéu qua; cdng tac quan ly
thué va phi, I& phi thdng nhat, minh bach, don gian, dé
hiéu, dé thuc hién dua trén ba nén tang cd ban: thé ché&

66

prises regardless their ownership, operating field or
sizes of revenue, most of enterprises find obstacles
coming from tax administrative procedures, regula-
tions and policies, and cumbersome and changeable
filling forms. Besides, Vietnamese taxation system has
currently step-by-step applied information technology
for the purpose of supporting enterprises in online tax
filling. However, due to the lack of infrastructure to
meet the demands as well as the enterprise’s confu-
sion about guidance in filing, they faced certain diffi-
culties when performing e-tax payment. In addition,
due to the Vietnam’s post-crisis economy, enterprises
encounter considerable difficulties in operation and
production, and this is one of the greatest obstacles
causing their hesitance in paying taxes.

2.5. General assessments on tax laws and
enterprises’ recommendations

Questionnaire no.3: What is your opinion on the

changes of tax laws over the last 5 years (2010-
2014)?

Questionnaire no.4: What is your opinion on
Vietnam'’s current taxation system?

Questionnaire no.10: Which of the following issues
of current tax policies do you want to improve?

Overview

Over the last years, tax authorities have enhanced
the reform and modernization of taxation system. The



TONG QUAN MOI TRUONG THUE VIET NAM 2015

; 2::10»1
. GLEBAI
Comnas M’ F' RUM

a-

N

chinh sach thué minh bach, quy trinh TTHC thué€ don
gian, khoa hoc theo thong Ié Qudc t€; ngudn nhan luc
cd chat lugng, liém chinh va ing dung CNTT hién dai,
6 tinh lién két, tich hap, tu dong hoa cao.

Nh& dd, su chuyén bién clia phap luat thué trong
5 ndm vira qua dd nhan dugc nhitng danh gid kha
quan tor cdc DN. 69% s& DN phan hdi cho rang hé
thong thué cua Viét Nam trong giai doan 2010 — 2014
d3 c6 nhitng thay déi kha tich cuc. 20% DN cho rang
nhitng két qua dat dugc la thuc su tich cuc. Khong cd
DN nao nhén thdy nhitng thay ddi tiéu cuc trong qua
trinh cai cach thué. Day la mot trong nhiing két qua
dang mirng, ghi nhan nhig nd Iuc to 16n clia toan bd
hé thong Thué cla Viét Nam trong sudt chang dudng
cai cach vira qua va ciing la diéu khich Ié to 16n dé
toan nganh quyét tdm hoan thién ndt phan nhiém vu
con dang dé. (Hinh 2.5.1).

Tuy nhién, hé thong thué hién hanh cta Viét Nam
van chua thuc su dugc 1ong cac DN va can cb nhing
diéu chinh, cai cach hon nita d& nhan dugdc nhitng danh
gia tich cuc han. Theo nhu két qua khao sat, ¢ t6i 61%
s6 DN mong mudn stra déi thém nhiéu diém trong quy

reform process has been implemented synchronously,
consistently, equally and effectively; the management
of tax charges and fees is consistent, transparent, sim-
ple and easy to understand and implement which
bases on three foundations: transparent tax policies,
simple and scientific tax administrative procedures in
accordance with international practices; high compe-
tent and qualified human resources; and modern
information technology applications with high consis-
tency, integration and modernization.

As a result, the changes of tax laws over the last 5
years have earned positive appraisals of enterprises.
69% enterprises give feedback that Vietnam's taxation
system in the period of 2010-2014 has quiet optimistic
changes. 20% enterprises believe that the achieve-
ments are positive. No enterprise thinks taxation
reform is negative. This is a great result, which recog-
nizes the considerable efforts of the whole Vietnam’s
taxation system through the recent innovation and
encourages the taxation sector to accomplish the
unfinished missions. (Figure 2.5.1).

However, the current taxation system has not sat-

Hinh 2.5.1: DPANH GIA CUA DN VE SU CHUYEN BIEN
CUA PHAP LUAT THUE TRONG 5 NAM GAN DAY (2010
—2014). (PON VI: %)

Figure 2.5.1: ENTERPRISES' ASSESSMENTS ON THE
CHANGES OF TAX LAWS OVER THE LAST 5 YEARS (2010
— 2014). (UNIT: %)

3% 0%

W Tich aye/ Positive

I Khatich cuc/ Rather positive
Khang co githay d6i / o change

I C6phan tiéu ayc/ Rather negative
Tiéu cyc/ Negative

Ngubn: Khao sat cac DN V1000 do Vietnam Report
thuc hién, thang 9/2015

Source: Survey of V1000 enterprises conducted by
Vietnam Report in Sep. 2015

Hinh 2.5.2: NHAN XET CUA DN VE HE THONG THUE
HIEN HANH CUA VIET NAM. (PON VI: %)

Figure 2.5.2: ENTERPRISE'S ASSESSMENTS ON
VIETNAM’S CURRENT TAXATION SYSTEM. (UNIT: %)

B Tuong dGi 6n, khing cén diéu chinh nhiéu /
Rather good, no need any amendment

I Binh thutng, chi cén diéu chinh cht it /
S050, just need a few amendments
Con phai diéu chinh rdt nhiéu /
Need many amendments

61%

Ngudn: Khao sat cac DN V1000 do Vietnam Report
thuc hién, thang 9/2015

Source: Survey of V1000 enterprises conducted by
Vietnam Report in Sep. 2015
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dinh hién nay cla hé thong thu€. 26% DN mong mudn
slfa d6i thém chit it, va chi ¢ 13% DN hai long véi
nhitng chinh sach thué hién nay. (Hinh 2.5.2).

Trong do, cd rat nhiéu yéu t6 ma cac DN mong
mudn dugc cai thién, dan dau van I3 nhitng van dé lién
quan dén don gian hda TTHC, vdi 27% s& DN thé hién
mong mudn nay. Ti€p do la su tang cudng Ung dung
cla CNTT trong cac TTHC thu€; ndng cao nang luc giai
quyét cong viéc clia can bd thu€; va tang tinh cong khai
minh bach trong thuc hién TTHC thué. (Hinh 2.5.3).

Phéan theo loai hinh sd hitu vén

Xét theo loai hinh sG hitu von, ca 4 khoi DN FDI,
Lién doanh, Nha nudc va Tu nhan déu cé6 mong
muon dan gian hda hon nira cac TTHC thué€, trong dé
dan d4u 13 khéi Lién doanh va FDI véi ty & DN [an
lugt 1a 33% va 30%. Néu nhu 3 kh6i DN FDI, Nha
nudc, va Tu nhan c6 mong mudn ti€p theo la téng
cudng hon nira 'ng dung CNTT trong thuc hién cac
TTHC thug, thi cac DN Lién doanh c6 mong mudn I6n
thir hai la gidm téng thdi gian ndp thué véi 20% s6
DN cua khdi nay co cung lua chon trén, mac du trong

isfied enterprises and it needs more amendments and
innovation in order to gain positive assessment.
According to research’s findings, up to 61% enterpris-
es wish to adjust many issues in current taxation sys-
tem. 26% enterprises want to change it a little bit and
only 13% enterprises satisfy with it. (Figure 2.5.2).

There are many requirements that enterprises
want to improve. Issues related to the simplifying of
tax administrative procedures take the lead with 27%,
followed by requirements of improving tax officials’
competency and the transparency in implementing tax

Hinh 2.5.3: NHONG YEU TO DN MONG MUOGN CAI THIEN TRONG CHINH SACH THUE HIEN NAY. (PON VI: %)
Figure 2.5.3: ISSUES OF CURRENT TAX POLICIES THAT ENTERPRISES WISH TO IMPROVE. (UNIT: %)

I Tiép tucdon gian hod cac thil tuc hanh chinh vé thug / Continue to simplify tax administration
I Gidm tng thoi gian ndp thué / Decrease the tax payment time
‘Diéu chinh thoi gian gian/ng thué / Extend the deadline for tax payment

I ugctham gia vao qué trinh soan thio, sta chila, b sung c4cVBPL vé thué / Have
right to participate in process of rafting, amending and supplementing taxation legal documents

Tang tinh cong khai minh bach trong thc hign TTHC thué / Enhance the transparency in implementing tax administrative procedures
Tang cudng ting dung CNTT trong thuic hién TTHC thué / Improve the application of information technology in implementing tax administrative procedures
Néng cao nang luc gidi quyét cong viéc cda cén bo thué / Increase the competency off tax officials

I Giam phi/lé phi hanh chinh thué / Reduce tax charges/fees

Ngudn: Khao sat cac DN V1000 do Vietnam Report thuc hién, thang 9/2015
Source: Survey of V1000 enterprises conducted by Vietnam Report in Sep. 2015
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ndm vira qua, hé thdng thué da cd géng cét giam s6
giG nop thué thém khoang 50 giG. (Hinh 2.5.4).

Phan theo linh vuc hoat dong

Két qua khao sat cac DN phan theo linh vuc hoat
dong vé nhitng mong mudn cai thién trong chinh sach
thué hién nay cling cho ra két qua tuong tu. Du & bat
ki linh vuc hoat dong nao, cac DN déu mong mudn
ti€p tuc dudc dan gian hdéa cac TTHC vé thué va tang
cudng Ung dung CNTT trong thuc hién TTHC thué.

Trong do, d6i véi mong mudn don gian hda cac TTHC
vé thué, dan dau ty 1& DN Iua chon 1a khdi Thuong mai
— Dich vu véi 30% s6 DN clia nganh, ti€p dé la nganh
Nong — Ldm — Ngu' nghiép 29%, nganh Cong nghiép
26% va nganh Xay dung 20% bang v3i mong mudn tang
cudng Ung dung CNTT trong thuc hién TTHC thué. Do
vdi 3 nganh con lai, nhu cau tdng cudng (ing dung CNTT
trong thuc hién TTHC thué€ cling chi€ém ty trong cao,
nhung ty 1& DN Iua chon van diing sau khdi nganh Xay
dung, lan lugt la 16% d6i véi nganh Thuong mai — Dich
vy; 15% dGi véi nganh Cong nghiép va 14% doi vdi
nganh NOng — Ldm — Ngu nghiép. (Hinh 2.5.5).

administrative procedures. (Figure 2.5.3).
Classifying by ownership

Regarding ownership, all four groups of FDI, Joint-
venture, State-owned and Private want to simplify tax
administrative procedures, and the Joint-venture and
FDI groups take the lead with ratios of 33% and 30%
respectively. While FDI, State-owned and Private
groups have another wish of enhancing the application
of information technology in implementing tax admin-
istrative procedures, Joint-venture group has a second
desire in reducing tax payment time with the ratio of
20%, despite of the fact that over the last years, taxa-
tion system has put its efforts in decreasing tax pay-
ment to around 50 hours. (Hinh 2.5.4).

Classifying by operating field

The research’s findings of enterprise classified by
operating field on issues of current tax policies they
want to improve show a similar result. Regardless
fields of operation, enterprises want to continue to
simplify tax administrative procedures and enhance

Hinh 2.5.4: NHONG YEU TO DN MONG MUON CAI THIEN TRONG CHINH SACH THUE HIEN NAY PHAN THEO LOAI

HINH SO HTU VON. (PON VI: %)

Figure 2.5.4: ISSUES OF CURRENT TAX POLICES THAT ENTERPRISES WANT TO IMPROVE CLASSIFIED BY OWNERSHIP.

(UNIT: %)

3% 7

fa chita, b sung cic VBPL vé thué
f drafting, amending and supplementing

15% 1~

Nha nuéc e-owned

Ngudn: Khao sat cac DN V1000 do Vietnam Report thuc hién, thang 9/2015
Source: Survey of V1000 enterprises conducted by Vietnam Report in Sep. 2015
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Phan theo quy mé doanh thu

Xét theo quy mo doanh thu cla cac DN phan hoi,
vé cd ban, dan gian hoda cac TTHC vé thué (ty 1€ cao
nhat 1a & khéi DN c6 quy mo doanh thu tir 10.000 ty
VND dén <15.000 ty VND, khoang 40%) va tdng
cudng Ung dung CNTT trong thuc hién TTHC thué (ty
I& cao nhat la & khai DN ¢c6 quy mo doanh thu tir 5.000
ty VND dén <10.000 ty VND, khodng 20%) van la 2
trong s6 nhitng mong mudn cai thién uu tién hang dau
clia cac DN bét k& quy mé doanh thu 16n hay nhé. Tuy

the application of information technology in imple-
menting tax administrative procedures.

For the desire to simplify tax administrative proce-
dures, the group of Commerce — Service takes the lead
with 30%, followed by Agriculture — Forestry — Fishery
group with 29%, Industry group with 26% and
Construction group with 20%, the same as the ratio of
improving the application of information technology in
implementing tax administrative procedures. For the rest
three groups, the ratio of choosing the issue of enhancing
the IT application is also high but still less than that of
Construction group, in which Commerce — Service group
with 16%, Industry group with 15% and Agriculture —
Forestry — Fishery group with 14%. (Figures 2.5.5).

Classifying by revenue

The two issues have the greatest expectation to be
improved from enterprises regardless their sizes of
revenue are simplying tax administrative procedures
(enterprises with revenue ranging from VND 10,000
bn to less than VND 15,000 bn with the highest ratio
of 40%), and enhancing the application of IT in tax
administrative procedures (enterprises with revenue

Hinh 2.5.5: NHONG YEU TO DN MONG MUON CAI THIEN TRONG CHINH SACH THUE HIEN NAY PHAN THEO LINH

VUC HOAT PONG. (PON VI: %)

Figure 2.5.5: ISSUES OF CURRENT TAX POLICES THAT ENTERPRISES WANT TO IMPROVE CLASSIFIED BY OPERAT-

ING FIELD. (UNIT: %)

35%

30% 30% 30%

26%

]
Nong - Lam - Ngunghiép /
Agriculture - orestry - Fishery

Congnghiép / Industry

Thuong mai - Dich vu /
Commerce -Service

Xay dung/ Conduction
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Tiép tuc don gian hod cac thi tuc hanh chinh vé thué / Continue to simplify tax administration
Giam tong thas gian ndp thué / Decrease the tax payment time
Diéu chinh thdi gian gian no thué / Extend the deadline for tax payment

‘Dugc tham gia vao qud trinh soan tho, sifa chifa, bd sung cac VBPL vé thué / Have right to participate in
process of drafting, amending and supplementing taxation legal documents

Tang tinh cong khai minh bach trong thy hién TTHC thu / Enhance the transparency in implementing tax administrative procedures

Tang cudng ing dung CNTT trong thuc hién TTHC thué / Improve the application of information
technology in implementing tax administrative procedures

Nang cao nang luc gii quyét cng viéc cia can bo thué / Increase the competency off tax officials

Giam phi/lé phi hanh chinh thué / Reduce tax charges/fees

Ngudn: Khao sat cac DN V1000 do Vietnam Report thuc
hién, thang 9/2015
Source: Survey of V1000 enterprises conducted by Vietnam
Report in Sep. 2015
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nhién, bén canh do, cac DN ciling rdt mong mudn cd
quan thué cac cap sé ngay cang nang cao nang luc giai
quyét cong viéc clia cac can bd thué, dac biét la khoi
DN c6 doanh thu >=20.000 ty VND, v&i 27% s6 DN
clia khdi thé hién mong muén nay, ngang béng véi nhu
cau don gian hoda cac TTHC vé thué. (Hinh 2.5.6).

C6 thé thdy, mic du nhiéu ndm qua, nhiing “diém
t6i” trong mdi quan hé gilra cong dong DN va nganh
thué€ khong phai 1d méi va van dudc cac cd quan ban
nganh nghiém tuc, c6 gang cai thién, tuy nhién két
qua van chua thuc su nhu’ mong mudn.

Vi thé& chiling ta déu biét rang cai cach thué thuc su
l& mét chdng dudng dai va khéng hé bang phang doi
hoi nd Iuc khéng ngirng nghi clia toan bd hé thong
thué, cac cd quan chiic nang lién nganh va ca su déng
gop phan hoi tir phia cong dong cac DN. Su thao ludn
2 chiéu luén dem dén hiéu qua cao nhat, mot mat gilp
DN thé hién dudc nhitng vudng mac, khd khdn can
giadi quyét, mat khac gilp cac cd quan thué nhan biét
nhanh chéng va gidi quyét ding nhitng chd con thiéu
sét, ddy nhanh qué trinh cai cach theo chiu hudng
hiéu qua hon.m

ranging from VND 5,000 bn to less than VND 10,000
bn with the highest ratio of 20%). In addition, enter-
prises also want the tax authorities to improve the
competency of tax officials, especially the group with
revenue of over VND 20,000 bn with the ratio of 27%,
which is equal to the requirement of simplifying tax
administrative procedures. (Figures 2.5.6).

We can see that over the last years, problems in
the relationship of enterprise community and taxation
sector are not the new ones. Although related agen-
cies at various levels have put great efforts to solve
them, the results are not considerable as desired.

Therefore, taxation reform is a long-term process
and not at all easy, which requires endlessly efforts of
the whole taxation system, related agencies and the
responses and feedback of enterprise community. The
two-way discussion is always the most effective
method. On one hand, it helps enterprises to express
their obstacles, difficulties to be solved; on the other
hand, it helps tax authorities to quickly realize and
effectively deal with shortcomings and boost the inno-
vation process into a more effective direction.®

Hinh 2.5.6: NHUNG YEU TO DN MONG MUON CAI THIEN TRONG CHINH SACH THUE HIEN NAY PHAN THEO QUY

MO DOANH THU. (BON VI: %)

Figure 2.5.6: ISSUES OF CURRENT TAX POLICES THAT ENTERPRISES WANT TO IMPROVE CLASSIFIED BY REVENUE.

(UNIT: %)

45%

40% Il Tiép tucdon gidn hod céc thi tuc hanh chinh vé thué / Continue to simplify tax administration

I Gidm tong thoi gian nop thué / Decrease the tax payment time

Diéu chinh thoi gian gian ng thué / Extend the deadline for tax payment

I Dugc tham gia vao qud trinh soan thao, sifa chita, bé sung cac VBPL vé thué / Have right to
participate in process of drafting, amending and supplementing taxation legal documents

Il Tang tinh cng khai minh bach trong thuc hién TTHC thué / Enhance the transparency in
implementing tax administrative procedures

Tang cudng tng dung CNTT trong thuc hién TTHC thug / Improve the application of
information technology in implementing tax administrative procedures
I Nang cao nang luc gidi quyét cong viéc cda can bd thué / Increase the competency off tax officials

Gidm phi/Ié phi hanh chinh thué / Reduce tax charges/fees

Nguén: Khao sat cac DN V1000 do Vietnam Report thuc
hién, thang 9/2015

Source: Survey of V1000 enterprises conducted by
Vietnam Report in Sep. 2015
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rang, nhitng van dé vé thué chi anh hudng truc

ti€p dén Igi nhudn, két qua kinh doanh cla DN.
Tuy nhién, khi xa hdi ngay cang phat trién, su' bung né
cla cac phuong tién truyén théng da khién moi thir ré
theo nhiéu hudng mdi. Khdng ai ¢ thé phi nhan nhitng
tac dong clia cac van dé vé thué dén nhifng con s0 tai
chinh cia DN, tuy nhién, m{c d6 va pham vi anh hudng
clia nod con lan réng sang rat nhiéu nhitng mang khac,
dac biét 1a hinh anh va uy tin cla DN trén thi truGng
cling nhu trong cong dong. Ban clf nhu tinh huéng méi
day nhat vao thang 7 nam 2015 vira qua, BO Tai chinh
phai chinh thirc “béu” tén 600 DN ng thué qua han trén
121 ngay, tinh dén ngay 21/7. DU vi bat ky ly do nao di

Nhiéu ndm qua, moi ngudi van don thuan cho

influence enterprise’s profits and business results.

However, the society’s development and the
explosion of mass media have turned every into a
brand new direction. Although no one can deny the
impacts of taxation issues on enterprise’s financial out-
comes, the extent and scope of influence also have
effects on other areas, especially enterprise’s image
and reputation in the market as well as in the commu-
nity. A typical example is that in July 2015, the
Ministry of Finance officially “named and shamed” 600
enterprises whose back taxes are after the due date of
121 days, by July 21St, For whatever reasons, being
“named and shamed” on mass media has adversely

It is commonly considered that taxation issues only
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A’

chang nifa, thi viéc bi "béu” tén trén cac phudng tién
truyén thdng anh hudng dang k& dén uy tin ctia DN trén
thi trudng, trong con mat ban hang va ngudi tiéu dung.
Chinh vi th&, cac DN Viét Nam dang ngay cang thé hién
rd sy quan tdm cla minh trong viéc quan tri uy tin
truyén thong. Nhu mét méi quan hé thuan chiéu, nhitng
DN ludn thuc hién t6t cac quy dinh, chinh sach thué cla
Nha nudc, np thué day du, dung thdi han s€ la nhitng
DN “guong mau” va cé xu hudng dugc danh gia cao vé
uy tin trén truyén thong.

Trong khuén khG céng b& Bang x&p hang V1000
2015 - Top 1000 DN nop Thué€ TNDN I8n nhat Viét Nam,
Ban T8 chirc V1000 ddng thdi cdng b Top 50 DN thanh
tuu xudt sdc. Day la nhitng DN 5 ndm lién ti€p cé mét
trong Bang x€p hang V1000 giai doan 2011-2015, [udn
nd Iuc & géng trong hoat dong kinh doanh va nghiém
chinh chap hanh nghia vu déi vdi NSNN va xa hoi. Nhiing
DN nay ludn dudc coi la nhitng tdm guong tiéu biéu co
uy tin trén thi trudng. Khong thé danh ddng nhiing DN
nop thué nhiéu s& [a nhitng DN uy tin, tuy nhién cé thé
chac chdn réng nhitng DN uy tin s& 1a nhifng DN ludn ¢
gang thuc hién day du trach nhiém cta minh déi véi cong
dong va xa hoi, trong dé cd nghia vu ndp thué. Xét thay
tinh can thiét trong viéc x€p hang uy tin truyén thong cta
nhitng DN [udn hoan thanh tét trach nhiém va nghia vu
nop thué€ clia minh, Ban T6 chiic V1000 da thuc hién
nghién cru danh gia uy tin truyén thong ctia Top 50 DN
thanh tuu xuét sdc trong Bang x&p hang V1000 2014.

Nghién ctfru dugc ti€én hanh dua trén mé hinh phan
tich lugng hda ndi dung truyén théng nham danh gia
uy tin clia cac DN dua trén hoc thuyét Agenda Setting
V€ su’ anh hudng, tac dong clia thong tin truyén thong
dén vi tri, hinh anh cta DN, dugc 2 giao su Maxwell
McCombs va Donald L. Shaw chinh thifc cong bé vao
ndm 1968, va dugc Vietnam Report phdi hgp cling cac
doi tac hién thuc hda va ap dung.

Dua trén phudgng phap nghién cltu nay, nhom
nghién cru ctia Vietnam Report da Iua chon va ti€n hanh
ma hoa theo nganh (Branch coding) nhitng bai bao viét
V€& 50 DN thanh tut dugc dédng tai trén cac chuyén muc
Dau tu, Tai chinh, Chiing khoan, Doanh nghiép v.v. clia
5 bdo Thdi bao Kinh t& Viét Nam, Thoi bao Kinh té Sai
Gon, Café F, Pau tu va Vietnam Plus tir thang 7/2014
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affected those enterprises’ reputation in the market
and in the eyes of their partners and customers.
Therefore, Vietnamese firms pay more and more
attention to control mass media’s reputation. As a pro-
portional relationship, those enterprises that comply
with Government’s regulations and tax policies, and
pay full and timely taxes are “exemplary” ones and
would earn high appreciation of their prestige.

Within the framework of the Announcement
Ceremony of V1000 Ranking List 2015 — Top 1000
enterprises of tax contribution in Vietnam, the organ-
izer also announces Top 50 Best Tax Payers. They are
firms with five consecutive years of being present in
V1000 Ranking List in the period of 2011-2015, who
have put much effort in operational activities and seri-
ously complied with obligations of State budget and
the society. They are considered exemplary with high
prestige. We cannot put everyone in the same basket
that enterprises pay much taxes are those of high
prestige, but we can make sure that prestigious enter-
prises always take fully responsibilities to the commu-
nity and society, including tax payment. For the neces-
sity of ranking media reputation of enterprises that
has done a good job on their tax obligation, the organ-
izer has carried out a research on media reputation of
Top 50 Best Tax Payers in V1000 Ranking List 2014.

The research was conducted basing on qualitative
approach to evaluate enterprise’s reputation. It uses
Agenda-Setting theory that describes the ability of
news media to influence on enterprise’s image and
position. The theory was formally developed by Dr.
Maxwell McCombs and Dr. Donald L. Shaw on a study
in 1968, and now is applied by Vietnam Report and its
partners.

Utilizing this research approach, Vietnam Report’s
researchers have chosen and branch coded pieces of
news on 50 Best Tax Payers posted in categories of
Investment, Finance, Stock, Business, etc. in newspa-
per such as VnEconomy, The Saigon Times, Café F,
Investment and Vietnam Plus from July 2014 to June
2015 based on 12 detailed criterion. The newspapers
to code are randomly selected in category from
Vietnamese newspapers having Economy — Finance
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dén thang 6/2015 dua trén 12 tiéu chi cu thé. Viéc lua
chon dau bao dé tién hanh ma hda phén tich la su Iua
chon ngAu nhién theo phan nhém chting loai béo chi tir
tap hop cac dau bao cé cac chuyén muc Kinh té - Tai
chinh tai Viét Nam (khdng c6 ham y rang nhitng dau bao
dugc lua chon la c6 uy tin cao han cac dau bao con lai).
VGi tbng s& 4.184 ban ghi (tuong Ung 4.184 coding
units) vé hoat dong, két qua kinh doanh, thi trudng cho
t8i hinh anh va uy tin clia Ianh dao cac DN da danh gia
dugc mic do anh hudng, lugng thong tin tich cuc cla
cac DN nay trén truyén thdng, cling nhu tdng quan niém
tin clia cong ching d6i vdi cac DN.

Céc thdng tin dudc lua chon d& ma hda (coding)
dua trén 02 nguyén tac co ban: Tén DN xudt hién ngay
trén tiéu dé cla bai bao, hodc tin tirc vé DN dugc dé
cap toi thiu chiém 05 dong trong bai bdo, day dugc
goi la ngu8ng nhéan thirc — théng tin c6 gid tri phan
tich. Cac mirc dé danh gia bao gom 5 cap: 0 — Trung
lap; 1 — Tich cuc; 2 - Kha tich cuc; 3 — Khong rd rang;
4 — Kha tiéu cuc; 5 — Tiéu cuc. Tuy nhién, nham phuc
vu muc dich thong k&, nhdom nghién clru da dua ra 3
cap béc dé& danh gia cudi cling, bao gébm: Trung 1ap (0
va 3), Tich cuc (1 va 2), va Tiéu cuc (4 va 5).

DPay la mét phudng phap doi hoi su' phan tich va
nghién ciu ki luGng, s€ cung cap nhifng danh gia cu
thé& v& uy tin truyén thong cua cac DN thanh tuu. Qua
dd sé chi ra nhitng yéu t6 anh hudng dén hinh anh cua
cac DN trong cdéng chiing gilp cac DN hoan thién hon
chién lugc quan tri hinh anh truyén thong.

1. TAN SUAT XUAT HIEN CUA CAC DN TREN
TRUYEN THONG

Tiéu chi dau tién chinh la tan suat xuat hién trén
truyén thong clia cac DN. Chua xét dén khia canh tich
cuc hodc tiéu cuc clia nhitng thong tin dd, tan suat phu
song day dic 1a mét chudn muc nhdm do ludng miic
dd nhan biét tén tudi ciia DN trén truyén thdng ciing
nhu trong cong déng. Néu so sanh hai DN trong cling
mot khoang thdi gian nhat dinh, DN xuat hién thudng
xuyén han trén cac phuang tién thong tin dai chdng
ddng nghia v&i mic d6 phé bién ctia DN cfing nhu su
quan tdm, uu ai nhat dinh cla gidi truyén théng va
cdng dong danh cho ban than DN dé. (Hinh 1.1).

categories (it does not mean that the chosen newspa-
per is more prestigious than unselected ones). With
the total 4,184 records (equivalent to 4,184 coding
units) on enterprise’s operation, business outcomes,
market, image as well as reputation of enterprise’s
leaders, we can assess the influence and positive news
content of these enterprises on mass media and the
general public trust put on them.

The content selected for coding bases on two basic
principles: enterprise’s name on the news title, or the
content of that enterprise mentioned in the news
takes at least five lines. This is called “recognition
threshold” which means valuable information for ana-
lyzing. Response scale includes five levels: 0 — Neutral;
1 — Positive; 2 — More positive; 3 — Ambivalent; 4 —
More negative; 5 — Negative. However, in order to
easier for preparing statistics, researchers introduced
three levels for final assessment, those are Neutral (0
and 3), Positive (1 and 2) and Negative (4 and 5).

This approach requires careful analysis and
research, providing insightful assessments on 50 Best
Tax Payers’ media reputation. It would show factors
influence enterprise’s image in public awareness and
help them improve their public image management
strategy.

1. FREQUENCY OF ENTERPRISES’ COVERAGE
ON MASS MEDIA

The first criterion is the frequency of enterprise’s
coverage on mass media. Regardless the news are
positive or negative, the massive coverage is a stan-
dard to measure enterprise’s public awareness on
mass media as well as in the community. When com-
paring two enterprises in a certain period of time, the
enterprise that appears more frequently on mass
media prove its popularity and the interest of media
and the community have in it. (Figure 1.1).

According to this approach, the threshold of recog-
nition mentioned here means the information about
that enterprise must cover at least five lines and the
enterprise must continuously appear at the frequency
of at least once per week. If the information is below
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Theo quy tdc cla phuong phdp nghién cu nay,
ngudng nhan biét dugc nhac téi 6 day tuong (ng Vi
véi d6 dai thdng tin d& cip dén DN t6i thiéu 5 dong,
va cac DN phai xuét hién lién tuc t8i thiéu véi tan sust
1 lan/tuan. Néu khéi lugng thong tin dudi nguGng
nhan biét nay thi nhitng théng tin vé DN do cd ban sé
dugc coi nhu khong co gia tri.

Dua trén s6 liéu thu thap dudc cé thé thay, nhitng
DN dat trén ngudng nhan biét, co s6 lugng thong tin
vé DN tuong ddi nhiéu déu 13 nhitng DN cé tén tudi
lau n&m, ¢ vi thé trén thi trudng. Dan dau Top nhing
DN c6 tan sudt xuat hién thudng xuyén nhat trén
truyén thong la NH Vietinbank véi xap xi 900 ban ghi
trong khoang thdgi gian tir thang 7/2014 dén thang
6/2015. Bay la mot con s6 rat an tugng cho thay su
“cham chi Ién sdng” cla DN cling nhu sy san don
nhiét tinh cta bdo gidi danh cho “ngdi sao” clia nganh
NH ndi riéng va toan nén kinh t€ Viét Nam ndi chung.

M6t diém dang Iuu y nita dé la trong Top 50 DN
thanh tuu xut sic, cd tdhg s 6 NHTM vinh du’ dugc
dling trong Bang xép hang danh gia nay thi ca 6 NH do
déu cd tan sudt xuat hién tuang doi nhiéu, déu dat trén
ngudng nhan biét, trong dé c6 3 NH chiém uu thé I6n

this threshold, we can assume that the information on
that enterprise has no value.

Statistics show that enterprises that are above the
threshold of recognition and possess a large quantity
of news are those have been existed for a long time
and had a solid position in the market. The highest
rank of enterprises with the most frequent appearance
on mass media is Vietinbank — approximately 900
records during July 2014 and June 2015. This is a very
impressive number. It shows the “tirelessness in air-
ing” of the enterprise as well as enthusiasm the press
expresses for this banking sector’s “star” in particular
and Vietnam'’s economy in general.

In Top 50 Best Tax Payers, there are six commer-
cial banks in this honored list and all six banks have a
massive coverage and are above the threshold of
recognition. Among them, three banks are at the high-
est rank of Top 3, Vietinbank takes the first place
which followed by BIDV with 500 records and Agribank
with nearly 400 records. It is understandable for the
frequent coverage of these banks. In comparison with
other sectors, banking is one of the most dynamic sec-
tors and it attracts a lot of mass media’s attention.

Hinh 1.1: TAN SUAT XUAT HIEN CUA NHUNG DN THANH TUU DAT NGUONG NHAN BIET TREN TRUYEN THONG.

(BON VI: SO BAN GHI)

Figure 1.1: APPEARANCE FREQUENCY OF BEST TAX PAYERS THAT REACHED THE RECOGNITION THRESHOLD ON MASS MEDIA

(UNIT: NUMBER OF RECORDS)
FPT-Telecom NN

Hau Giang Pharma NN
e
HoaPhatGroup N
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ViBBank |

VP Bank
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Ngudn: CSDL 4.184 ban ghi vé 50 DN
thanh tuu tai Viét Nam tir thang 7/2014
dén thang 6/2015

Source: Database of 4,184 records on 50
Best Tax Payers in Vietnam from July
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nhat [an lugt gilr vi tri Top 3 sau NH Vietinbank la NH
BIDV vdéi han 500 ban ghi va NH Agribank véi khoang
400 ban ghi. Su xuat hién tugng doi thudng xuyén cla
cac NH ciing 13 diéu dé hiéu bdi so véi nhitng nganh
nghé kinh doanh khac, nganh NH la mét trong nhiing
nganh rat nang dong va ludn thu hit su chid y cla gidi
truyén thong, dac biét trong thdi gian vira qua, lién ti€p
nhitng thugng vu sap nhap, tai cd cau nganh NH dugc
dién ra khién cho mdi quan tam cta cdng dong ddi véi
[inh vuc nay trd nén manh mé han bao gid hét. Viettel
va Tap doan Vingroup lan lugt gilt nhimng vi tri con lai
trong Top 5 DN thanh tuu xut sdc xuét hién nhiéu nhat
trén truyén thong. Day déu la 2 tap doan I6n véi nhiéu
thanh tich vuat troi trong ca hoat déng kinh doanh cling
nhu déng gép cho cong dong xa hdi, dac biét Tap doan
Viettel ndm nay d3 xuat sic gilt vitng ngdi vi dan dau
trong Bang x€p hang V1000 — 1000 DN nop thué TNDN
I&n nhat Viét Nam nam 2015.

2. SU PA DANG VE CHU PE XUAT HIEN TREN
TRUYEN THONG CUA DN

Cac DN xuat hién nhiéu trén truyén thong sé tao ra
hiéu (rng nhan biét tén tudi, thucng hiéu ctia DN. Tuy
nhién, néu mot DN lién tuc xuat hién trén mat bao vai
chi mét vai chu dé 13p lai qué nhiéu cd thé sé tao ra
nhifng phan Ung trai chiéu khdng mong mudn. Hon thé
nifa, ngay nay, khi DN khdng chi tdp trung phat trién
cac hoat dong san xuat kinh doanh, ma con nhan
manh vao nhitng hoat dong bén [é khac nhu trach
nhiém doi véi moi trudng, xa hoi nhu’ mot chién lugc
phét trién bén vitng thi nhiing cha dé tin tic khdng chi
gidi han trong cac con s6 vé tai chinh ma dugc mé rong
sang nhiing tin tdc hoat dong xa hoi khac nira. Chinh
vi th€, mdi quan tam cla cong dong ciling khong con
thu hep trong két qua kinh doanh ctia DN ma dugc chia
sé ra thanh nhiéu phan danh cho nhitng chd dé lién
quan khac. Ngoai ra, tam ly dén nhan tin tc cla doc
gia bao gid cling mong dai su’ da dang. Vi vay mét van
dé d4t ra cho DN dé lam thé nao d& da dang hda cac
chl dé xuat hién trén truyén thong. (Hinh 2.1).

Theo nhu s6 liéu thdng ké, Top 10 DN c6 su’ da dang
I6n nhat vé cha dé xudt hién trén truyén thong la nhitng
DN c6 s6 lugng thong tin tir khoang 12 dén 19 chu dé
khac nhau. Trong dé, dan dau 1a NH Vietinbank véi 19

Especially over the last time, mergers, acquisitions and
restructuring of banking sector have regularly
occurred and drawn great attention of the public.
Viettel and Vingroup take other places in Top 5 Best
Tax Payers respectively with the most coverage on the
mass media. They are both two big groups with out-
standing achievements in operation as well as contri-
bution to the society. This year, Viettel ranked at the
first place in V1000 Ranking List — Top 1000 enterpris-
es of tax contribution in Vietnam.

2. THE VARIETY OF TOPICS APPEARED IN MASS
MEDIA

Enterprises appearing frequently in mass media
will create an effect of raising awareness of their
names and brands. However, if they continuously
cover in the press with several repeated topics, it
could cause an unwanted reaction. Moreover, enter-
prises nowadays not only concentrate on operational
activities, they have drawn more attention to other
activities such as environmental and social responsibil-
ities as a sustainable development strategy. These
topics are not limited in financial numbers but have
expanded to social activity topics. Community’s inter-
est as a result no longer limits to enterprise’s opera-
tional outcomes, it is separated to other relevant top-
ics. In addition, audiences always welcome the diver-
sity of topics so the question posed to enterprises is
that how to diversify topics of news in mass media.
(Figure 2.1).

According to statistics, Top 10 enterprises with the
most various topics in mass media are those who pos-
sess number of topics ranging from 12 to 19.
Vietinbank is in the first place with 19 topics out of 22
topics in this research. BIDV and Vinacomin are at the
same 2nd position in the list with 18 mentioned topics.
Noticeably among Top 10 enterprises with the most
various mentioned topics, there are enterprises appear
the most in mass media. This shows that Vietnamese
firms have awared of the importance of topic variety
in mass media and now gained somewhat success.
(Figure 2.2).

Among 20 topics used in this research, the leading
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chll dé trén tdng s6 22 chl dé xuat hién trong dir liéu
nghién ctru [an nay. Bong hang hai la NH BIDV va Tap
doan Cong nghiép Than — Khodng san Viét Nam
Vinacomin véi 18 chi dé dugc nhdc téi. Dang chd vy,
trong Top 10 DN c6 su’ da dang I6n nhat vé chu dé co
sy xuat hién ctia nhitng DN c6 tan sudt xuat hién trén
truyén thong nhiéu nhat. Diéu nay cho thay, mot bd
phan cac DN Viét Nam da nhan thlic dugc tam quan
trong cla viéc da dang tin tc trén truyén thong va dang
gat hai nhitng két qua thanh cong budc dau. (Hinh 2.2).

Trong s6 20 chi dé xuat hién trong dgt nghién cliu
lan nay, dan dau van 13 nhithg thong tin lién quan dén
két qua kinh doanh, chi s0 tai chinh cta DN, vdi khoang
hon 13% s6 tin tic thudc nhém chu dé nay. Day cling la
két qua dé hiéu bai tir trudc dén nay, khd cd thé thay doi
dugc m6i quan tam hang dau clia phan dong moi ngudi
dén két qua san xudt kinh doanh clla DN — thong tin
phan anh mic d6 hiéu qua trong hoat dong clia DN dua
trén nhitng con s6 xac thuc. Ngoai ra, nhiing thong tin
lién quan dén cac van dé@ vé san pham, ching khoan,
chién lugc kinh doanh va vi thé clia DN trén thi truGng
cling 1a nhitng chil d& dugc nhac dén nhiéu. Diéu do
chiing minh rang cac DN ngay cang biét cach da dang
hda cac thong tin clia minh trén truyén thdng. Day cling

|Web 2.0 l

Social —
Networking Media
Con Sinterest

Community nendsl

information is on enterprise’s operation results and
financial index, accounting for more than 13% total
news of this topic. This is understandable because
people tend to be interested the most in the operation
results of an enterprise — the information reflects the
effectiveness of that enterprise’s business based on
detailed numbers. In addition, information related to
products, stock market, business strategy and enter-
prise’s position are also appealing topics. This proves
that enterprises nowadays know how to diversify their
information in mass media. This is an effective direc-

Hinh 2.1: TOP 10 DN CO SU DA DANG LON NHAT VE CHU BE XUAT HIEN TREN TRUYEN THONG. (PON VI: SO

NHOM CHU DE)

Figure 2.1: TOP 10 ENTERPRISES WITH THE GREATEST VARIETY OF TOPICS ON MASS MEDIA (UNIT: NUMBER OF TOPICS)

Hoa Phat Group

FPT - Telecom
SHB
Hau Giang Pharma

Viettel

VP Bank
Vingroup
Vinacomin
BIDV

Vietinbank

I f f f f f f f f f
12 14 16 18
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Ngudn: CSDL 4.184 ban ghi vé 50 DN thanh tuu tai Viét Nam tir thang 7/2014 dén thang 6/2015
Source: Database of 4,184 records on 50 Best Tax Payers in Vietnam from July 2014 to June 2015
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la mét hudng tao dung uy tin truyén thong hiéu qua,
khéng nhitng trdnh dugc su’ nham chan cho ngudi doc
ma con tranh su’ tap trung qua nhiéu vao mot cha dé
nhat dinh, dac biét khi nhitng tin tdc lién quan dén chu
dé do la tiéu cuc. DN nén biét cach thu hdt su’ chii y clia
doc gid vao timng nhdm chu dé nhat dinh vao tiing thdi
diém khac nhau cling nhu tinh chét clia nhitng thdng tin
cdng bd nhdm nang cao hiéu qua truyén thong.

3. TY SUAT DANH GIA LUONG THONG TIN TiCcH
CUC SO VOT TIEU CUC

Thong tin vé cac DN trén truyén thong luén bao
gém ca nhiing théng tin tich cuc va tiéu cuc, diéu do
chi ra rdng tan sudt xudt hién trén truyén thong cua
DN nhiéu khoéng c6 nghia la uy tin trén truyén thong
cla DN dé tét néu nhu lugng thong tin dugc danh gia
la tiéu cuc chiém ty trong I6n han.

Dua trén s liéu nghién cliu thu dudc, cd thé thdy hau
hét cac DN trong Top 50 DN thanh tuu xudt sdc déu co
ty |& s6 tin tic tt nhiéu han han so véi nhiing tin tdc x4u.
Trong d6, Téng cdng ty Cong nghiép thuc phdm Dong Nai
— Dofico, Cong ty CP San xuét nhya Duy Tan, va Cong ty
TNHH Nha nudc MTV Yén Sao Khanh Hoa la 3 DN cd

tion of creating media prestige; helps avoid not only
boredness for audience but also the too much concen-
tration on a certain topic, especially negative informa-
tion. Enterprises should know how to draw audience’s
attention on certain group of topics at different time as
well as the characteristics of released information in
order to improve media’s effectiveness.

3. ASSESSMENT RATIO OF POSITIVE VS.
NEGATIVE INFORMATION

Information of enterprises in mass media always
consists of positive and negative one. This means that
high frequency of appearing in mass media does not
guarantee for the good reputation of that enterprise if
negative information takes a higher ratio.

Research'’s statistics show that most of enterprises
in Top 50 have a higher ratio of positive news over the
negative ones. In that list, Dong Nai Food Industrial
Corporation — Dofico, Duy Tan Plastic Corporation and
Salangane’s Nest Khanh Hoa Ltd. Co. are three enter-
prises possessing 100% positive news on mass media.
For other enterprises, although all news related to
them in media mass are not positive but neither neg-

Hinh 2.2: 05 CHU DE CO TY LE XUAT HIEN NHIEU NHAT TREN TRUYEN THONG CUA TOP 50 DN THANH TUU XUAT

SAC. (PON VI: %)

Figure 2.2: 5 TOPICS WITH THE HIGHEST APPEARANCE RATE ON MASS MEDIA OF TOP 50 BEST TAX PAYERS (UNIT: %)

Society/Enterprise's social responsibility

Hinh anh ctia Doanh nghiép/ PR/ Scandals /
Enterprise'simage/PR/Scandals

Quy dinh/ CHinh séch /
Regulation/Policy

Dautu/
Investment

B e s
Sales/ Customer relationship

0.00% 0.50% 1.00% 1.50% 2.00%

2.50% 3.00% 3.50% 4.00%

Ngudn: CSDL 4.184 ban ghi vé 50 DN thanh tuu tai Viét Nam tir thang 7/2014 dén thang 6/2015
Source: Database of 4,184 records on 50 Best Tax Payers in Vietnam from July 2014 to June 2015
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100% s0 tin tlc dang tai trén truyén thong déu la tin tich
cuc. Ngoai ra, con mot s6 DN tuy moi tin tdc trén truyén
thong lién quan dén DN déu khong phai la tin tic tot,
nhung ciing khéng cd thong tin ti€u cuc nao, ngoai nhifing
tin tich cuc thi phan con lai chinh la nhiing thong tin “vo
thudng vo phat” mang tinh chat cung cap thong tin, do la
nhiing DN nhu Cong ty Truyén hinh cap Saigontourist,
Cong ty CP Thudc Thi y Trung Uong Navetco, Cong ty
TNHH Dau thuc vat Cai Lan — Calofic. Trén day hau hét la
nhitng DN co ty Ié xuat hién trén truyén thong khong
nhiéu nhung nhiing thong tin dé déu la tich cuc.

Tuy nhién, d€ téng tinh hiéu qua cho viéc khang
dinh uy tin truyén thong ctia minh, nhitng DN nay can
cham chi xuat hién hon nira cling nhu da dang cac cha
dé vé thong tin lién quan dén DN. Ngoai ra, nhitng DN
nam trong Top cd ty Ié xudt hién trén truyén thdng
thudng xuyén han nhu NH Vietinbank, NH BIDV hay
Tap doan Viettel va Tap doan VinGroup déu co ty 1é
thdng tin tich cuc nhiéu hon han so véi lugng tin tiéu
cuc. Diéu nay cho thdy bén canh viéc cham chi xuat
hién trén truyén thdng, cac DN nay da biét cach kiém
soat nhitng thong tin cdng bd rong rdi mot cach tuang
d6i hiéu qua bang viéc han ché nhiing tin tdc xau anh
hudng dén uy tin DN. (Hinh 3.1).

4. TY LE THONG TIN XUAT PHAT TU DN

Nhirng théng tin lién quan dén DN c6 thé xust phat
tlr rdt nhiéu ngudn, tir chinh Cong ty, ngudi dai dién
phat ngon cta DN, cac trang bao dua vao mot so
nguon tin nhat dinh, mot bén th{r 3 hodc tham chi tir
chinh phia Cong ty d6i thd, v.v. Tuy nhién, ngudn
thdng tin dudc cho |a dang tin cdy nhat va thé hién su
chl dong cla DN trong viéc cong khai thong tin do
chinh la nhiing phat ngdn tir chinh DN hoac nhitng céa
nhan dai dién cho DN d6. (Hinh 4.1).

Trén day la Top 10 DN trong nhém DN cé tan suat
xuat hién dat nguGng nhan biét trén truyén théng co
ty & thong tin xuat phét tir DN nhidu nhat, dan dau I3
Cong ty CP Dugc Hau Giang vdi han 70% s6 thong tin
xudt phat tlr DN. NH SHB va Tap doan Viettel cling la
nhitng DN tich cuc cdng bo thong tin lién quan dén
hoat dong clia DN v@i ty I€ [an lugt la hon 56% va hon
51%.
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ative, mostly are “ambivalent” and function as a
means of information providing. Those are
Saigontourist Cable Television Co., - SCTV, NAVETCO
Nation Veterinary JSC., Cai Lan Oils & Fats Industries
Company — Calofic. Most of them do not appear fre-
quently in mass media but their related information is
all positive.

However, in order to enhance their media prestige,
these enterprises should extend the media coverage
and diversify their related information. Moreover,
enterprises in the top list of more frequent media cov-
erage such as Vietinbank, BIDV, Viettel or VinGroup
have definitely more positive news compared to nega-
tive ones. It means that apart from their frequent
media coverage, these enterprises effectively control
information in mass media by limiting negative news
that adversely affect to their reputation. (Figure 3.1).

4. RATIO OF INFORMATION RELEASED BY
ENTERPRISE

Enterprise related information may come from var-
ious sources, i.e. from that company, company’s
spokesman, from some newspapers published news
based on several certain sources, from a third party or
even from the company’s rivals, etc. However, the
source of information that is considered the most
trustful and company’s proactive approach in declaring
information is statement released by that enterprise or
its representatives. (Figure 4.1).

The diagram shows Top 10 enterprises whose
media coverage above the threshold of recognition
having the highest ratio of information released by
enterprises themselves, and Hau Giang Pharma takes
the lead with more than 70% information coming from
the company itself. SHB and Viettel are also enterpris-
es actively in releasing their operational information
with the ratios of 56% and 51% respectively.

We can easily see that the proactive approach in
providing information is always an effective method in
risk management related to enterprises’ reputation.
Instead of waiting for media agencies publishing relat-
ed information in their posts, enterprises should pro-
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Hinh 3.1: TY SUAT BANH GIA TICH CUC SO VOI TIEU CUC TRONG TONG SO BAN GHI VE CAC DN. (PON VI: %)
Figure 3.1: ASSESSMENT RATIO OF POSITIVE TO NEGATIVE NEWS (UNIT: %)
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Ngudn: CSDL 4.184 ban ghi vé 50 DN thanh tuu tai Viét Nam tur thang 7/2014 dén thang 6/2015
Source: Database of 4,184 records on 50 Best Tax Payers in Vietnam from July 2014 to June 2015
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D& dang nhan thay, viéc chu dong cung cdp thong
tin ludn la mot dong thai tich cuc trong quy trinh quan
tri rti ro lién quan dén uy tin DN. Thay vi chg dgi xem
cac cd quan truyén thong dang tai nhirng thong tin
li€n quan dén minh, ban than DN néu chi dong cung
cap rong rai nhitng tin tifc d6, mot phan sé tang
cudng tinh xac thuc va chat lugng cldia ngudn tin,
tranh nhitng truGng hgp thdong tin bi ro ri qua nhiéu
nguon tao ra nhiing sai léch dang ti€c, anh hudng
khong nhd dén uy tin cia DN, mat khac, viéc minh
bach hda cac thong tin lién quan dén hoat dong cua
DN la diéu can va thyc su nén thuc hién mét cach
nghiém tuc, ddc biét la khi qua trinh hoi nhap kinh té
Qudc t& sau rong dang dién ra mot cach nhanh chéng.
Néu nhu déi véi cac DN hoat dong tai cac thi trudng
nuéc ngoai, thdng tin minh bach la mot trong nhirng
tiéu chi hang dau quyét dinh dén tam ly cla nhirng
nha dau tu cling nhu khach hang déi véi ban than DN
thi & Viét Nam van dé do chua thuc su dugc quan tam
ddng mirc. Viéc cong b6 rong rai va cong khai nhitng
thong tin lién quan dén ban than DN la trach nhiém va
nghia vu clia DN d6i v8i nhitng nha dau tu, khach
hang va cac bén lién quan — nhifng ngudi luén theo
ddi sat sao tirng budc phat trién cua DN.

vide this information proactively. It helps enhance the
authenticity and quality of news source, and avoid the
leakage of information through many channels which
creating regretful incorrectness, adversely affects
enterprise’s reputation. On the other hand, the trans-
parency of information related to enterprises is neces-
sary and should be seriously developed, especially in
the circumstance of widely and deeply international
integration. While for enterprises operating in interna-
tional markets, the information publishing is one of
prominent conditions affecting attitude of investors

Hinh 4.1: TOP 10 DN TRONG NHOM DN CO TAN SUAT XUAT HIEN BAT NGUONG NHAN BIET TREN TRUYEN THONG
CO TY LE THONG TIN XUAT PHAT TU DN NHIEU NHAT. (BON VI: %)
Figure 4.1: TOP 10 ENTERPRISES IN THE GROUP THAT REACHED THE RECOGNITION THRESHOLD HAVING THE HIGHEST

RATIO OF INFORMATION RELEASED BY THEMSELVES (UNIT: %)

Vingroup

FPT - Telecom
BIDV

VP Bank
Vinacomin

Hoa Phét Group
VIB

Viettel

SHB

Hau Giang Pharma

0.00% 10.00% 20.00% 30.00% 40.00%

50.00% 60.00% 70.00% 80.00%

Ngudn: CSDL 4.184 ban ghi vé 50 DN thanh tuu tai Viét Nam tir thang 7/2014 dén thang 6/2015
Source: Database of 4,184 records on 50 Best Tax Payers in Vietnam from July 2014 to June 2015
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5. TY TRONG XUAT HIEN CUA CEO TREN
TRUYEN THONG

CEO dudgc coi la mot trong nhitng ngugi co tiéng
néi va tm anh hudéng rat nhiéu trong mot t8 chirc, vi
thé nhitng phat ngbn va sy xudt hién cta nhitng vi
Ianh dao nay trén truyén thong dugc danh gia rat cao
ca vé do tin cdy, chinh xac cling nhu chat lugng cla
nguon tin. bBiéu dé dong nghia vdi viéc ty trong xuat
hién ctia CEO cac DN trén truyén thong cang nhiéu thi
ty 18 nhan biét d6i vai tén tudi va thuong hiéu clia DN
cling tang theo chiéu ty Ié thuan. (Hinh 5.1).

Trong s liéu nghién ctu thu thap dugc thi NH
Vietinbank, NH VIB, va Tap doan Vingroup la nhitng DN
¢4 ty trong xuét hién clia CEO cao nhét trong t&hg s6 ban
ghi thdng tin vé& DN, dat han 19%. Tiép sau do la Téng
Cong ty Khi Viét Nam — CTCP, NH Agribank, Tap doan
Hoa Phat la 3 DN co CEO tudng doi “cham chi” xudt hién
trén truyén théng vdi ty I€ dat trén 18%. DN cudi cling
la Cong ty CP Dugc Hau Giang & mic han 16%.

O nudc ngoai, viéc CEO ding dan tra I3i phong vén
clia gidi bao chi, thdm chi la tham gia nhitng chuyén

and customers, enterprises in Vietham has not put
much attention to this requirement. The widely provi-
sion of information related to enterprises is the
responsibilities and obligations of enterprises to
investors, customers and relevant parties who closely
care for the enterprise’s development.

5. RATIO OF CEO’S APPEARANCE IN MASS MEDIA

People often regard CEOs as the one who has
weight and influence in an organization, so statements
and appearance of these leaders in mass media
receive high recognition in credibility, accuracy as well
as quality of the news source. This means the higher
ratio of CEO’s appearance in mass media, the more
popular and prestigious name and brand the enter-
prise have. (Figure 5.1).

According to statistics, Vietinbank, VIB and
Vingroup are enterprises have the highest ratio of
CEQ’s appearance among records on enterprise with
19%. Following enterprises are PV Gas, Agribank and
Hoa Phat Group with more than 18%; CEOs of these
three firms are quite “hard-working” to come into view

Hinh 5.1: TOP DN CO TY TRONG XUAT HIEN CUA CEO CAO NHAT. (PON VI: %)
Figure 5.1: TOP ENTERPRISES WITH THE HIGHEST RATIO OF CEO'S APPEARANCE (UNIT: %)
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Ngudn: CSDL 4.184 ban ghi vé 50 DN thanh tuu tai Viét Nam tir thang 7/2014 dén thang 6/2015
Source: Database of 4,184 records on 50 Best Tax Payers in Vietnam from July 2014 to June 2015
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muc mang tinh chuyén mén hoc thuét la tuong déi phd
bién. biéu d6 khong chi mang lai danh ti€ng cho ban
than ca nhan CEO ma con dem lai nhitng gia tri gia
tdng v& mat uy tin cho DN. M6t CEO thé& hién dugc
nhithg nhitng thé manh va hiéu biét clia ban than dong
nghia vdi viéc khdng dinh kha nang lanh dao va quan
ly t6t clia ngudsi diing dau, hira hen sé& dan dét td chirc
di 1én, ngay cang phét trién theo hudng tich cuc.

6. TEINH POI MOT TRONG HOAT PONG CUA DN

Su d6i mai ludn 1a mdt trong nhiing diéu kién tién
quyét tao nén nhirng gia tri khac biét, Igi thé cla ngudi
tién phong cling nhu nhitng danh gia tich cuc tur phia
khach hang va cong déng. Hau hét cac DN déu huéng
t6i nhitng sur d8i méi dot pha trong cac san pham, dich
vu dem lai sy tién Igi cling nhu nhiéu gia tri gia tang
cho khong chi khach hang ma con tang tinh canh tranh
cho ban than DN. Vi vady day cling dugc coi la mét uu
thé ctia DN trong cudc chay dua gianh lay uy tin, va su
tin tudng cta cong dong. (Hinh 6.1).

Dan dau vé tinh sang tao trong Top 10 DN trong
nhom DN c6 tan sudt xuat hién dat nguGng nhan biét
trén truyén thong chinh 1a Tap doan Vién thong Quan

in mass media. The last enterprise in the list is Hau
Giang Pharma with the ratio of over 16%.

In foreign countries, the fact that CEOs take part
in interviews with the press, even participate in aca-
demic and professional columns is rather popular. It
not only helps the CEO gain reputation but also bring
added benefits for the enterprise’s reputation. The
CEOs who are able to show their strength and knowl-
edge prove their good management ability of the lead-
ers, promise to lead the organization to develop and
flourish in a positive direction.

6. THE INNOVATION IN ENTERPRISE'S OPERATION

Innovation is always one of prerequisites creating
distinguished values, advantages for pioneers as well as
positive feedback from customers and the community.
Most of enterprises focus their attention to innovate in
their products and services, which is not only providing
convenience and added benefits for customers but also
enhancing their competitiveness. This can be regarded
as an advantage of the enterprise in a race of commu-
nity’s reputation and trust. (Figure 6.1).

Hinh 6.1: TOP 10 DN TRONG NHOM DN CO TAN SUAT XUAT HIEN AT NGUGNG NHAN BIET TREN TRUYEN THONG
€O TY LE THONG TIN VE CHU BE ST MOT NHIEU NHAT. (DON VI: %)
Figure 6.1: TOP 10 ENTERPRISES IN THE GROUP THAT REACHED THE RECOGNITION THRESHOLD HAVING THE HIGHEST

RATIO OF INNOVATION TOPIC. (UNIT: %)
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doi Viettel. Day dugc xem nhu mot trong nhitng Tap
doan von Nha nudc hoat dong hiéu qua nhat hién nay
cla nudc ta. Tuy khong phai la mot DN déc quyén
trong linh vuc vién thong, thdm chi khi méi ra dsi,
Viettel phai chiu dp luc canh tranh gay gat vdi 2 DN
vién théng “1d0 lang” trong nganh Idc bay gid 1a
Vinaphone va Mobifone, nhung chinh nhd sy quyét
tdm cao va hon hét 13 déi méi sdng tao trong cach lam
viéc, phan khuc khach hang, va nhirng cai ti€én mdi la
trong tirng san pham dich vu ma Viettel cung cap t6i
khach hang da dem lai nhitng két qua xirng dang cho
DN trong sudt chdng dudng xdy dung va phat trién.

FPT — Telecom, NH VPBank, va Cong ty CP Dugc
Hau Giang ciing 1a nhitng DN ¢6 tinh d6i méi rét cao
trong hoat déng va san pham. O vi tri th(r 2, 1a mdt
thanh vién cla Tap doan FPT, FPT Telecom dugc ké
thira khong nhiing tiém Iuc vé tai chinh, ma con co Igi
thé rat I6n vé mat cong nghé ky thuat, hon thé nita “van
hoa FPT” dugc biét dén nhiéu véi su dé cao tinh sang
tao, gilip nhan vién thda slc dua ra nhifing y tudng cling
la nhitng yéu t6 dong gdp vao su’ khac biét, méi meé cla
FPT — Telecom, dem dén thanh cong, uy tin cho DN.

7. NHUNG VAN BE VE NHAN SU

Khi x& héi ngay cang phat trién, cudc canh tranh
gitta cac DN khong chi dirng lai ¢ “miéng banh thi
phan” ma con la cubc chién khong ngirng nghi trong
viéc thu hdt va chiéu mo nhitng “hién tai”. Mot DN vdi
nhiéu nhan vién gioi, ludn nd luc cdng hién cho t& chirc
chéc chan s& dua DN do phat trién, git hai dudc nhiéu
thanh cong va ngudc lai. Han thé nira, van dé nhan su
hién nay khong chi anh hudng dan thuan dén bo may
hoat dong clia DN ma con truc ti€p anh hudng téi uy
tin cla t6 chirc dé. Péi v6i nhitng Céng ty ¢ vong quay
dao thai nhan sy nhanh choéng, hay cé nhitng thong tin
tiéu cuc lién quan dén van dé vé chinh sach hay ché
d6 dai ngd véi nhan vién khong chi anh hudng truc ti€p
t&i viéc tuyén dung clia DN ma con gdy ra su thiéu
thién cam clia cong dong ddi véi hinh anh, va dao dirc
kinh doanh cia DN d6. (Hinh 7.1).

Trén day la Top 5 DN cé s6 lugng théng tin lién
quan dén chd dé nhan su nhiéu nhat trong dot nghién
ctru lan nay. Bing dau la Tap doan Than Khoang san

Viettel takes the lead in creativity among Top 10
enterprises whose frequency of appearance in mass
media above the threshold of recognition. It is consid-
ered one of State-owned groups having the most
effective business operation in the country. Viettel is
not a monopolistic enterprise in telecommunication
sector. From the beginning of its formation, Viettel
was under great competition with two experienced
telecommunication firms — Vinaphone and Mobifone.
However, its great determination, especially the inno-
vation and creativity in work, customer segmenting
and other initiatives in each product and service pro-
viding to customers have brought deserved victory for
Viettel during its establishment and development.

FPT — Telecom, VPBank and Hau Giang
Pharmaceutical JSC are also enterprises having high
innovation in their operation and products as well as
services. Standing in the 2nd place, as a member of
FPT group, FPT Telecom inherits not only financial
potential but also a great advantage of technology.
Moreover, “FPT culture” is also well known for its
encouragement of creativity, motivating its employees
to freely propose ideas, which creates FPT — Telecom’s
distinctiveness as well as novelty and brings success
for the enterprise.

7. ISSUES ON HUMAN RESOURCES

When the society is more and more developed, the
competition among enterprises is not only lying in
market share but also is an endless fight in attracting
and recruiting talents. An enterprise with many talent-
ed employees who put huge effort for it will surely be
a successful and developed one, and vice versa.
Moreover, the HR issues not only simply affect enter-
prise’s business operation but also directly influence its
reputation. Companies with excessive employee
turnover or negative information related to policies of
compensation or benefits will be adversely affected to
its recruitment; this creates unpleasant comments of
the community to that enterprise’s image and business
ethics. (Figure 7.1).

The figure represents Top 5 enterprises with the
greatest number of news related to human resource
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Viét Nam Vinacomin véi khoang 6% s6 théng tin nhac
vé chu dé nay. 4 DN con lai déu la cac NHTM. Sé& di,
trong thdi gian vira qua cac NH dugc nhac nhiéu dén
chu dé Nhan su vi cong culc tai cd cau nganh NH
cling nhu nhitng thuong vu sép nhap dién ra khién
cho bé mdy Nhan sy trong toan nganh néi chung cling
nhu nhitng NH nay ndi riéng cd nhiéu bién dong.

Nhifng thong tin vé Nhan su cling mang theo nhiing
danh gia 2 chiéu Tich cuc va Tiéu cuc. Nhitng thong tin
tét nhu tang luong thudng, ché dé dai ngd hgp ly,
tuyén dung nhiéu nhan sy’ mdi, nhitng thong tin xau
lién quan dén chl dé nay cd thé xudt phat tir viéc cat
gidam quad nhiéu Nhan su, gidam lugng thudng hay
nhitng su’ cd khéng mong muén v& méi quan hé gitra to
chirc véi nhan vién, v.v. Trong Top 5 DN phia trén, hau
hét nhitng thong tin vé nhan sy déu la nhitng tin tdc
t6t, vugt xa ty 1€ nhitng thong tin tiéu cuc. Tuy nhién,
NH SHB la trudng hgp cd ty I€ tin tdc ngugc lai véi s6
tin xau nhiéu hon sd tin t6t va nguyén nhan chinh lién
quan dén van dé lugng thudng danh cho nhan vién.
Pay ciling la mot trong nhitng bai todn dau dau cla
nganh NH hién nay trong giai doan nudc rat thuc hién
tai cd cau bo may hoat dong theo mot ca ché mai doi

topic in this research. The leading one is Vietnam
National Coal — Mineral Industries Holding Corporation
Limited — Vinacomin with about 6% news related to
this topic. The other four enterprises are all commer-
cial banks. These banks recently have been mentioned
on human resource issues due to merger activities
which affect HR system in banking sector in general
and in these banks in particular.

HR Information consists of positive and negative
assessments. Examples of positive information are
improved salary and bonus, appropriate compensation
and benefits, and more new recruitment activities.
Negative information in HR topic may include excessive
workforce reduction, decreased salary and bonus or
unwanted breakdowns in the relationship between the
organization and its staff, etc. In the above Top 5
enterprises, most of the HR information is the positive
news that greatly outweighs the negative one.
However, SHB is a contrast situation with negative
news outweighs positive one and the main reason lies
in salary and bonus issues. This is also a tough prob-
lem for banking sector for it is now running at a full
sprint to reform its structure into a new mechanism,

Hinh 7.1: TOP 5 DN CO SO LUONG THONG TIN LIEN QUAN DPEN CHU DE NHAN SU' NHIEU NHAT. (PON VI: %)
Figure 7.1: TOP 5 ENTERPRISES WITH THE GREATEST NUMBER OF NEWS RELATED TO HUMAN RESOURCES TOPIC (UNIT: %)
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hoi thdi gian dé thu vé “trdi ngot”, chinh vi vy, viéc
tang luang thudng la tuong doi khdé khan doi véi rat
nhiéu nha bang trong hé thong tai giai doan hién nay.

8. MOI QUAN HE CUA DN VOT CONG PONG XA HOI

Phat trién bén viing va dem lai nhitng gia tri tot
dep cho cong dong va xa hoi la mét trong nhirng muc
tiéu hang dau cua tat ca cac DN trong nudc hién nay.
Pay dudc coi la mot trong nhitng yéu té quan trong
quyét dinh niém tin ctia cong dong doi véi DN. Trong
nhiéu trudng hgp két qua kinh doanh clia DN trong
mot vai ndm cé nhing bién dong manh, x& hdi van c6
thé& ch&p nhan tin tudng chd ddi su bt pha cta DN,
tuy nhién néu chi can pham phai nhitng sai lam anh
hudng tdi Igi ich chung clia cdng dong, th DN danh
mat dé chinh la long tin cia moi ngudi va diéu doé rat
khé cé thé 18y lai dugc. (Hinh 8.1).

Xuat hién trong s6 nhirng DN “cham chi” déng gdp
nhiéu hoat dong c6 ich cho cong dong chinh la 3 nha
bang trong so “Big 4” clia hé thong NH Viét Nam la NH
BIDV, NH Vietinbank, va NH Agribank. Vi rat nhiéu
san pham cho vay hd trg cdng dong ciing nhu nhiéu

which requires a lot of time to gain achievements.
Therefore, the task of increasing salary and bonus is
relatively difficult for many banks in the present period.

8. THE RELATIONSHIP BETWEEN ENTERPRISE
AND THE COMMUNITY

Sustainable development and bringing adequate
values to the community as well as the society are
leading targets of all domestic enterprises in the pres-
ent. It is considered one of key factors determining
community’s trust to the enterprise. In many circum-
stances, although enterprise’s business outcomes may
fluctuate for several years, the society still accepts and
waits for its dramatic achievement. However, if that
enterprise makes mistakes affecting the common ben-
efits of the community, it will lose everyone's trust that
would be very hard to take back. (Figure 8.1).

Among enterprises “enthusiastic” about contribut-
ing to the community, there are three banks in the list
of Vietnamese banking sector’s “Big 4"”: BIDV,
Vietinbank and Agribank. With a broad array of lend-
ing services supporting the community as well as

Hinh 8.1: TOP 5 DN CO SO LUONG THONG TIN LIEN QUAN DEN CHU BE MOI QUAN HE CUA DN VOI CONG DONG

XA HOI NHIEU NHAT. (BON VI: %)

Figure 8.1: TOP 5 ENTERPRISES WITH THE GREATEST NUMBER OF NEWS RELATED TO CORPORATE SOCIAL

RESPONSIBILITY TOPIC (UNIT: %)
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hoat dong thién nguyén cd ich cho xa hoi, day xiing
dang la nhitng 1a ¢ dau nganh khong chi hoat dong
hiéu qua ma con dem lai nhiéu gia tri tot dep cho xa
hoi. Tap doan Vingroup va Viettel cling |a hai tap doan
I6n khdng vi “qué mai mé&” phat trién kinh doanh ma
quén di nhitng dong gop thiét thuc cho cong dong,
gdp phan xdy dung va phét trién dat nudc.

C6 rat nhiéu nhitng tdm guong di trudc la minh chimg
cho hé qua cla viéc “coi thuGng” nhiing gia tri chung clia
cong dong, tUr viéc khdng quan tam bao vé méi truGng
cho dén sy “thi€u cham chi” trong nhitng cong tac xa hoi.
Nhiing DN nay tuy cd thé tao ra nhiéu Doanh thu trong
thdi gian ngén, nhung dé tinh dén su phat trién bén viing
lau dai 13 diéu khdng may dé dang. Bdi su ton tai va phét
trién ctia DN xudt phat tir niém tin clia cdng dong, ma
trudc hét d& cd dudc niém tin d6, DN phai 1a ngudi tién
phong tao dung nhitng gia tri, Igi ich cho xa hoi.

9. TRIEN VONG TRONG TUONG LAI CUA CAC DN

Nhitng thdng tin vé trién vong trong tucng lai clia
cac DN thudng lién quan dén nhiing chi dé nhu K€E
hoach két qua kinh doanh ctia DN; nhitng nhan dinh vé
Chiing khodn nhu gia c6 phiéu; Chién lugc phét trién
kinh doanh; San phadm; va Dau tu. Trong d6 Iuong
thong tin vé ké hoach két qua kinh doanh cta DN
chiém ty 1€ tuang doi I6n véi han 25% so6 thong tin lién
quan dén chu dé nay. Bidu ndy cling tuang ddi dé hidu
bdi giai doan nghién clu dugc tinh tir thang 7/2014
dén thang 6/2015 bao gdm 2 méc thai gian quan trong
dé la két thic nam tai chinh 2014 va gilta ndm 2015.
Tai 2 thdi diém nay, lugng théng tin cdng bs két qua
hoat dong clia DN rat nhiéu, kém theo dé chinh la ké
hoach d& ra cho giai doan sap t6i. (Hinh 9.1).

Trong s6 nhiing DN thanh tuu xudt sic, 10 DN dudi
day cb ty 18 thdng tin vé trién vong I6n nhat véi ty 1&
théng tin tich cuc chiém ap dao so vdi lugng théng tin
tiéu cuc. Dan dau 13 NH VIB vdi gan 25% s6 tin tic clia
NH trong giai doan nghién cfu lién quan dén chua dé
nay. 4 DN ding dau trong Top 10 déu la nhitng NH vdi
ty |é thong tin tuong dGi I6n. S& di cac NH chiém ap dao
lugng thdng tin lién quan dén trién vong phéat trién trong
tuang lai bai trong khoang thai gian nghién cltu, nganh
NH dang gap rut thuc hién qua trinh tai cd cau, vi thé cd
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many volunteer activities, they deserve to be banking
sector’s pioneers in not only effective operation but
also bringing high values for the society. Vingroup and
Viettel are also two big enterprises that are not too
absorbed in business development to contribute to the
community and make an effort to build and develop
the country.

There are many examples of being a consequence
of “neglecting” community’s common values, from not
protecting the environment to being “lack” of partici-
pation in social activities. These enterprises may cre-
ate great revenue in a short time but regarding the
long-term sustainable development, it would be rather
difficult. Enterprise’s existence and development orig-
inally come from the community’s trust, and in order
to earn that trust, enterprises must be pioneers in cre-
ating values and benefits for the society.

9. ENTERPRISES’' OUTLOOK

News on enterprise’s outlook is often topics of esti-
mated business results, assessments on stock such as
stock price, business development strategies, products
and investment. Among them, the information on esti-
mated business results take a large account of more
than 25% information related to this topic. It is under-
standable that the research was conducted from July
2014 to June 2015, including two key points of time:
the end of fiscal year 2014 and the middle of 2015. At
these two points of time, there is a large number of
information on enterprise’s operation and production
as well as its plan for the next period. (Figure 9.1).

Among Top 50 Best Tax Payers, these below 10
enterprises possess the greatest ratio of information on
outlooks with the positive hews outweighed the nega-
tive one. VIB is in the first rank with nearly 25% infor-
mation of this bank in the time of conducting the
research relating to the outlook topic. The four leading
enterprises in Top 10 are banks with relative high ratio
of information. The reason of high ratio of information
related to development outlook topic in banking sector
is that during the research conduction, banking sector
was implementing the reform process; therefore, there
are many information and assessments in the future of
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Hinh 9.1: TOP 5 CHU BE THONG TIN VE TRIEN VONG CO TY TRONG LON NHAT. (PON VI: %)
Figure 9.1: TOP 5 TOPICS WITH THE HIGHEST RATIO OF OUTLOOK. (UNIT: %)

30.00%

25.00%

20.00%

15.00%

10.00%
5.00%
0.00% T T

K& hoach KQKD / Chiing khoan / Chién lugc kinh doanh / San pham / Dautu/
Estimated business results Stock Business strategies Products Investment

Ngudn: CSDL 4.184 ban ghi vé 50 DN thanh tuu tai Viét Nam tir thang 7/2014 dén thang 6/2015
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Hinh 9.2: TOP 10 DN TRONG NHOM DN CO TAN SUAT XUAT HIEN DAT NGUGNG NHAN BIET TREN TRUYEN THONG
CO LUONG THONG TIN VE TRIEN VONG LON NHAT. (PON VI: %)

Figure 9.2: TOP 10 ENTERPRISES IN THE GROUP THAT REACHED THE RECOGNITION THRESHOLD HAVING THE
HIGHEST RATIO OF OUTLOOK TOPICS. (UNIT: %)
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rat nhiéu nhitng thong tin, nhan dinh danh gia vé tuong
lai cia nhitng NHTM hau Tai cg cau. (Hinh 9.2).

Nhing théng tin vé trién vong tac ddng phan nao téi
uy tin ctia DN trén truyén thong vi nhitng DN c6 uy tin
t6t dugc nhan dinh thudng cé xu hudng phat trién thuan
Igi han trong tuang lai va ngugc lai bdi nhu’ da dé cap
dén phia trén, su phét trién cla DN lién quan truc tiép
téi su tin tudng cla cong dong, khi Doanh nghiép da
xay dung dugc niém tin tuang doi I6n, dé khong chi la
ddng Iuc ma con la tién dé tuong déi viing chac gidp cho
DN dat dugc nhitng k& hoach phat trién trong tuong lai.

10. TOP 10 DN THANH TUU XUAT SAC UY TiN
TREN TRUYEN THONG

Dua trén 12 tiéu chi va cach tinh diém cta phuong
phap nghién clu dugc ap dung, ding dau Top 10
Doang nghiép thanh tuu xudt sdc uy tin trén truyén
théng la Céng ty CP Dugc Hau Giang — mét trong nhirng
C6ng ty Dugc phdm hang dau tai thi trudng Viét Nam
cling nhu DN hoat dong hiéu qua trong nganh. Trong
hon mot thap ky qua, Dugc Hau Giang ludn xig dang
la “cédnh chim dau nganh” vé Doanh thu san xuat va Lgi
nhuan. Hon thé nita, thuang hiéu cia Dugc Hau Giang
cling dugc danh giad rat cao, tao dugc niém tin trong
cdng dong théng qua hang loat nhitng giai thudng uy
tin. Bén canh dg, su tin nhiém clia cac t8 chic tin dung
dGi véi DN ciing la mét trong nhitng thudc do danh gia
mUfc do tin cdy cla thugng hiéu Dugc Hau Giang. Viéc
khéng ngling ddy manh phét trién, cai tién day chuyén
san xuat theo hudng hién dai hoda, cling nhu’ nang cao
chat lugng doéi ngli nhan vién hira hen sé dem lai nhiéu
thanh cong han nita cho DN. (Hinh 10.1).

Tap doan Vingroup va Hoa Phat cling nhu 2 nha
bang I&n 13 VIB va Vietinbank cling xudt sic lot vao
Top 5 nhitng DN thanh tuu uy tin cing vGi 5 DN con
lai bao gobm Tap doan Viettel, Tap doan Than -
Khoang san Viét Nam Vinacomin, FPT — Telecom,
T6ng C6ng ty Khi Viét Nam — CTCP, va NH BIDV. Day
khong phai la nhitng cai tén xa la trén thi trudng khi
déu la nhiing DN I8n khong chi hoat dong cé hiéu qua
ma con déng gép tich cuc cho cong dong.

Co rat nhiéu nhitng cai tén da tirng xuat hién trong
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commercial banks in the post-reformation time. (Figure
9.2).

Information on the outlooks partially affects enter-
prise’s reputation in mass media because enterprises
with good reputation usually tend to be more success-
ful in the future. On the contrast, as mentioned above,
the enterprise’s development has a direct connection
with the community’s trust. When that enterprise
earns trust, it is not only motivation but also a solid
basement supporting enterprise to gain development
plans in the future.

10. TOP 10 REPUTABLE BEST TAX PAYERS IN
MASS MEDIA

Basing on 12 criteria with the grading approach
applied in this research, the leader of Top 10 excellent
enterprises in mass media is Hau Giang Pharmaceutical
JSC (Hau Giang Pharma) — one of the leading pharma-
ceutical companies in Vietnamese market and the one
who effective operation in the pharma sector. Over the
last decade, Hau Giang Pharma has always been a
“pioneer” in revenue and profit. Moreover, through var-
ious prestigious awards, its brand is also highly rated
which creates trust within the community. On the other
hand, trust from credit organizations is also a key fac-
tor to assess Hau Giang Pharma brand’s credit. The
continuality of developing, innovating production
chains in the direction of modernization as well as
improving the quality of labor force promises more suc-
cess for the enterprise. (Figure 10.1).

Vingroup and Hoa Phat group as well as two banks
— VIB and Vietinbank rank in Top 5 Reputable Best Tax
Payers together with five other enterprises including
Viettel, Vinacomin, FPT — Telecom, PV Gas and BIDV.
These enterprises are so popular in the market by
their effective business operation and active contribu-
tion to the community.

Many enterprises were in the golden lists of repu-
tation in mass media through Vietnam Report’s previ-
ous researches with the latest example is List of repu-
tation in mass media of banking sector, all of these
three banks again reassure their prestige in the com-
munity. In addition, another enterprise that is so pop-
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cac bang vang uy tin truyén théng qua cac dgt nghién
clru trude day clia Vietnam Report, dién hinh nhu mi
nhat la Bang xép hang uy tin truyén thong nganh NH,
ca 3 nha béng nay lai mot 1an nita xut s&c khang dinh
uy tin cGa minh trong long cong ching. Bén canh do,
c6 mot cdi tén cling rat quen thudc va xuat hién kha
nhiéu trén truyén thong trong nhitng ngay thang 10
vlfa qua, dé chinh 1a Tap doan vién thong Quan doi
Viettel khi da lién tiép 2 [an gitr vitng vi tri dan dau
trong Bang xép hang V1000 — 1000 DN ndp thué
TNDN I6n nhat Viét Nam 2014 va 2015.

Xay dung niém tin d6i vdi cong dong cling giéng nhu
viéc chiing ta xdy dung mot ngdi nha, phai xay dung tur
mong va phai tuan thl ding quy trinh, khéng thé voi va.
Ngdi nha cang xay chac chdn bao nhiéu thi do viing
chai, bén bi va kha ndng chdng choi nhitng sy cg, giong
bdo cang I6n bdy nhiéu. Viéc sai sot trong qua trinh xay
dung néu nhd sé khién chlng ta mat cong stra chita lai,
néu 16n cd thé khién ca ngdi nha dé sap trong chdc Iat.
Khé cd thé phti nhan dugc mdi quan hé gitta viéc thuc
hién nghia vu ndp thué€ va uy tin truyén thong ctia DN.
Vi vay vdi nhiing DN thanh tuu xudt sac trong Bang xép
hang V1000 da tao dung dugc uy tin nhat dinh trong

ular and frequently in mass media in the last October
is Viettel. This organization continuously takes the lead
in V1000 Ranking List - Top 1000 enterprises of tax
contribution in Vietnam 2014 and 2015.

Building trust in community is just like building a
house, we have to build it from the foundation and
comply with proper procedures without haste. The
more solid the house is the more consistent, stable it
can be against storms and incidents. Small faults hap-
pening during building process may take us time to
repair; serious faults may collapse the whole house in
a while. It is hard to deny the relationship between tax
payment and reputation in mass media of an enter-
prise. For Best Tax Payers in V1000 Ranking List own-
ing good reputation in mass media all over this time,
they should enhance to gain achievements and make
good of their shortcomings in order to improve the
media prestige.

Firstly, what enterprises should do is maintaining
the media coverage and diversifying topics related to
them. Most of the enterprises have done a good job
for this criterion, only a small number of them need to

Hinh 10.1: DIEM SO UY TIN CUA TOP 10 DN THANH TUU XUAT SAC TREN TRUYEN THONG TU THANG 7/2014 BEN

THANG 6/2015

Figure 10.1: CREDIT SCORE OF TOP 10 BEST TAX PAYERS ON MASS MEDIA FROM JULY 2014 TO JUNE 2015

BIDV il

PVGAS 1

FPT -Telecom 1
Vinacomin

Viettel

Vietinbank
VIB

Hoa Phét Group

Vingroup

Hau Giang Pharma

Nguén: CSDL 4.184 ban
ghi vé 50 DN thanh tuu tai
Viét Nam tir thang 7/2014
dén thang 6/2015

Source: Database of 4,184
records on 50 Best Tax
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cdng ddng sudt chdng dudng phat trién vira qua can ¢
gdng phéat huy nhiing thanh tich da dat dugc va khéc
phuc nhitng diém han ché con vudng méc nhdm cling
cd va nang cao uy tin truyén thong cla minh.

Thir nhét, cac DN can duy tri sy xuat hién thudng
xuyén trén truyén thong va da dang cac chu dé thong
tin lién quan dén DN. Da s6 cac DN da thuc hién rat
tot tiéu chi nay tuy nhién so it con lai can xem xét tim
ra nhitng phuong phap t6t hon gilp cho viéc quan ly
hinh anh, thong tin cta DN trén truyén théng mot
cach hiéu qua han.

Thur hai, viéc chu dong minh bach hda va cong khai
thdng tin t6i cong ching dugc xem nhu mot nhiém vu
can thiét. Biéu doé khong chi gitip cho lugng thong tin vé
DN chét lugng hon ma con la ddng luc thiic ddy DN ngay
cang phét trién, dat dudc nhiéu thanh tich t6t hon, bdi
DN nao cling mong mudn cong bd nhifng thong tin tot,
hinh anh tich cuc, va khi da chap nhan minh bach héa
théng tin, cdc DN budc phai nd luc ¢d gang phét trién
han bao giG hét néu khong mudn nhiing thong tin tiéu
cuc bi lan truyén sau vai ci nhan chuot.

Thi? ba, xdy dung mét t8 chirc lanh manh va bén
virng la diéu kién tién quyét gitp DN tao dugc uy tin lau
dai. DU la muc tiéu phét trién hoat ddng kinh doanh, t&
chirc b6 may nhan su’ hay nhitng van dé vé nghién ciu
sang tao san phdm mdi, tat ca nhitng gia tri d6 phai
dugc tinh toan theo nhiing budc di ding hudng tranh
nhiing sai [Am dang tiéc dan dén nhimg thdng tin tiéu
cuc anh hudng xau dén uy tin cia DN. Ngay ca nhiing
van dé lién quan dén trach nhiém doéi vdi cong dong,
bao gdém ca viéc thuc hién nghia vu nop thué doi véi
NSNN, cac DN can nhin nhan dén nhitng gia tri trong
dai han. Viéc phat trién theo hudng viing chdc tuy trong
ngdn han chua th€ dem lai nhitng gia tri to 16n nhung
vé lau dai sé la tién dé giup DN toa sang, giong nhu
nhitng ngdi nha dugc xay dung viing chic sé dé dang
vugt qua nhitng thir thach khac nghiét.

Nhitng DN nay déu la nhiing cdi tén x(ing dang vdi
niém tin clia cdng déng va mét [an nita chimg minh cho
nhan dinh nhitng DN luén hoan thanh t6t nghia vu véi Nha
nudc va cong dong s€ la nhitng DN tao dung dugc uy tin
nhat dinh trong Idng cong ching va trén truyén thong.m
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find out a better approach to manage their image and
information in mass media more effectively.

Secondly, it is necessary for them to take the initia-
tive in releasing and making explicit their information. It
not only helps improve the quality of news on enterprise
but also motivate that enterprise to develop and gain bet-
ter achievements. Every enterprise wants to release pos-
itive information and image about themselves; when they
accept the information transparency, they have to put
great effort to develop even more if the do not want the
negative information to be widely spread in a few clicks.

Thirdly, developing a strong and sustainable organ-
ization is a prerequisite for creating a long-term reputa-
tion for the enterprise. Regardless its target is develop-
ing business operation, human resources or new prod-
uct research, these targets must be careful oriented for
avoiding regretful mistakes causing negative informa-
tion which adversely affects enterprise’s reputation.
Even issues on their responsibilities to the community
including tax payment to the State budget, enterprises
need to consider it in a long term. Development in a
sustainable way may not bring great values in a short
term but it will be a premise for the success of the
enterprise in a long run, just like building a solid house
for easily resistance with challenges and difficulties.

These above enterprises are merited the commu-
nity’s trust, and prove an assumption that enterprises
who well accomplish responsibilities to the
Government and the community are those gaining cer-
tain prestige in the public and mass media.®
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TAP DOAN VIEN THONG QUAN OI / VIETTEL GROUP

Dia chi: 6 1Tran Hitu Duc - Phutng My Binh 2 - Quan Nam Tir Liém - TP. Ha Noi
Tel/Fax: 04-62556789 / 04-62996789

Email: vietteladm@viettel.com.vn

Website: www.viettel.com.vn

Thit hang BXH V1000 (2015): 1 (Bang 1); 3 (Bang 2)

MST: 0100109106

Sau 5 ndm lién tuc suy gidm vé toc do tang trudng doanh thu thi ndm 2014,
Viettel lai cd dugtc téng truéng nam sau cao hon nam trudc véi muc tang trudng
a 20%. Lgi nhuan cta Viettel bang 85% lgi nhudn clia cac doanh nghiép Quan
doi, bang 30% loi nhuan clia cac Tap doan Kinh té nha nudc, bang 23% téng loi
nhudn cla tat ca cac doanh nghiép nha nudc. Tai Viét Nam, Viettel la doanh
nghiép ndp thué I6n nhat. Viettel ciing 1a doanh nghiép ndp thué I6n nhat tai
Lao va Campuchia.

Chién lugc phat trién cla Viettel tap trung vao 3 tru ct Ia vién thong, dau tu
nuGc ngoai va nghién cu, san xudt thiét bi. V& mang ludi vién thong, mang vién
thong, ca di ddng va 6 dinh clia Viettel dang chuyén rét nhanh sang bing rong
va siéu rong, hinh thanh ha tang vién thong mdi, tao nén tang cho mot xa hoi
séng tao. Vé dau tu nudc ngoai, hién nay Viettel da dau tu tai 9 qudc gia véi tng
dén s6 175 triéu dan. Téng doanh thu nudc ngoai tang trudng 25% va dat 1,2 ty
USD, t6ng Igi nhudn trudc thué dat 156 triéu USD, tang 32%. Hoat ddng nghién
cliu, san xudt thiét bi la tru cot gidp Viettel tré thanh mt cong ty khdng chi cung
cdp dich vu ma con san xudt duoc thiét bi cong nghé cao.

Address: No. 1 Tran Huu Duc - My Dinh 2 Ward - Nam Tu Liem District - Hanoi
Tel/Fax: 04-62556789 / 04-62996789

Email: vietteladm@viettel.com.vn

Website: www.viettel.com.vn

Ranking in V1000 (2015): 1 (List 1); 3 (List 2)

Tax Code: 0100109106

After 5 years of continuous decline in revenue growth, in 2014, Viettel had a
growth rate of 20% compared to the previous year. Viettel's profit was equal
to 85% profit of the military enterprises, 30% profit of the state owned eco-
nomic groups and 23% of the total profit of all state-owned enterprises. In
Vietnam, Viettel is now the largest taxpayers. Viettel is also the largest taxpay-
erin Laos and Cambodia.

Viettel's development strategy focuses on three pillars, namely telecommuni-
cations, foreign investment, and equipment research and production.
Regarding telecommunication networks, both mobile and fixed ones of Viettel
are quickly moving to broadband and ultra-wide, forming a new telecommu-
nication infrastructure, and creating the foundation for an innovative society.
Regarding foreign investment, Viettel now has invested in 9 countries with a
total population of 175 million people. Total foreign revenue increased 25%
and reached USD 1.2 billion, total profit before tax was USD 156 million, up
32%. Equipment research and production activity is the mainstay that helps
Viettel become a company which not only provides services, but also produces
high-tech equipment.

TGNG CONG TY KHi VIET NAM - CONG TY CP / PETROVIETNAM GAS JOINT STOCK CORPORATION

Dia chi: Toa nha PVGas Tower - 673 Nguyén Hiu Tho - Xa Phudc Kién - Huyén
Nha Be - TP. Ho Chi Minh

Tel/Fax: 08-37816777 / 08-37815666

Email: pvgas@pvgas.com.vn

Website: www.pvgas.com.vn

Thirhang BXH V1000 (2015): 2 (Bang 1); 5 (Bang 2)

MST: 3500102710

Sau qua trinh hoat dong kha dai, Tong cong ty Khi Viét Nam (PV Gas) da khong
ngimg phat trién, mé rong va dugc dénh gia la doanh nghiép diing dau trong
nganh cong nghiép khi, la dai dién tré trung va day tiém néng ctia nganh cong
nghiép khi Viét Nam. PV Gas c6 lgi thé la nhan dugc nhiéu ho trg, gitip d tir
Tap doan dau khi Quéc gia Viét Nam. Hién nay, méi nam PV Gas cung cap khi
lam nguyén, nhién liéu d€ sén xudt trén 35% san lugng dién, 70% san lugng
dam va 70% thi phan khi hda long toan qudc. Dén nay, PV Gas da bao quét hau
hét céc hoat dong ctia nganh cong nghiép Khi Viét Nam vdi dinh hudng chién
Iwgc Ia: phat trién trg thanh mot trong nhiing nganh cong nghiép dau tau
trong nén kinh té, tling budc vuon ra thi trudng qudc té, xép thi hang cao
trong khu vuic ASEAN va ¢6 tén trong céc thuong hiéu Khi manh cda chau A.
Nam 2014 la ndm dau tién PV Gas tiép nhan va tiéu thu trén 10 ty m3 khi/
nam. Cong ty ciing dat dugc miic doanh thu 73.648 ty dong, tang 12% so Vi
nam 2013. Dac biét, lgi nhuan sau thué 14.370 ty dong — mdc lgi nhudn cao
nhét ké tir khi thanh 1p va cao nhat trén san giao dich chiing khoan Viét Nam.

Address: PVGas Tower - 673 Nguyen Huu Tho - Phuoc Kien Commune - Nha Be
District - Ho Chi Minh City

Tel/Fax: 08-37816777 / 08-37815666

Email: pvgas@pvgas.com.vn

Website: www.pvgas.com.vn

Ranking in V1000 (2015): 2 (List 1); 5 (List 2)

Tax Code: 3500102710

Over a long period of development, Petro Vietnam Gas Corporation (PV Gas)
has been constantly growing and expanding and is considered the leading
company in the gas industry, a young and great potential representative of
the Vietnam gas industry. It is an advantage for PV GAS as it receives a lot of
support from the Vietnam National Oil and Gas Group. Currently, each year PV
Gas provides gas as fuels and materials to produce over 35% of electricity out-
put, nearly 70% nitrogen sales and 70% liquefied petroleum gas market in
the country. Up to now, PV Gas has covered most activities related to
Vietnamese gas industry with the strategic expectation of becoming one of
the leading industries in economic development, gradually reaching out to
international gas markets with a high rating in the ASEAN region and being
one of the strongest brands of gas in Asia. 2014 was the first year in which the
PV Gas received and consumed over 10 billion m3 of gas/year. The company
achieved revenue of VND 73,648 billion, up 12% compared to 2013. In partic-
ular, the profit after tax was VND 14,370 billion - the highest profit level since
its inception and also the highest one on Vietnam Stock Exchange.
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TGNG CONG TY VIEN THONG MOBIFONE / MOBIFONE CORPORATION

Dia chi: Toa nha Mobifone - Lo VP1 - Phutng Yén Hoa - Quan Cau Gidy - TP. Ha Noi
Tel/Fax: 04-37831800 / 04-37831734

Email: webmaster@mobifone.com.vn

Website: www.mobifone.com.vn

Thit hang BXH V1000 (2015): 3 (Bang 1); 6 (Bang 2)

MST: 0100686209

Trai qua 21 nam hinh thanh va phat trién, MobiFone da thuc su trugng thanh, trg
thanh 1 trong nhiing thuong hiéu ndi tiéng cta Viét Nam, dugc dénh gid la dién
hinh clia viéc tang trudng hiéu qua. Hién MobiFone da xay dung dugc mang lugi
|6n manh véi 19.647 tram 2G, 14.292 tram 3G dap Ung dd ndng luc phuc vu cho
hon 40 triéu thué bao di dong. MobiFone ¢4 kénh phan phdi truc tiép 120 show-
room va hé thdng ctia hang chinh thic tai 63 tinh thanh trén ca nudc. Dac biét la
trong giai doan 10 nam trd lai day, ngay ca khi boi canh kinh té khé khan va thi
trudng canh tranh khdc liét, (6ng ty ludn gii duoc toc do tang trudng lién tuc vé
Igi nhudn, hang ndm tang trén 5%; la mt trong 56 it cdc doanh nghiép ¢4 ty sudt
i nhuan trén von chd s6 hitu cao. Theo s6 liéu méi cong bé cla Bo TT&TT,
MobiFone dang la mang ¢ doanh thu binh quén trén méi thué bao cao nhat
(khoang 4 USD/thué bao). Nam 2014, Mobifone dat dugc két qua kinh doanh kha
t6t. Lugng thué bao phét trién méi dat 9,5 triéu, ting 10% so vdi ndm 2013, thuc
hién duoc 135,8% ké hoach. Doanh thu trd trudc ting 5,5%. Doanh thu trd sau
tang 3,3%. Theo d6, tong doanh thu dat 36.148 ty ddng, hoan thanh 100,1% ké
hoach. Lgi nhugn trudc thué dat 7.300 ty dong, tang 5,2% so vdi nam 2013. Két
qua trén dat dugc la nho MobiFone dua ra kha nhiéu chinh sach kich cu hudng
dén nhiéu I6p khach hang d€ dam bao tang truéng doanh thu va loi nhuan.

Address: Mobifone Tower - Lot VP1 - Yen Hoa Ward - Cau Giay District - Hanoi
Tel/Fax: 04-37831800 / 04-37831734

Email: webmaster@mobifone.com.vn

Website: www.mobifone.com.vn

Ranking in V1000 (2015): 3 (List 1); 6 (List 2)

Tax Code: 0100686209

Over 21 years of development, MobiFone has been really matured, became one
of the popular brands in Vietnam, considered as typical one in the efficient
growth. Now, MobiFone has built a strong network with 19,647 2G stations,
14,292 3G stations to have enough capacity to serve over 40 million mobile sub-
scribers. MobiFone has direct distribution channels with 120 showrooms and
the official stores system in 63 provinces across the country. Especially in the
period of 10 years, even in the difficult economic context and intense market
competition, the company has always maintained continuous growth in the
annual profit, increased of 5% ; is one of the few businesses with higher return
on equity ratio. According to new figures released by the Ministry of Information
and Communications, MobiFone is the network having the highest average rev-
enue per subscriber (about USD 4/subscriber). In 2014, Mobifone achieved good
business results. Development of new subscribers was 9.5 million, up 10% com-
pared to 2013, achieving 135.8% of the plan. Prepaid revenue increased 5.5%.
Postpaid revenue rose 3.3%. Accordingly, total revenue was VND 36,148 billion,
fulfilling 100.1% of the plan. Profit before tax was VND 7,300 billion, up 5.2%
compared to 2013. This result was achieved by offering stimulus policies aimed
to multiple customer classes to ensure revenue and profit growth.

TAP DOAN DAU KHi VIET NAM / VIETNAM OIL AND GAS GROUP

Dia chi: 18 Lang Ha - Phuong Thanh Cong - Quan Ba Binh - TP. Ha Noi
Tel/Fax: 04-38252526 / 04-38265942

Email: petrovietnam@pvn.vn

Website: www.pvn.vn

Thit hang BXH V1000 (2015): 4 (Bang 1); 1 (Bang 2)

MST: 0100681592

Trdi qua nhiéu nam hinh thanh va phét trién, Tap doan Dau khi Viét Nam (PVN)
da tré thanh 1 don vi hoat dong vo cling hiéu qué va dugc danh gid la tap doan
kinh t€ I6n nhat cd nudc véi gan 40 don vi thanh vién. Tap doan Dau khi c6 loi
thé rat 16n khi dugc doc quyén trong san xudt, phan phoi cling nhu khai thac,
tham do dau khi tai Viét Nam. Bén canh d6, ¢ thé thdy cing vdi su phét trién
kinh t€ xa hoi, nhu cau st dung dau khi trong moi hoat dong san xuat, sinh
hoat ngay cang tang Ién, la co s6 dé Tap doan Dau khi ti€p tuc khai thac thi
trutng va phat trién trong tuong lai. Nhiing nam gan day, nhiing thanh tyu
kinh doanh ma Tap doan dat dugc da thé hién su ting truéng vuot bac cia
¢ong ty me ndi riéng va toan tap doan néi chung. Trong bay ndm qua (2008-
2013), PVN da duy tri vi tri s6 1 trong Bang xép hang 500 doanh nghiép I6n
nhat Viét Nam vé doanh thu (VNR500).
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Address: 18 Lang Ha - Thanh Cong Ward - Ba Dinh District - Hanoi
Tel/Fax: 04-38252526 / 04-38265942

Email: petrovietham@pvn.vn

Website: www.pvn.vn

Ranking in V1000 (2015): 4 (List 1); 1 (List 2)

Tax Code: 0100681592

Over years of formation and development, Vietnam Oil and Gas Group (PVN)
has become an efficient and the largest economic group with about 40 sub-
sidiary members. Furthermore, PVN has a great advantage thanks to their
monopoly in producing, distributing as well as exploiting, exploring petro in
Vietnam. Besides, it can be seen that along with the social economic develop-
ment, gradually increasing demand for petro in production and daily life
activities is foundation for PVN's market exploitation and future development.
Achievements that the group gained over recent years have manifested the
extraordinary growth of parent company in particular and the group in gen-
eral. In the past seven years (2008-2013), PVN has maintained No 1 ranking
among the 500 largest enterprises in terms of revenue (VNR500).
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NGAN HANG TMCP CONG THUGNG VIET NAM / VIETNAM JOINT STOCK COMMERCIAL BANK FOR INDUSTRY AND TRADE

Dia chi: 108 Tran Hung Dao - Phuong Cra Nam - Quan Hoan Kiém - TP. Ha Noi
Tel/Fax: 04-39421030 / 04-39421032

Email: webmaster@vietinbank.vn

Website: www.vietinbank.vn

Thit hang BXH V1000 (2015): 5 (Bang 1); 8 (Bang 2)

MST: 0100111948

VietinBank dugc danh gid la mot trong nhitng ngan hang thuong mai CP I6n
nhdt tai Viét Nam vdi thi phan cho vay chiém 11,6% clia toan hé thong va la mot
trong nhiing ngan hang hang dau trong linh vuc huy dong ngi té. Bong thai,
VietinBank con dugc danh gid la mot trong nhiing ngan hang gii vai tro quan
trong va tru ¢t cia nganh ngan hang Viét Nam. Vi hé thong mang ludi giao
dich trai rong toan quéc gdm han 01 S& giao dich, 151 chi nhanh, trén 1.000
phong giao dich/ quy tiét kiém, dong thoi ¢ quan hé dai Iy véi trén 900 ngan
hang va dinh ché tai chinh I6n trén toan thé gidi, Vietinbank da va dang phuc vu
mot lugng I6n khéch hang ca nhan va doanh nghiép trén ca nudc.

Nam 2014, tdng tai san clia VietinBank dat 660 nghin ty ddng, tang 14,6% so
véi ndm 2013 va dat 103% ké hoach. Hoat ddng cap tin dung dat so du 544
nghin ty ddng, tang 18,2% so dau nam (tang trudng toan nganh la 12,62%), dat
104,7% ké hoach. Trong d6 du ng cho vay nén kinh t€ dat 440 nghin ty dong,
tang 17% so véi nam 2013.

CONG TY HONDA VIETNAM / HONDA VIETNAM COMPANY

Address: 108 Tran Hung Dao - Cua Nam Ward - Hoan Kiem District - Hanoi
Tel/Fax: 04-39421030 / 04-39421032

Email: webmaster@vietinbank.vn

Website: www.vietinbank.vn

Ranking in V1000 (2015): 5 (List 1); 8 (List 2)

Tax Code: 0100111948

VietinBank is evaluated as one of the largest joint-stock commercial banks in
Vietnam with its loan market share accounted for 11.6% of the total baking
system and leading banks in domestic currency mobilization. VietinBank is
also considered one of the banks which plays vital role in Vietnam banking
industry. With the nationwide transaction network including more than 01
Transaction Base, 151 branches and over 1,000 transaction offices/ savings
funds, and relationships with over 900 banks and large financial institutions
worldwide, VietinBank has been serving a large number of individual and cor-
porate customers across the country.

In2014, total assets of VietinBank reached VND 660 trillion, up 14.6% compared
with 2013 and reached 103% of the plan. Granting credit activity reached VND
544 trillion balance, up 18.2% compared to the beginning of 2014 (the whole
industry's growth was 12.62%), reached 104.7% of the plan. In which, loans to
the economy reached VND 440 trillion, up 17% compared to 2013.

Dia chi: Phuong Phiic Thang - Thi xa Phiic Yén - Tinh Vinh Phiic
Tel/Fax: 0211-3868888 / 0211-3868910

Email: N.A

Website: http://www.honda.com.vn

Thit hang BXH V1000 (2015): 6 (Bang 1); 9 (Bang 2)

MST: 2500150543

(6ng ty Honda Viét Nam tuy méi chi dugc thanh lap va hoat dong trong
khodng 15 nam nhung da c6 nhiing thanh tich dang ké trong nén cong nghiép
san xudt va lap rap dong co xe mdy va 6to. Hién nay, cong ty Honda Viét Nam
€6 2 nha méy san xudt xe mdy chinh cing véi mgt nha mdy 6to & Vinh Phic.
V6i san pham xe gan méy, Honda da thuc s tré thanh thuong hiéu hang dau
tai thi trudng Viét Nam vdi hon 70% thi phan xe gan mady, vuot xa so Vi
Yamaha, Suzuki, SYM. Ngoai ra, 6 linh vuc san xudt 6t6, Honda cling dang dugc
ua chudng vdi 2 dong san pham chinh 1 CIVICva CR-V dinh cao vé phong céch
va chdt lugng. Thanh tich hoat dong san xudt kinh doanh cta Honda Viét Nam
dugc danh gid 1a cao trong nganh, ngay cd khi nén kinh té gap kho khan thi
doanh s6 ban hang cia cong ty van rat I6n. Khang chi chd trong hoat dong
kinh doanh, cng ty con tich cyc tham gia vao céc hoat ddng ho trg gido duc,
bdo vé moi trudng, hoat dong tinh nghia, tir thién.

Address: Phuc Thang Ward - Phuc Yen Town - Vinh Phuc Province
Tel/Fax: 0211-3868888 / 0211-3868910

Email: N.A

Website: http://www.honda.com.vn

Ranking in V1000 (2015): 6 (List 1); 9 (List 2)

Tax Code: 2500150543

Although Honda Vietnam Company has just been established and operated for
about 15 years, it has had significant achievements in the industry of manu-
facturing and assembling motorcycles and automobiles. Currently, Honda
Vietnam has 2 major motorcycles manufactories and 1 automobile factory in
Vinh Phuc. With its motorcycle products, Honda has actually become the lead-
ing brand in Vietnam market with over 70% of motorcycles market share,
which totally surpasses Yamaha, Suzuki, and SYM, etc. Besides, in the field of
automobile manufacture, Honda is also a popular brand with two major prod-
uct lines — CIVIC and CR-V which reach the pinnacle of style and quality.
Honda Vietnam has a highly evaluated performance. Though Vietnam's econ-
omy has been experiencing difficulties, the company still enjoys great per-
formance in sales. Not only focusing on business activities, the company also
actively participate into activities supporting education, environmental pro-
tection, charity works.
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CONG TY TNHH QUOC TE UNILEVER VIET NAM / UNILEVER VIETNAM INTERNATIONAL LIMITED COMPANY

Dia chi: 156 Nguyén Luong Bang - Phung Tan Phd - Quan 7 - TPHG Chi Minh
Tel/Fax: 08-54135686 / 08-54135626

Email: bui-thu.huong@unilever.com

Website: http://www.unilever.com.vn

Thit hang BXH V1000 (2015): 9 (Bang 1); 13 (Bang 2)

MST: 0300762150

(6 mat tai Viét Nam tirnam 1995, Unilever - mot trong nhiing tdp doan da quéc
gia hang dau thé gidi cia Anh va Ha Lan chuyén sén xudt va kinh doanh céc san
pham cham séc cé nhén, gia dinh va thuc pham tai hon 150 qudc gia- da dau tu
vao Viét Nam trén 300 triéu USD véi nha mdy hién dai tai khu cong nghiép Tay
Bac Cti Chi. Unilever Vit Nam cd hé thong phan phdi rong khap toan qudc gém
150 nha phan phdi va 200.000 ctra hang bén 18. Cong ty truc tiép tuyén dung
hon 1.500 nhén vién va gian tiép tao thém gan 10.000 viéc lam cho cac d6i tac
nhu céc don vi gia cong, nha thau, nha phan phdi, cdc cong ty nh va viia trén
khdp Viét Nam. Vi nhitng nd luc vugt bac ngay tif nhitng ngay dau gia nhap thi
trudng Viét Nam, cho tdi nay, hau hét cac nhan hang ctia Unilever nhu OMO, P/S,
Clear, Pond's, Knorr, Lifebuoy, Sunsilk, VIM, Lipton, Sunlight, VISO, Rexona. . .da
trd thanh nhiing san pham quen thudc cia moi gia dinh Viét Nam. Méi ngay hon
30 triéu san pham ctia Unilever dén tay nguoi tiéu dung trén khap moi mién dat
nudc, gop phan nang cao diéu kién séng, vé sinh va stic khde cho moi gia dinh
Viét Nam.

Address: 156 Nguyen Luong Bang - Tan Phu Ward - District 7 - Ho Chi Minh City
Tel/Fax: 08-54135686 / 08-54135626

Email: bui-thu.huong@unilever.com

Website: http://www.unilever.com.vn

Ranking in V1000 (2015): 9 (List 1); 13 (List 2)

Tax Code: 0300762150

Having been in Vietnam since 1995, Unilever - one of leading multinational
corporations of the UK and the Netherlands specialized in manufacturing and
selling personal and family care products and food in more than 150 coun-
tries- has invested over USD 300 million with the modern plant at Cu Chi North
West industrial park in Vietnam. Unilever Vietnam has a wide distribution net-
work throughout the country, including 150 distributors and 200,000 retail
outlets. The company directly recruits more than 1,500 employees and creates
nearly 10,000 indirect jobs for partners such as processing units, contractors,
distributors, small and medium-sized companies throughout Vietnam. With
the great efforts from the inception to enter Vietnam, most of the brands of
Unilever such as OMO, P/S, Clear, Pond's, Knorr, Lifebuoy, Sunsilk, VIM, Lipton,
Sunlight, VISO, Rexona ... have become the familiar products of all Vietnamese
families so far. Every day more than 30 million of Unilever products are provid-
ed to consumers all over the country, contributing to improving the living,
sanitation condition and health for all Vietnamese families.

NGAN HANG TMCP DAU TU VA PHAT TRIEN VIET NAM / JOINT STOCK BANK FOR INVESTMENT AND DEVELOPMENT OF VIETNAM

Dia chi: Toa nha BIDV - 35 Hang V6i - Phung Ly Théi T - Quan Hoan Kigm - TP. Ha Noi
Tel/Fax: 04-22200588/22205544 / 04-22200399

Email: info@bidv.com.vn

Website: http://www.bidv.com.vn

Thit hang BXH V1000 (2015): 11 (Bang 1); 12 (Bang 2)

MST: 0100150619

Trong bdi canh hoat dong chung ctia nén kinh té con nhiéu thach thic, BIDV da
hoan thanh toan dién céc chi tiéu KHKD, khang dinh nang luc kinh doanh phét
trién, on dinh, bén viing, xéc [ap vi thé quan trong trén thi trudng tai chinh tién té.

Tinh dén 31/12/2014, t6ng tai sén cda BIDV dat 650 nghin ty ddng, tang
trudng 18,6% so vdi cting ky 2013. Du ng tin dung dat trén 460 nghin ty dong,
tang trudng 18,9%. Chat lugng tin dung duoc cai thién, ty 1& ng xau kiém sodt
@ miic 2,03%. Nguon von huy dong dat trén 501 ty dong, tang trudng 20,4%.
Loi nhudn trudc thué dat 6.297 ty dong, tang trudng 19%. Hé s6 an toan von
(AR dat trén 9%.

Dac biét hoat dong kinh doanh ctia BIDV trong nam 2014 ndi Ién 2 diém séng.
M@t |a tang trudng tin dung dat 18,9% - gop phan quan trong tich cuc trong
tang truéng tin dung ctia nganh ngan hang. Hai la hoat dong ban |é téng trudng
dot phat, lan dau tién trong 3 nam, toc do tang trudng tin dung bén Ié dat gan
369%; huy dong von ban Ié ¢6 toc do tang trudng dat 25%; nén khach hang ca
nhén dat mdc gan 7 triéu khach hang. Thanh cong nay khang dinh nang luc, vi
thé thi trudng ngay cang dugc mé rong trong hoat dong kinh doanh ctia BIDV.
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Address: BIDV Tower - 35 Hang Voi - Ly Thai To Ward - Hoan Kiem District - Hanoi
Tel/Fax: 04-22200588/22205544 / 04-22200399

Email: info@bidv.com.vn

Website: http://www.bidv.com.vn

Ranking in V1000 (2015): 11 (List 1); 12 (List 2)

Tax Code: 0100150619

In the context of general activities of the economy remained challenging,
BIDV has comprehensively completed business plan targets, confirming the
business development capabilities, stability and sustainability, establishing
an important position in the financial and monetary market.

As of December 31,2014, the Bank's total assets reached VND 650 trillion, growing 18.6%
overthe same period of 2013. Total outstanding loans reached VND 460 trillion with 18.9%
of growth. Credit quality was improved; the bad debt ratio was controlled at 2.03%.
Mobilized capital reached over VND 501 billion with growth of 20.4%. Profit before tax was
VND 6,297 billion, increasing by 19%. Capital adequacy ratio (CAR) was over 9%.

In particular, BIDV's business activities in 2014 emerged two bright spots. Firstly,
the credit growth reached 18.9% - a positive contribution in total credit growth of
the banking sector. Secondly, retail operations had breakthrough growth, for the
first time in 3 years, the credit retail growth reached nearly 36%; retail capital
mobilization's growth rate reached 25% and personal customer base reached the
milestone of nearly 7 million customers. This success confirms the capacity and
market position of BIDV with the constant expansion of business activities.
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CONG TY TNHH PHAT TRIEN PHU MY HUNG / PHU MY HUNG DEVELOPMENT CORPORATION

Dia chi: 801 Nguyén Van Linh - Phutng Tan Phi - Quan 7 - TP Ho Chi Minh
Tel/Fax: 08-54118888 / 08-54115678

Email: info@phumyhung.com.vn

Website: www.phumyhung.com.vn

Thi hang BXH /1000 (2015): 14 (Bang 1); 20 (Béng 2)

MST: 0300604002

Phi My Hung la cong ty dau tu vao linh vuic co s6 ha tang 16n nhat tai TP Ho Chi
Minh vdi 2 cong trinh trong diém: dai 19 Nguyén Van Linh dai 17,8km, 19 gidi
120m ¢4 10 lan xe va 5 cum khu d6 thi mdi Nam Sai Gon - Phi My Hung doc dai
16 Nguyén Van Linh. Khu d thi Phi My Hung dugc danh gid la mot khu do thi
hién dai dugc quy hoach bai ban, khoa hoc, dong bo, hai hoa véi canh quan
thién nhién, phat trién bén ving trong ca cdu béo vé mdi truding. Quy hoach
t6ng thé khu do thi nay da vinh dy nhn nhiéu gidi thudng quéc té, tiéu biéu la
gidi thudng ctia Tap chi kién tric tién b My nam 1995 va dugc dang trén trang
bia clia céc tap chi I6n & Chau Au va Dic. Dac biét, ndm 1997, vién kién tric My
binh chon quy hoach téng thé d6 thi mdi Phd My Hung la quy hoach xudt sdc
nhét tai khu vic Chau A. Nam 2008, khu dé thi Phi M§ Hung da dugc Bo Xay
dung chinh thitc cong nhan 13 “Khu do thi mdi ki€u mau” cGa Viét Nam.

Address: 801 Nguyen Van Linh - Tan Phu Ward - District 7 - Ho Chi Minh City
Tel/Fax: 08-54118888 / 08-54115678

Email: info@phumyhung.com.vn

Website: www.phumyhung.com.vn

Ranking in V1000 (2015): 14 (List 1); 20 (List 2)

Tax Code: 0300604002

Phu My Hung Corporation is the biggest investor in infrastructure field in Ho
Chi Minh City with 2 key works: Nguyen Van Linh Avenue with 17.8km in
length, 120m of road houndary, 10 lanes and 5 clusters of new urban towns
Nam Sai Gon — Phu My Hung along Nguyen Van Linh Avenue. Phu My Hung
urban town is evaluated to be a modern town which was planned methodi-
cally, scientifically, synchronously, harmoniously with natural landscape and
developed sustainably in structure of environment protection. The overall
planning of this town was honorably granted with many international
awards, remarkably the award of USA's Advanced Architecture Magazine in
1995 and published on the cover of famous magazines in Europe and
Germany. Especially, in 1997, this overall planning of Phu My Hung New Urban
Town was selected as the most excellent planning in Asia by USA's Architecture
Institute. In 2008, Phu My Hung Urban Town was officially recognized as
“Model new urban town” of Vietnam by Ministry of Construction.

NGAN HANG NONG NGHIEP & PHAT TRIEN NONG THON VIET NAM / VIETNAM BANK FOR AGRICULTURE AND RURAL DEVELOPMENT

Dia chi: 56 2 Lang Ha - Phung Thanh Cng - Quéan Ba Dinh - TP. Ha Noi
Tel/Fax: 04-37723248 / 04-37722361

Email: N.A

Website: http://www.agribank.com.vn

Thit hang BXH V1000 (2015): 15 (Bang 1); 21 (Bang 2)

MST: 0100686174

Ké tirnam 1988 khi méi duoc thanh 1ap, Ngan hang Nong nghiép va Phat trién
Nong thon Viét Nam (Agribank) ludn giti vai tro ch dao, dan dat thi trugng tin
dung ndng thon, cd nhiing dong gdp tich cuc d6i véi qua trinh phat trién va
nhitng thanh tyu déng ké cia nganh nong nghiép — mdt nganh kinh té chd
chét chia Viet Nam. Dén 2015, Agribank cd Tong tai san 762.000 ty VND (36 ty
USD), mang lugi 2.252 chi nhanh va phong giao dich trdi rong trén khap lanh
th Viét Nam (63 tinh, TP), gan 40.000 cén b, nhan vién. Agribank hién c6
quan hé khach hang véi trén 10 triéu hg san xuat, ca nhan va 30.000 doanh
nghiép. Agribank tap trung vao linh vuc truyén thong, s6 trudng dd la nong
nghiép, nong thdn, va cac linh vuc vu tién cta Chinh phd va Ngan hang Nha
nudc véi du ng cho vay linh viic nay chiém gan 80%/tong du ng cla Agribank
dau tu cho nén kinh té. Agribank Ia Ngan hang thuong mai duy nhat 05 nam
lién tiép nam trong Top 10 trong 500 doanh nghiép Idn nhat Viét Nam
(VNR500); dugc Dang, Chinh phi ghi nhan 1 doanh nghiép ¢4 thanh tich xuat
sac phuc vy phat trién kinh t& ndng nghiép, ndng thon va nong dan thoi ky doi
mdi, doanh nghiép thuc hién tét trach nhiém xa hoi va phét trién cong dong.

Address: No. 2 Lang Ha - Thanh Cong Ward - Ba Dinh District - Hanoi
Tel/Fax: 04-37723248 / 04-37722361

Email: N.A

Website: http://www.agribank.com.vn

Ranking in V1000 (2015): 15 (List 1); 21 (List 2)

Tax Code: 0100686174

Since its establishment in 1988, Vietnam Bank for Agriculture and Rural
Development (Agribank) always plays a key role and leads rural credit market.
Agribank has positive contributions to the development and significant achieve-
ments of agriculture - the key economic sector of Vietnam. In 2015, Agribank
has total assets of VND 762,000 billion (USD 36 billion), a network of 2,252
branches and transaction offices across the country (63 provinces/cities), nearly
40,000 employees. Agribank makes customer relationship with over 10 million
households, individuals and 30,000 corporates. Agribank focuses on traditional
and advantageous sectors such as agriculture, rural area, and the priorities of
the Government and the State Bank of Vietnam whose outstanding loans
account for nearly 80% of total outstanding loans that Agribank invests in the
economy. Agribank is the only commercial bank that has been ranked in Top 10
of 500 largest enterprises in Vietnam (VNR 500) for 05 consecutive years and
recognized for outstanding achievements in developing agricultural economy,
rural areas and farmers in the renovation period, social responsibility and com-
munity development by the Party, the Government.
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CONGTY O TO TOYOTA VIETNAM / TOYOTA MOTOR VIETNAM

Dia chi: Phugng Phtic Thang - Thi xa Phiic Yén - Tinh Vinh Phiic
Tel/Fax: 04-35536878 / 0211-3868117

Email: N.A

Website: www.toyotavn.com.vn

Thi hang BXH /1000 (2015): 16 (Bang 1); 18 (Bang 2)

MST: 2500150335

Trai qua gan 20 nam hoat dong va phat trién, TMV dé dat dugc nhiéu thanh tuu
to [6n va tang trudng nhanh chong, hoan thanh s ménh ctia minh doi véi khach
hang, tién phong trong moi linh vuc, dong thoi déng gop déng ké cho nganh
dng nghiép 6 to va xa hoi Viét Nam. Tinh t6i thai diém hién nay, doanh s ban
dng don cta TMV da can mdc trén 250.000 chiéc va ludn giit vi tri tién phong
trén thi trudng 0 t0 Viét Nam vdi san lugng san xudt trung binh dat trén 31.000
noi dia héa cao nhdt (tlr 19% - 37% theo cach tinh gié tri gia tang ctia ASEAN tly
theo timg san pham). Ngoai nhiing con s6 vé san xudt, lién doanh TMV ciing da
tiép nhan 625.707 xe vao lam dich vu, tang 13% so vdi ndm 2012. Bén canh d6,
gia tri kim ngach xudt khau phu ting ctia TMV ciing dat muic ky luc 39,2 triéu
USD. Tur d6 doanh nghiép nay da déng gop cho ngan sach nha nudc trén 593
triéu USD. Nam 2013, TMV ciing d€ lai d&u &n véi khéch hang khi chinh thiic
mang thuong hiéu xe sang Lexus vao Viét Nam. Ddng thdi, hang cling md show-
room Lexus dau tién tai Viét Nam, véi nhing dich vu déng cap thé gidi. Hién tai,
Lexus dang phan phdi 5 mau xe cao cap, bao gom ES350, GS350, LS460L, RX350
va LX570.

Address: Phuc Thang Ward - Phuc Yen Town - Vinh Phuc Province
Tel/Fax: 04-35536878 / 0211-3868117

Email: N.A

Website: www.toyotavn.com.vn

Ranking in V1000 (2015): 16 (List 1); 18 (List 2)

Tax Code: 2500150335

After nearly 20 years of operation and development, Toyota Motor Vietnam
(TMV) has gained impressive achievements and rapid growth, fulfilled its mis-
sion to customers, pioneered in all aspects as well as made significant contri-
bution to Vietnam's society and automobile industry. Up till now, TMV has
reached cumulative sales of over 250,000 units and always kept leadership
position in Vietnam's automobile market with average production of over
31,000 units per year. Additionally, TMV is the joint venture having the high-
est localization ratio (19% - 37% according to ASEAN's measurement method
of value added on different products). In addition to the production figures,
TMV also brought 625,707 vehicles in service, an increase of 13% compared to
2012. Besides, the value of exports of TMV spare parts also hit a record of USD
39.2 million. Accordingly, the company contributed USD 593 million to the
State budget. In 2013, TMV left a mark to customer by launching luxury brand
Lexus in Vietnam. At the same time, it also opened the first Lexus showroom
in Vietnam with world-class service. Currently, there are 5 luxury models
including ES350, GS350, LS460L, RX350 and LX570 which are distributed in
Vietnam.

TAPDOAN CONGNGHIEP THAN - KHOANG SANVIETNAM / VIETNAM NATIONAL COAL AND MINERAL INDUSTRIES HOLDING CORPORATION LIMITED (VINACOMIN)

Dia chi: 226 L& Dudn - Phutng Trung Phung - Quén Ddng Da - TP. Ha Noi
Tel/Fax: 04-35161330 / 04-35180020

Email: N.A

Website: www.vinacomin.vn

Thit hang BXH V1000 (2015): 19 (Bang 1); 27 (Bang 2)

MST: 5700100256

Hién nay, Tap doan Cong nghiép Than - Khoang san Viét Nam (Vinacomin)
dugc danh gia la nha san xudt than Ién nhat Viét Nam. Vinacomin hién c6
khodng 30 m than 16 thién va 20 mé ham 10 véi tng cong suat khai thac
khodng 47-50 triéu tan/nam. Loi thé I6n nhat ctia Vinacomin chinh la cdc md
than ¢d trif lugng 16n nhu bé than Quéng Ninh, bé than Dong bang song Hong.
Dong thdi nhu cau st dung than ngay cang tang ciing chinh la 1 o hoi cho
Vinacomin ti€p tuc mé rong quy md hoat ddng va ngay cang phat trién.
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Address: 226 Le Duan - Trung Phung Ward - Dong Da District - Hanoi
Tel/Fax: 04-35161330 / 04-35180020

Email: N.A

Website: www.vinacomin.vn

Ranking in V1000 (2015): 19 (List 1); 27 (List 2)

Tax Code: 5700100256

At this time, Vietnam National Coal - Mineral Industries Holding Corporation
Limited (Vinacomin) is appreciated as the biggest coal producer in Vietnam.
Vinacomin has about 30 open coal deposits and 20 strip mines with total exploit-
ed capacity of 47-50 million tons/year. The biggest advantage of Vinacomin is
coal mine having large deposit named Quang Ninh, the Red River Delta.
Moreover, the increasing demand on using coal is also considered as an opportu-
nity for Vinacomin to expand operational scale and have further development.
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NGAN HANG TMCP VIET NAM THINH VUGNG (VP BANK) / VIETNAM PROSPERITY JOINT STOCK COMMERCIAL BANK

Dia chi: Tang 1 - 7 - toa nha Tha D6 - 72 Tran Hung Bao - Phutng Tran Hung
Dao - Quan Hoan Kiém - TP. Ha Noi

Tel/Fax: 04-39288869 / 04-39288867

Email: customercare@vpb.com.vn

Website: http://www.vpb.com.vn

Thir hang BXH V1000 (2015): 21 (Bang 1); 30 (Bang 2)

MST: 0100233583

Sau 21 nam hoat dong, VPBank da nang von diéu Ié én 6.347 ty dong, phat
trién mang ludi Ién hon 200 diém giao dich, véi doi ngi trén 7.000 can bo
nhan vién. Nam 2014, VPBank dat 1.609 ty dong lgi nhudn trudc thué, tang
19% s0 v6i cing ky nam 2013, lgi nhudn sau thué hop nhat dat 1.254 ty dong,
tang 23%. Téng chi phi du phong trong nam 2014 clia VPBank 1a 979 ty ddng.
(' mang huy dong tién i, con s6 VPBank da huy dong ting 29% va lan déu
tién vugt mdc 100.000 ty dong (dat 108.354 ty dong, tang rong 24.510 ty so
véi nam 2013). D€ ¢6 dugc nhitng con 6 dn tugng trén, VPBank da Iua chon
hai phéan khic trong tam la: Khach hang cd nhan va khach hang doanh nghiép
nhd va vifa. Hai phan khic nay da cd su tang trudng an tugng vé quy md huy
dong von va cho vay trong nam 2014, tao tién dé cho cac mang khac clia
VPBank dat két qué tot vé doanh thu va lgi nhugn.

CONG TY P.TVIETMINDO ENERGITAMA / PT VIETMINDO ENERGITAMA

Address: Floor 1- 7 - Capital Tower - 72 Tran Hung Dao - Tran Hung Dao Ward
- Hoan Kiem District - Hanoi

Tel/Fax: 04-39288869 / 04-39288867

Email: customercare@vpb.com.vn

Website: http://www.vpb.com.vn

Ranking in V1000 (2015): 21 (List 1); 30 (List 2)

Tax Code: 0100233583

After 21 years of establishment and development, VPBank raised its charter cap-
ital to VND 6,347 billion, developed operation network with more than 200
transaction offices and a workforce of more than 7,000 employees. In 2014,
VPBank reached VND 1,609 billion profit before tax, an increase of 19% over the
same period in 2013, profit after tax reached VND 1,254 billion, up 23%. Total
provision expense in 2014 of VPBank was VND 979 billion. In the deposit seg-
ment, mobilization of VPBank increased by 29% and the first time surpassed
VND 100.000 billion (reached VND 108,354 billion, a net increase of VND 24,510
billion compared with 2013). To achieve these impressive figures above, VPBank
selected two target segments, those are: Personal customers and small and
medium-sized enterprises. These two segments had impressive growth in scale
of mobilization and lending in 2014, creating premises for other segments of
VPBank to achieve good results in terms of revenue and profits.

Dia chi: Uong Thugng - Phuong Vang Danh - Thi xa Uong Bi -Tinh Quang Ninh
Tel/Fax: 033-3853212 / 033-3853211

Email: N.A

Website: http://www.vietmindo.com/

Thit hang BXH V1000 (2015): 34 (Bang 1); 48 (Bang 2)

MST: 5700224325

(ong ty PT. Vietmindo Energitama la mot cong ty dugc thanh Iap va hoat dong
theo ludt phap cla Indonesia co gidy phép s6 64444/09-01/BP/II/90 do Bo
Thuong Mai Indonesia cap ngay 16 thang 2 nam 1990. Cong ty PT. Vietmindo
Energitama dang tham gia hgp ddng hgp tac kinh doanh (BCC) véi cong ty
TNHH Mot Thanh Vién Than Uong Bi dé khai thac, ché bién, xudt khau than tai
khu vuc Uong Thugng, Vang Danh, Udng Bi, Quang Ninh theo gidy phép kinh
doanh s6 260/GP do Gy ban nha nudc vé Hop Téc va Dau Tu ( Nay la B Ké
hoach va Dau tu) cap ngay 22 thang 10 nam 1991. La doanh nghiép FDI 100%
v6n nudc ngoai hoat dong kinh doanh tai Viét Nam, Cong ty PT. Vietmindo
ludn chdp hanh tot cac chinh sach phap ludt cta Viét Nam, thuc hién ddy da
nghia vu thué véi nha nudc Viét Nam.

Address: Uong Thuong - Vang Danh Commune - Uong Bi Town - Quang Ninh Province
Tel/Fax: 033-3853212 / 033-3853211

Email: N.A

Website: http://www.vietmindo.com/

Ranking in V1000 (2015): 34 (List 1); 48 (List 2)

Tax Code: 5700224325

PT. Vietmindo Energitama is a company which was established and operates
under the laws of Indonesia with the License No. 64444/09-01/BP/11/90 issued by
the Ministry of Trade of Indonesia on February 16th, 1990. PT. Vietmindo
Energitama Company is participating in business cooperation contract (BCC) with
Uong Bi Coal One Member Limited Liability Company to exploit, process and
export coal in the area of Uong Thuong, Vang Danh, Uong Bi, Quang Ninh accord-
ing to the Business License No.260/GP issued by the State Committee for
Cooperation and Investment (now is the Ministry of Planning and Investment) on
October 22nd, 1991. As a FDI enterprise with 100% foreign capital operating in
Vietnam, PT. Vietmindo always complies with the laws and policies of Vietnam,
fulfills all the tax obligations to the State of Vietnam.
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CONGTY CP BAO VE THUCVAT AN GIANG / AN GIANG PLANT PROTECTION JOINT STOCK COMPANY

Dia chi: 23 Ha Hoang Ho - Phutng My Xuyén - TP Long Xuyén - Tinh An Giang
Tel/Fax: 076-3841299 / 076-3841327

Email: agpps@agpps.com.vn

Website: http://www.agpps.com.vn

Thit hang BXH V1000 (2015): 35 (Bang 1); 49 (Bang 2)

MST: 1600192619

Tirmot don vi kinh doanh nhé chi véi 23 nguoi va vén ven 750 triéu dong tién von,
dén nay, AGPPS da da tré thanh nha san xudt va phan phdi dan dau thi trudng Viét
Nam trong linh viic ndng nghiép va hoat dong trong nhiéu nganh nghé: giong cay
trong, thudc bdo vé thuc vat, san xudt va ché bién gao xudt khau, bao bi gidy, du
lich véi doi ngd nhan vién trén 3.000 nguti. (ong ty hién dang c6 hé thong phan
phai trén toan qudc véi han 500 dai ly cap 1, hon 4.000 dai ly cap 2, dang mé rong
sang thi trudng Campuchia. Bén canh d6, AGPPS I3 cong ty tu nhan ddu tién tai
Viét Nam s hitu mot trung tdm nghién ctiu nong nghiép véi qui ma I6n va hién
dai dat tai Dinh Thanh, An Giang. Trong suét qua trinh hinh thanh va phat trién,
AGPPS c6 mdi quan hé hgp tac chién lugc vdi tap doan Syngenta toan cau (Thuy
S§). Khong chi la nha phan phdi ddc quyén cac san pham clia Syngenta tai Viét
Nam, AGPPS con duoc Syngenta (ing hd manh mé trong viéc chuyén giao kj thudt
va chia s kinh nghiém trong viéc xay dung mt nén ndng nghiép bén viing véi
muc tiéu gia tang gia tri Igi ich cho nong dan. Trong linh vuic xay xdt lda gao va co
khi nong nghiép, AGPPS dang c6 mdi quan hé hgp tac chién lugc véi tap doan
Satake. AGPPS da xdy dung 5 nha mdy gao trén khap viing Dong béng Song Clu
Long, mdi nha méy ¢4 cong sudt 200.000 tan/ndm va dy kién sé dat dén con s6 12
nha mdy vdi viing nguyén ligu 316.000 hecta vao nam 2018.

Address: 23 Ha Hoang Ho - My Xuyen Ward - Long Xuyen City - An Giang Province
Tel/Fax: 076-3841299 / 076-3841327

Email: agpps@agpps.com.vn

Website: http://www.agpps.com.vn

Ranking in V1000 (2015): 35 (List 1); 49 (List 2)

Tax Code: 1600192619

From a small business with 23 people and VND 750 million initial capital, up to
now, AGPPS has became a leading manufacturer and distributor in Vietnam mar-
ket in the field of agriculture and operated in many industries: plant breeding,
plant protection chemicals, producing and processing rice for export, paper pack-
aging, traveling with a labor force of over 3,000 people. The company currently has
distribution networks across the country with more than 500 agents level 1, more
than 4,000 agents level 2, and is expanding into Cambodian market. Besides,
AGPPS is the first private company in Vietnam owns a modern and large agricul-
tural research center located in Dinh Thanh, An Giang. During the process of estab-
lishment and development, AGPPS built strategic relationship with Syngenta
global corporations (Switzerland). Not only is the exclusive distributor of Syngenta
products in Vietnam, AGPPS also has strong support of Syngenta for technology
transfer and experiences sharing in building a sustainable agricultural sector with
the goal of increasing the value of benefits for farmers. In the field of rice milling
and agricultural mechanics, AGPPS is having strategic relations with Satake
Corporation. AGPPS has built five rice factories across the Mekong Delta region,
each factory has a capacity of 200,000 tons per year and is expected to reach the
figure of 12 factories with raw materials of 316,000 hectares in 2018.

LIEN DOANH VIET - NGA VIETSOVPETRO / JOINT VENTURE VIETSOVPETRO

Dia chi: 105 Lé Lgi - Phutng 6 - TP. Viing Tau - Tinh Ba Ria Viing Tau
Tel/Fax: 064-3839871 / 064-3839857

Email: hq@vietsov.com.vn

Website: www.vietsov.com.vn

Thit hang BXH V1000 (2015): 36 (Bang 1); 51 (Bang 2)

MST: 3500102414

Trong su6t 35 nam hoat dong, véi nhiing nd luc khong ngiing cla 13 don vi
tryc thudc va cac can bo cong nhan vién giau tiém nang, Vietsovpetro da dat
duoc nhiéu thanh tyu dang k€ ddi vdi nganh dau khi Viét Nam nhu: phat hién
ra nhiéu mo dau c6 gid tri thuong mai cao, trong do ¢ md Bach HG I6n nhét
Viét Nam; phat hién ra dau tir ting d& mong vdi trit Iugng I6n dong thoi tim ra
nhiing gii phap kj thuat va cong nghé phu hop d€ khai thac dau tif tang
mong véi nhiing ddc trung dia chat cuc ky phic tap ma trén thé gidi chua tling
€0 cac mo hinh tuong tu. Ngoai ra Vietsovpetro con tham gia xay dung nhiéu
¢ong trinh khai théc dau khi cho céc cong ty dau khi hoat dong trén thém luc
dia Viiét Nam va tai cac nudc khdc trén thé gidi, dong thoi Vietsovpetro ciing da
tham gia xdy dung cac cng trinh trong diém qudc gia nhu dudng dng dan khi
PM3 - Ca Mau. V6i nhitng thanh tich clia minh, Vietsovpetro da trg thanh luc
[uong chi yéu clia nganh kinh té va cong nghiép dau mo Viét Nam v6i 3 mo
dau thuong mai: Bach HG, Rng va Gau Lén.
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Address: 105 Le Loi - Ward 6 - Vung Tau City - Ba Ria - Vung Tau Province
Tel/Fax: 064-3839871 / 064-3839857

Email: hq@vietsov.com.vn

Website: www.vietsov.com.vn

Ranking in V1000 (2015): 36 (List 1); 51 (List 2)

Tax Code: 3500102414

During its 35 operation years, with continuous efforts of the company's 13
divisions and their potential team, Vietsovpetro has obtained many remark-
able achievements for Vietnam petroleum, for example: discovering a lot of
oilfields with high commercial value including White Tiger, the largest one in
Vietnam; discovering oil from thin rock layer with large reservoirs, as well as
finding out suitably technical and technological solutions in order to exploit
oil from under-stratum with extremely complicated geological features that
have not been known in the world. Additionally, Vietsovpetro also involved in
oil gas exploitation projects for petroleum companies operating in the shelf of
Vietnam and other countries in the world. At the same time, Vietsovpetro also
involved in building national key projects such as: PM3 - Ca Mau gas pipeline.
With the above-mentioned achievements, Vietsovpetro has become a major
resource of Vietnam's economy and petroleum industry with 3 commercial oil-
fields: White Tiger, Dragon and Ursa Major.
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CONG TY TNHH DAU THUC VAT CAI LAN / CAI LAN OILS AND FATS INDUSTRIES COMPANY LIMITED

Dia chi: KCN Gdi Lan - TP. Ha Long - Tinh Quang Ninh
Tel/Fax: 033-3846993 / 033-3845971

Email: corporate@wilmar.com.vn

Website: www.calofic.com.vn

Thit hang BXH /1000 (2015): 41 (Bang 1); 57 (Bang 2)
MST: 5700101362

(Cong ty TNHH Dau thuc vat Cai Lan (CALOFIC) 1a mdt trong nhitng cong ty lién
doanh hang dau da dat nén méng cho nganh cong nghiép san xudt va ché
bién dau thuc vat tai Viét Nam. Tir khi thanh 13p cho dén nay, Cong ty TNHH
Dau thyc vat Gai Lan (CALOFIC) da khong ngimg ddy manh chat lugng san
pham, &p dung nhiéu cdng nghé mdi vao sén xuat va nudi dudng nhiéu tai
nang cho nguén nhén luc, tiing budc gidp khang dinh vi tri cla (ong ty trén
thi trudng. (6ng ty TNHH Dau thuc vat Cai Lan (CALOFIC) da trg thanh thuong
hiéu quen thuc ddi véi khach hang thong qua nhiing nhan hiéu dau thuc vat
ndi tiéng, dac biét nhan hiéu Neptune 1:1:1, SIMPLY da dugc ngudi tiéu dung
ua chudng va binh chon thong qua cdc gidi thudng uy tin nhu“Hang Viét Nam
chat lugng cao” va “Tin&Dang” trong nhiéu nam lién. Bén canh d6, cong ty
cling tich cuc tham gia rat nhiéu hoat dong xa hoi. Trong nhitng nam gan day,
¢dng ty lién tuc thyc hién nhiéu chuong trinh mang tinh cong dong, nhan dao
nhu "Bép yéu thuong’, “Khdm va tu van tim mach mién ph’, “Gidng sinh yéu
thuang”.. Nho sy dong gop cta toan b can bg cong nhan vién, cong ty da xay
dung quy hoc bng CALOFIC dé cap hoc bong cho céc chdu hoc sinh nghéo
vuot kho trong nhiéu nam lién tiép; Gng ho dong bao Id lut mién Trung va
ddng bao mién ndi vugt qua nghich canh, khé khan.

Dia chi: L6 11 - 3 Dudng 56 11 - KCN Tan Binh - Phugng Tay Thanh - Quan Tan
Phti - TP. H6 Chi Minh

Tel/Fax: 08-38154064 / 08-38154067

Email: acecookvietnam@vnn.vn

Website: www.acecookvietnam.com

Thirhang BXH V1000 (2015): 44 (Bang 1); 68 (Bang 2)

MST: 0300808687

Bugc biét dén nhu [a vi du dién hinh vé su thanh cong va nang dong cla cac
doanh nghiép FDI, sau 22 nam hinh thanh va phat trién, cong ty CP Acecook Vit
Nam da tré thanh mot trong nhitng don vi san xudt thuc pham &n lién hang dau
Viét Nam. Vi lgi thé tir viéc thita hutng cong nghé san xuat hién dai tir Nhat Ban,
Vina Acecook dem dén su yén tam cho hang triéu nguoi tiéu dung khong chi 6
Viét Nam va con trén toan thé gii thong qua cac san pham chét luong cao, dat
tiéu chudn an toan vé sinh thuc phdm va céc hé théng quan Iy chét lugng quéc
t€. Tai thi trudng ndi dia, s¢ hitu 7 nha may san xudt hién dai trdi rong khdp ca
nudc, Vina Acecook xdy dung thanh cong hé thong phan phai vdi hon 300 dai ly
va chiém gan 50% thi trudng tiéu thu my an lién tai Viét Nam. Vi thi truong xudt
khdu, san pham ctia Acecook Viét Nam hién d c6 mét dén han 40 nudc trén thé
gidi nhu My, EU, Han Qudc... K€ thira va phét huy hon nifa thanh qua dat dugr,
trong thoi gian t6i, Vina Acecook tiép tuc da dang hda san phdm va nang cao chdt
ugng s&n pham d& dap ting t6i da nhu cau cia ngudi tiéu dung khap thé gidi. D&
lam dugc diéu nay, cong ty sé ddy manh cong tac dinh vi thuong hiéu nhdm dinh
hinh nhiéu phan khiic thi trung khéc nhau, tit d6 nghién ctiu nhiing san pham
riéng biét d€ phuc vu cho tiing phan khic ctia thi truting thé gidi.

Address: Cai Lan Industrial Park - Ha Long City - Quang Ninh Province
Tel/Fax: 033-3846993 / 033-3845971

Email: corporate@wilmar.com.vn

Website: www.calofic.com.vn

Ranking in V1000 (2015): 41 (List 1); 57 (List 2)

Tax Code: 5700101362

(ai Lan Oils & Fats Industries Company (CALOFIC) is a leading joint venture
company, setting the foundation and being the backbone of manufacturing
and processing vegetable oils in Vietnam. Since its establishment, CALOFIC has
incessantly improved product quality, applied new technologies in manufac-
turing and nourishing Human Resources, thereby gradually affirming its posi-
tion in the market. CALOFIC has become a popular trademark in Vietnam with
many well-known vegetable cooking oil brands. Particularly, Neptune 1:1:1
and SIMPLY are the two famous brands that are favored and voted by con-
sumers via prestigious awards such as “Vietnam High Quality Goods”, “Trust
Use” for many consecutive years. Besides, CALOFIC also actively implements
many social and charitable programs, namely: “Beloved Kitchen’, “Free
Medical Heart Check-up”, “Happy Christmas’, etc. Thanks to the contribution of
staff, the company founded CALOFIC fund to grant scholarships to poor and
talented children for many consecutive years; aided storm and flood victims in
the Center as well as those in highlands to overcome difficulties in life.

CONG TY CP ACECOOK VIET NAM / ACECOOK VIETNAM JOINT STOCK COMPANY

Address: Lot II-3 Road 11-Tan Binh Industrial Park - Tay Thanh Ward - Tan Phu
District - Ho Chi Minh City

Tel/Fax: 08-38154064 / 08-38154067

Email: acecookvietnam@vnn.vn

Website: www.acecookvietnam.com

Ranking in V1000 (2015): 44 (List 1); 68 (List 2)

Tax Code: 0300808687

Being known as the typical example of the success and dynamic of FDI enter-
prises, after 22 years of construction and development, Acecook Vietnam JSC
has become one of the leading instant food manufactures in Vietnam. With
advantage of being inherited the modern production technology from Japan,
Vina Acecook brings safety to millions of consumers not only in Vietnam but
also all over the world through high quality products which are qualified for
standards of food safety and international quality management systems. In
the domestic market, owning 7 modern manufacturing plants across the
country, Vina Acecook has successfully built its systems with over 300 agents
accounting for 50% instant noodle market in Vietnam. For the export market,
Vietnam Acecook products are now available to over 40 countries around the
world such as the U.S., EU, Korea... Inheriting and promoting further its
achievements, in the future, Vina Acecook continues to diversify products and
improve product quality to meet the needs of consumers around the world. To
do this, the company will promote the brand positioning in order to form
many different market segments, then do research on specific products to
cater to every segment of the world market.
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CONG TY CP SUPE PHOT PHAT VA HOA CHAT LAM THAO / LAM THAO FERTILIZERS & CHEMICALS JOINT STOCK COMPANY

Dia chi: Khu Phuong Lai 6 - Thi tran Lam Thao - Huyén Lam Thao - Tinh Phi Tho
Tel/Fax: 0210-3825139 / 0210-3825126

Email: supelt@supelamthao.vn

Website: www.supelamthao.vn

Thit hang BXH /1000 (2015): 51 (Bang 1); 82 (Bang 2)

MST: 2600108471

Trdi qua qua trinh xy dung va phét trién, Cong ty CP Supe phét phat va Héa
chdt Lam Thao ludn giif viing vai tro ngon c& dau trong nganh san xuat kinh
doanh phan bon, hda chdt nudc ta, cung (ing gan 20 triéu tan phan bon cho
ddng rudng, sat canh cing nong dan ca nudc lam nén nhiing vu mia boi thu,
g6p phan dua nudc ta trd thanh nudc xudt khau gao ditng thi 2 trén thé gidi.
Thuong hiéu Lim Thao "ba nhanh 1a co xanh" d trg nén quen thudc trong nén
kinh té nudc nha, dc biét, tén goi "Phan bén Lam Thao" da in sau vao tiém
thiic dong dao ba con ndng dén d nudc.

Address: Phuong Lai 6 Quarter - Lam Thao Township - Lam Thao District - Phu Tho Province
Tel/Fax: 0210-3825139 / 0210-3825126

Email: supelt@supelamthao.vn

Website: www.supelamthao.vn

Ranking in V1000 (2015): 51 (List 1); 82 (List 2)

Tax Code: 2600108471

During its history of establishment and development, Lam Thao Fertilizers &
Chemicals JSC has become the leading producer and trader in Vietnam's fertiliz-
er and chemical industry, supplying approximately 20 million tons of fertilizer
and contributed bumper harvests that makes our country become the second
largest rice exporter in the world. The "three green palm branches" trademark
of Lam Thao becomes familiar with national economy; especially the name of
“Lam Thao Fertilizer” has gone into mind of almost farmers in Vietnam.

TGNG CONG TY LUONG THUCMIEN BAC / VIETNAM NORTHERN FOOD CORPORATION

Dia chi: S 6 Ngd Quyén - Phuong Ly Thai T6 - Quan Hoan Kiém - TP. Ha Noi
Tel/Fax: 04-39264466 / 04-39264477

Email: vinafood1@vinafood1.com.vn

Website: www.vinafood1.com.vn

Thit hang BXH V1000 (2015): 60 (Bang 1); 76 (Bang 2)

MST: 0100102608

Trdi qua 20 ndm hoat dong ké tir khi téi co cdu, Téng Cong ty Luong Thuc Mién
Béc da nd luc hét minh nham giit viing vai tro 1 don vi thu mua, xuét khau luong
thucn, cling cac doanh nghiép ndng nghiép khac gop phan quan trong trong
viéc thuc hién cac chuong trinh phat trién néng nghiép, nong thon cia Chinh
pht. Tong cong ty dugc danh gid la don vi chd lyc tham gia tiéu thu luong thuc
hang hda clia nong dan, gép phan binh 6n thi trutng trong nudc, xuat khau
wong thuc va dam béo an ninh luong thuc quéc gia. Téng cong ty hién c6 trén
50 ¢ s ché bién luang thuc, thuc phdm, ndng sén chi yéu tai cac tinh dong
bdng song Cliu Long va dong bang song Hong. Cong sudt ché bién gao trén 1
triéu tan/nam, 03 nha mdy ché bién hot my ¢4 cong suat 1.000 tan nguyén
liéu/ngay. Chién lugc phat trién cla Tong cong ty la dat tc do tang trudng
doanh thu binh quén 6,5%/nam, véi tdng doanh thu, thu nhap dat 24.296 ty
dong vao nam 2015. Trong d6: Cong ty me tang trudng doanh thu binh quan
6,8%/ndm vdi tGng doanh thu, thu nhap dat 10.873 ty dong vao nam 2015.
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Address: No. 6 Ngo Quyen - Ly Thai To Ward - Hoan Kiem District - Hanoi
Tel/Fax: 04-39264466 / 04-39264477

Email: vinafood1@vinafood1.com.vn

Website: www.vinafood1.com.vn

Ranking in V1000 (2015): 60 (List 1); 76 (List 2)

Tax Code: 0100102608

20 years from the reconstruction, Vietnam Northern Food Corporation has
made its best effort to maintain its role of being a significant food purchaser
and exporter. Together with other agricultural companies, the Corporation has
made important contribution to the implementation of the Government’s pro-
grams in rural and agricultural development. The Corporation has been ranked
as the leading corporation to consume farmers’ products, with contributions
to stabilizing domestic market, exporting food, and ensuring national food
security. The Corporation is currently holding 50 food and agricultural process-
ing units, mostly in provinces in the Mekong River Delta, and the Red River
Delta. The processing productivity of rice plants is more than 1 million
tons/year, 03 flour mills have processing productivity of 1,000 tons/day. The
Corporation has development strategy of reaching average annual revenue
growth of 6.5% and total turnover of VND 24,296 billion in 2015 in which the
Parent company’s annual revenue will grow 6.8%/year, and average turnover
will be VND 10,873 billion in 2015.
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TONG CONG TY BAO VIET NHAN THO / BAOVIET LIFE

Dia chi: Tang 6 - Toa nha Ocean Park - 56 1Dao Duy Anh - Quan Dong Da - TP.
Ha Noi

Tel/Fax: 04-62517777 / 04-35770958

Email: baovietnhantho@baoviet.com.vn

Website: www.baovietnhantho.com.vn

Thir hang BXH V1000 (2015): 64 (Bang 1)

MST: 0102641429

Téng Cdng ty Bao Viét Nhan tho (Bao Viét Nhan Tho) la mot trong nhiing don
vi dau tién tai Viét Nam cung cdp dich vu bao hiém nhan tho. Sau 18 nam
phét trién, dén nay Tong cong ty da cd mot hé thong phuc vu gom 60 cong ty
thanh vién, trén 300 diém phuc vu khach hang va gan 50.000 tu vén vién trén
toan quac.

Address: Floor 6, Ocean Park Building - No. 1 Dao Duy Anh - Dong Da District -
Hanoi

Tel/Fax: 04-62517777 / 04-35770958

Email: baovietnhantho@baoviet.com.vn

Website: www.baovietnhantho.com.vn

Ranking in V1000 (2015): 64 (List 1)

Tax Code: 0102641429

Bao Viet Life is one of the first companies in Vietnam providing life insurance
service. After 18 years of development, today, the company possesses a wide-
spreading network with 60 member companies, more than 300 agents and
approximately 50,000 advisors throughout the country.

TGNG CONG TY DU LICH SAI GON - TNHH MTV / SAIGON TOURIST HOLDING COMPANY

Dia chi: 23 Lé Lgi - Phutng Bén Nghé - Quan 1-TP. Ho Chi Minh

Tel/Fax: 08-38225887-38225874 / 08-38243239-38291026

Email: saigontourist@sgtourist.com.vn

Website: http://www.saigon-tourist.com
http://www.saigontourist.hochiminhcity.gov.vn

Thit hang BXH V1000 (2015): 68 (Bang 1); 85 (Bang 2)

MST: 0300625210

Trdi qua mot chang dudng dai xay dung va phat trién, dén nay Saigontourist da
tré thanh doanh nghiép hang dau cta nganh du lich Viét Nam. Hang nam,
Saigontourist d6n tiép va phuc vu khoang 2 triéu lugt khach, téng doanh thu
trén 13.000 ti dong, tong Iai gdp 3.800 ti ddng va téng ndp ngan sach trén 1.880
ti dong, gop phan trong cong cudc thic ddy su phat trién cta du lich Viét Nam
cling cac nganh kinh té khac. Trong giai doan hién nay, Cong ty duy tri mic ting
trudc kha t6t. Tong lugt khach dat tdc do tang trudng binh quan hang nam la
1,8%. Tdng doanh thu dat tdc d ting doanh thu hang nam 18,1%. Téng lai gop
dat t6c do tang lai gop hang ndm la 24,5%. Tong ndp ngan séch dat toc do tang
trung hang nam la 24,3%. Ty sudt lgi nhuan trén téng von dat 24%.

Address: 23 Le Loi - Ben Nghe Ward - District 1 - Ho Chi Minh City

Tel/Fax: 08-38225887-38225874 / 08-38243239-38291026

Email: saigontourist@sgtourist.com.vn

Website: http://www.saigon-tourist.com
http://www.saigontourist.hochiminhcity.gov.vn

Ranking in V1000 (2015): 68 (List 1); 85 (List 2)

Tax Code: 0300625210

After a long history of operation and development, Saigontourist has become
the leading company in tourism in Vietnam. Every year, the company wel-
comes and serves about 2 million tourists, generates total revenue of VND
13,000 billion, total gross profit of VND 3,800 billion, total payment to the
state budget of over VND 1,880 billion, contributing to the enhancement of
Vietnam tourism together with other economic industries. In the current peri-
od, the company is maintaining a fairly good growth rate. Total number of
tourists reaches average growth rate of 1.8%/year. Total revenue grows at the
rate of 18.1%/year. Total gross profit increases at growth rate of 24.5%/year.
Total contribution to the state budget grows 24.3%/year. The profit ratio over
total capital is 24%.
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LIEN HIEP HOP TAC XA THUGNG MAI TP. HO CHi MINH / SAIGON UNION OF TRADING C0-OPERATION (SAIGON C0.0P)

Dia chi 199 - 205 Nguyén Thai Hoc - Phutng Pham Ngi Lo - Quan 1-TP.Ho Chi Minh
Tel/Fax: 08-38360143 / 08-38370560

Email: sgcoop@saigonco-op.com.vn

Website: www.saigonco-op.com.vn

Tha hang BXH V1000 (2015): 72 (Bang 1); 89 (Bang 2)

MST: 0301175691

Hé thong Co.opMart clia Saigon - Co.op la mét trong nhiing thuong hiéu quen
thudc cia ngudi dan TP. HO Chi Minh va ngudi tiéu dung cd nudc. Véi thi phan
ban 1é siéu thi hién chiém hon 50% trén ca nudc, Saigon Co.op van dang 6 thé
thugng phong so vdi cac chudi ban Ié ndi dia nhu Maximark, Citimart,
Satramart (cd quy md chua t6i 10 cfa hang/chuoi). Mic tang trudng doanh
thu clia Saigon Co.op tir ngay thanh Iap dén nay la xap xi 380 lan. Mic do nay
thé hién qué trinh 16t xac ctia Saigon Co.op véi thuang hiéu c6t I6i Co.opmart.
Gan day, Saigon Co.op da khai truang dai siéu thi dau tién mang tén Co.opXtra,
lién doanh véi NTUC FairPrice (Singapore). Diém khac biét ctia Co.opXtra vi
chudi Co.opmart la quy md gap 4-5 lan, lugng hang hda gap 2-3 lan. Vén dau
tu cho moi dai siéu thi Co.opXtra la khodng 6-9 triéu USD. Theo du kién, lién
doanh nay sé phét trién khodng 2-3 dai siéu thi méi ndm d€ dat dugc 20 dai
siéu thi vao ndm 2020. Trong ndm 2014, Saigon Co.op d& mé dugc 6 siéu thj
Co.opmart, 17 Co.opFood, 30 ctia hang Co.op va mot trung tam thuong mai
Sense City tai Can Tho, nang tdng s6 diém ban Ién hon 365 diém. Trong d6,
viéc dua vao hoat dong Co.opmart Cao Lanh tai tinh Dong Thap ¢d y nghia
quan trong trong viéc hoan chinh hé thong chudi phan phéi hang binh &n va
quang ba hang Viét pha khap tat ca 13 tinh mién Tay Nam Bo.

Address: 199 - 205 Nguyen Thai Hoc - Pham Ngu Lao Ward - District 1- Ho Chi Minh City
Tel/Fax: 08-38360143 / 08-38370560

Email: sgcoop@saigonco-op.com.vn

Webhsite: www.saigonco-op.com.vn

Ranking in V1000 (2015): 72 (List 1); 89 (List 2)

Tax Code: 0301175691

Co.opMart system of Saigon Co.op is one of the familiar brands to Ho Chi Minh city’s
citizens and consumers nationwide. Holding a market share accounting for over 50%
of Viietnam’s retail supermarkets, Saigon Co.op still has more advantages than other
domestic retail chains such as Maximark, Citimart, Satramart, whose scale is less than
10 stores per chain. Compared to the value at its inception, Saigon Co.op's of revenue
has grown by approximately 380 times. This figure represents the transformation
process of Saigon Co.op with core brand Co.opmart. Recently, Saigon Co.op has
opened its first hypermarket called Co.opXtra, a joint venture with NTUC Fair Price
(Singapore). The difference between Co.opXtra and Co.opmartis that Co.opXtra's scale
and amount of goods is equal to 4-5 times and 2-3 times as much as Co.opmart’s ones
respectively. The capital invested in each hypermarket Co.opXtra s about USD 6-9 mil-
lion. This joint venture is expected to open 2-3 hypermarkets every year to reach 20
hypermarkets in 2020. In 2014, Saigon Co.op opened 6 Co.opmart supermarkets, 17
(o.opFood stores, 30 Co.op stores and a business center in Can Tho City namely Sense
City, bringing the total number to more than 365 points of sale. In particular, the oper-
ation of Co.opmart Cao Lanh in Dong Thap province has important implications in
completing the chain of distribution of stabilization and promoting Vietnamese
goods to all 13 provinces in the Mekong River delta.

TGNG CONG TY DAU TU VA PHAT TRIEN CONG NGHIEP - TNHH MTV / INVESTMENT AND INDUSTRIAL DEVELOPMENT CORPORATION

Dia chi: 230 Dai Lo Binh Duong - Phutng Phi Hoa - TP. Thi Dau Mot - Tinh
Binh Duong

Tel/Fax: 0650-3822655 / 0650-3822713

Email: info@becamex.com.vn

Website: http://www.becamex.com.vn

Tht hang BXH V1000 (2015): 74 (Bang 1); 91 (Bang 2)

MST: 3700145020

V6i bé day gan 40 nam hoat dong, tir mot cng ty thuong nghiép tng hop véi
chitc nang hoat dong don gian, dén nay Becamex IDC da tré thanh mot tap doan
kinh té da nganh nghé, trong dd Idy phat trién ca s ha tang cong nghiép, giao
thong, do thi lam chai dao, tao dong luc dé thiic ddy cdc nganh nghé khéc. Hién,
Becamex IDC dang dugc dénh gid la mot trong nhitng thuang hiéu c6 uy tin
trong linh vuc dau tu va xdy dung ha tang khu cong nghiép, khu dan cu, do thi
va ha tang giao thong. La mot trong nhiing doanh nghiép tién phong cla Binh
Duong, véi phuong tién, ky thudt thi cong hién dai va doi ngd ky su ¢d trinh do
cao, giau kinh nghiém trong linh vuc xdy dung co s ha tang, trong thai gian
qua, cic du an phat trién do thi do Becamex IDC lam chi dau tu da va dang gop
phan thay i dién mao cla tinh Binh Ducng, dién hinh la dy &n TP. méi Binh
Duong va du &n dc dao sinh thai - Ecolakes My Phudc. Tén tudi cia Becamex IDC
¢on gan lién vdi nhiéu khu cong nghiép [6n - nhiing khu cong nghiép kiéu mau
duoc xdy dung theo hudng chi trong dén bdo vé mdi truong nhu khu cong
nghiép My Phudc, VSIP.
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Address: 230 Binh Duong Boulevard - Phu Hoa Ward - Thu Dau Mot City Binh
Duong Province

Tel/Fax: 0650-3822655 / 0650-3822713

Email: info@becamex.com.vn

Website: http://www.becamex.com.vn

Ranking in V1000 (2015): 74 (List 1); 91 (List 2)

Tax Code: 3700145020

With nearly 40-year operation, from a general commerce company with basic
function, until now, Becamex IDC has become a multidisciplinary economic
corporation, which considers development of industry — traffic — urban infra-
structure as a key factor to make efforts to promote other branches. At pres-
ent, Becamex IDC is evaluated to be one of prestigious brands in investment
and construction of infrastructure for industrial parks, civil areas, urban areas
and traffic. Being one of pioneer enterprises in Binh Duong, with modern facil-
ities and techniques, highly skillful and well-experienced engineers in infra-
structure construction, over many years, urban development projects whose
investor is Becamex IDC have contributed to changing Binh Duong’s image,
typically Binh Duong New City project and ecological oasis project — Ecolakes
My Phuoc. The reputation of Becamex IDCis also known with many big indus-
trial parks — model industrial parks which were built attaching to environ-
mental protection such as My Phuoc industrial park, VSIP.
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CONG TY CP DICH VU LAP AT, VAN HANH VA BA0 DUGNG CONG TRINH DAU KHi BIEN PTSC / PTSC OFFSHORE SERVICES JOINT STOCK COMPANY

Dia chi: 65A Duding 30/4 - Phudng 8 - TRViing Tau - Tinh Ba Ria - Viing Tau
Tel/Fax: 064-3515758 / 064-3515759

Email: ptsc-pos@ptsc.com.vn

Website: http://www.pos.ptsc.com.vn/

Thir hang BXH V1000 (2015): 77 (Bang 1)

MST: 3500818790

(6ng ty CP Dich vu Lap ddt, Van hanh va Bao dugng (ong trinh Dau khi bién
PTSC (POS) I Cong ty thanh vién tryc thudc Tong Cong ty CP Dich vu Ky thudt
Dau khi Viét Nam - PTSC thanh 1p vdi chic néng chinh cung cdp cac dich vu
dau ndi, chay th, van hanh va bdo dutng cho cic cong trinh dau khi va cong
nghiép khac. K& tir khi thanh [ap dén nay, POS da c6 nhiing phét trién dang k&
va trg thanh mét trong nhiing céng ty thanh cong nhat trong nhom céc cong
ty con clia PTSC va dugc cdng nhdn la mot trong nhitng nha cung cap dich vu
hang ddu trong cong nghiép dau khi tai Viét Nam. La don vi hoat dong trong
[inh viic ¢6 xdc xudt rdii ro cao va véi nhiing nhiing yéu cau khat khe ctia khach
hang quac té vé chat lugng, an toan, stic khde va moi trudng (CL-ATSKMT),
(6ng ty ludn wu tién hang dau cong tac quan Iy an toan cling vdi hoat dong
san xuat kinh doanh. Cong ty thuGng xuyén ra sodt va hoan thién cac tai liéu
quén Iy CL—ATSKMT phu hop véi hoat dong SXKD thuc té, ti€p tuc trién khai va
duy tri hiéu qué cac hé théng quan Iy cia Cong ty phit hgp véi tiéu chudn trong
nudc va quoc té.

Address: 65A Road 30/4 - Ward 8 - Vung Tau City - Ba Ria - Vung Tau Province
Tel/Fax: 064-3515758 / 064-3515759

Email: ptsc-pos@ptsc.com.vn

Website: http://www.pos.ptsc.com.vn/

Ranking in V1000 (2015): 77 (List 1)

Tax Code: 3500818790

PTSC Offshore Service JSC (POS), a member of Petrovietnam Technical Services
Corporation (PTSC), was established with the main function of supplying serv-
ices such as connecting, commissioning, operating and maintaining oil and
gas projects and other industry projects. Since its establishment, POS has
developed considerably and become one of the most successful subsidiaries of
PTSC. Itis also recognized as one of the leading service providers in oil and gas
industry in Vietnam. Operating in the sector having high probability of risk
and strict requirements of international customers for quality, safety, health
and environment, the company always pays attention at safety management
and production and business. It reqularly checks and completes documents
managing quality, safety, health and environment suited with the actual busi-
ness activities. It continues to implement and maintain effectively manage-
ment systems of the Company in accordance with national and international
standards.

TGNG CONG TY PHAN BON VA HOA CHAT DAU KHi - CONG TY CP / PETROVIETNAM FERTILIZER AND CHEMICAL CORPORATION

Dia chi: S6 43 Mac Binh Chi - Phuong Da Kao - Quan 1 - TP. Ho Chi Minh
Tel/Fax: 08-38256258 / 08-38256269

Email: N.A

Website: www.dpm.vn

Thit hang BXH V1000 (2015): 81 (Bang 1); 113 (Bang 2)

MST: 0303165480

KEtlr khi bat dau di vao hoat dong cach day 12 nam, Téng cong ty dd cung cap hon 8
triéu tan Dam Phi My va phan bon cdc loai ra thi trung, gdp phan quan trong trong
viéc binh 6n thi trudng, ddm bao dap ting d va kip thoi nhu cau mia vu cho ba con
nong dan trén ¢ nudc. Hién nay, Téng cong ty dang cung cap cho thi truting han 40%
nhu cdu phan dam va hién dang m rong linh vuic hoat dong kinh doanh da nganh,
phén dau tréthanh doanh nghiép hang dau ca nudc va khu vuc trong san xudt — kinh
doanh phan bén va héa chat. Ngoai ra, PVFCCo con cd hé thong kho bai tréi dai ti Bac
dén Nam, dam bao dap ting nhu cdu vé phan bon diing thai diém, vu mua.

DE gidi quyét bai toan tang trudng, véi quyét tm ddi mdi — sang tao, trong nhiing
nam qua, Ban lanh dao PVF(Co da tap trung moi ngudn luc ddy manh cong tacnghién
cu phét trién, da dang héa san pham, trién khai du tu cac du &n trong diém thudc
linh vuic s&n xuat phan bon, héa chét, hoa dau theo chién lugc phat trién dé ra.

Sau 12 ndm hoat cong, ducic dao tao, phét trién, doiingti nhan luc i TCT da dat duocnhiing
bucic tién rt dang ké, tich iy nhiéu kinh nghiém va phat huy nang luc sang tao. Hién nay,
t0ng 56 ngudilao dong tai TCT 3 1.950 ngudi, trong d6 khodng 53% co trinh dd chuyén mon
(ao ddng trés1én, 37% Ia cong nhan kj thuat va 10% la lao dong phd thong. Luc luong lao
dong cliaTCT tuong doitré, day nhigt huyét, quyéttam cao, dugcdao taobaiban vévan hanh
vaquan Iy san xudt nha mdy phan bon héa chdt. Vdi ngudn nhan Iuc nay, tiém nang nghién
atiu, phét trién dau tu cdc durdn san xudt, kinh doanh mdi dé phét trién TCT la rét 6.

Address: No. 43 - Mac Dinh Chi - Da Kao Ward - District 1 - Ho Chi Minh City
Tel/Fax: 08-38256258 / 08-38256269

Email: N.A

Website: www.dpm.vn

Ranking in V1000 (2015): 81 (List 1); 113 (List 2)

Tax Code: 0303165480

Started operating 12 years ago, the corporation has provided more than 8 million tons of
Phu My nitrogen and other types of fertilizer to the market, kept an important rolein sta-
bilizing market, ensured satisfying sufficiently and timely the harvest demand of farmers
across the country. Recently, the corporation is providing to the market with more than
40% demand of nitrogen and now expanding to interdisciplinary area of business oper-
ation, striving for leading company in the country and region in producing and trading
fertilizer and chemical. In addition, PVFCCo also has warehouse system from North to
South, ensures satisfying sufficiently the fertilizer demand in the right time of harvest.
To deal with the growth problem, with the determination to be innovative - creative, in
the last years, the board of leaders of PVF(Co gathered all resources to step up research
and development, product diversification, deploy investing to major projects belong to
fertilizer, chemical, petrochemical production field following the development strategy.
After 12 years of operation, labor force of the corporation has been educated and devel-
oped, gained remarkable advance, gathered many experiences and proved their creative
ability. Currently, the total number of employees at TCT is 1,950 people, of which about
53% have college qualifications or above, 37% are technicians and 10% are unskilled
workers. TCT's workforce is relatively young, energetic, strong determination, are trained
tooperate and manage the chemical fertilizers production plant. With this labor force, the
potential for researching, developing investment in new business projects is very high.
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CONG TY CP DUGC HAU GIANG / DHG PHARMACEUTICAL JOINT STOCK COMPANY

Dia chi: 288 Bis - Nguyén Van Cir - Phuang An Hoa - Quan Ninh Kiéu - TP. Can Tho
Tel/Fax: 0710-3891433 / 0710-3895209

Email: dhgpharma@dhgpharma.com.vn

Website: http://www.dhgpharma.com.vn/

Thit hang BXH V1000 (2015): 82 (Bang 1); 84 (Bang 2)

MST: 1800156801

(ong ty CP Dugc Hau Giang dugc danh gid la mot trong nhitng doanh nghiép
hang dau trong nganh dugc phdm Viét Nam. Dugc Hau Giang co hé théng nha
xudng, day chuyén may méc hién dai, cong nghé tién tién dat tiéu chuan GMP-
WHO, GLP, GSP do Cuc Quén Iy Dugc Vigt Nam chiing nhan. Phong kiém nghiém
dat tiéu chudn quéc € 1S0/IEC 17025:2001 do Tong Cuc tiéu chuan do ludng
chdt lugng Viét Nam chiing nhan. Hé théng quén Iy chét lugng dat chudn quéc
t€ 150 9001:2000 do t chifc qudc té Anh BVQI chiing nhan.

Két thiic nam 2014, Cong ty (6 phan Dugc Hau Giang cng b béo céo tai chinh
véi nhiing chi tiéu dat dugc s tang trudng Ki vong clia co dong dong thoi vé nén
mot biic tranh toan canh tuoi sang cla nganh dugc trong tinh hinh kinh t€ thi
trudng con nhiéu khé khan. Nam 2014, doanh thu thuan nam 2014 ctia DHG dat
3.913 ty ddng, tang 522 ty dong — tuong ting tang 15,4% so véi ndm 2013. Loi
nhudn trudc thué 722 ty dong.

Address: 288 Bis - Nguyen Van Cu - An Hoa Ward - Ninh Kieu District - Can Tho City
Tel/Fax: 0710-3891433 / 0710-3895209

Email: dhgpharma@dhgpharma.com.vn

Website: http://www.dhgpharma.com.vn/

Ranking in V1000 (2015): 82 (List 1); 84 (List 2)

Tax Code: 1800156801

DHG Pharmaceutical Joint Stock Company is evaluated as one of the leading
enterprises in Vietnam pharmaceutical industry. DHG Pharma has modern sys-
tem of pharmaceutical plant and production line, and advanced technology at
the standards GMP-WHO, GLP, GSP certified by the Vietnam Drug
Administration. The company's laboratories are at international standard
ISO/IEC 17025:2001 certified by Vietnam Directorate for Standards, Metrology
and Quality. Quality management system meets international standard 150
9001:2000 certified by BVQI - a United Kingdom's international organization.

By the end of 2014, DHG issued its financial report with indices of which growth
rates met the expectation of shareholders and simultaneously drew a big pic-
ture with brightness of the industry in the context of tough economy. The gross
revenue of 2014 was VND 3,913 billion, increased by VND 522 billion equivalent
to 15.4% compared with 2013. Earnings before tax achieved VND 722 billion.

CONG TY TNHH MTV X0 SO KIEN THIET VA DICHVU TONG HOPDONG NAI / DONG NAI LOTTERY AND GENERAL SERVICES COMPANY LIMITED

Dia chi: S6 3 Nguyén Ai Quéc - Phuting Quang Vinh - TP Bién Hoa - Tinh Dong Nai
Tel/Fax: 061-3822562 / 061-3821067

Email: xosoktdongnai@yahoo.com

Website: http://xosodongnai.com.vn

Thit hang BXH V1000 (2015): 87 (Bang 1); 99 (Bang 2)

MST: 3600299669

Trdi qua hon 37 ndm hinh thanh va phat trién, dén nay, cong ty TNHH MTV X6 S6
Kién Thiét va Dich Vu Téng Hop Dong Nai da tré thanh mot don vi tiéu biéu trong
hoat dong kinh doanh va déng gop xdy dung tinh Dong Nai, dac biét la céc cong
trinh phic lgi xa hoi nhu bénh vién, trudng hoc.
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Address: No. 3 Nguyen Ai Quoc - Quang Vinh Ward - Bien Hoa City - Dong Nai Province
Tel/Fax: 061-3822562 / 061-3821067

Email: xosoktdongnai@yahoo.com

Website: http://xosodongnai.com.vn

Ranking in V1000 (2015): 87 (List 1); 99 (List 2)

Tax Code: 3600299669

Spending more than 37 years of formation and development, Dong Nai
Lottery and General Services One Member Limited Company has become a
typical unit in trading and contributing to Dong Nai Province, especially as
social welfare facilities such as hospitals and schools.
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U\N

Cann e Mo’

TONG CONG TY CP BIA - RUQU - NUGC GIAI KHAT HA NOI / HA NOI BEER ALCOHOL AND BEVERAGE JOINT STOCK CORPORATION

Dia chi: 183 Hoang Hoa Tham - Phudng Ngoc Ha - Quan Ba Dinh - TP. Ha Noi
Tel/Fax: 04-38453843 / 04-37223784

Email: habeco@habeco.com.vn

Website: www.habeco.com.vn

Thit hang BXH V1000 (2015): 88 (Bang 1); 41 (Bang 2)

MST: 0101376672

Tréi qua lich st phat trién, Habeco d& xay dung va khéng dinh uy tin thuong hiéu trong
nganh sén xudt d6 udng bén canh cac nhan hiéu ndi tiéng nhu: bia Ha Noi, bia Tric
Bach. Nam 2010, viéc hoan thanh du an dau tu xdy dung Nha mdy bia cong sudt 200
triéu lit/nam tai Mé Linh, Ha Ngi, vdi hé thong thiét bi dong bg hién dai bac nhat Bong
Nam A da dua Téng cong ty dat cong sudt gan 400 triéu it bia/néim. Habeco tré thanh
mt trong hai Tdng cong ty san xuat bia Ién nhat ctia Viét Nam. Téng cong ty da hoan
thanh vugt ké hoach mot s6 chi tiéu ké hoach nam 2014, dac biét [a chi tiéu vé loi
nhudn, vn dau tu ctia chd s6 hiiu dugc bao toan va phét trién, thuc hién tt nhiém vu
ndp ngan sach nha nudc. Gic chi tiéu cu thé nhu sau: Tong doanh thu dat 11.281 ty
ddng, tang 4,5% 50 vdi cting ky va hoan thanh 100% ké hoach nam; san Iugng bia cic
loai dat 661 triéu lit, tang 3,8% so vdi cling ky va hoan thanh 100% ké hoach nam; san
ugng rugu cac loai dat 5,16 triéu lit, bang 54,2% cling ky va dat 39% KH nam; loi
nhudn trudc thué dat 1.461 ty dong, tang 2,6% so vidi cling ky va vuot 17,8% ké hoach
nam; ndp ngan sach dat 3.975 ty dong, tang 1,3% so vdi cling ky va vugt 2,1% ké
hoach ndm. Phuong huéng nhiém vu san xudt kinh doanh ndm 2015 cho toan Téng
cGng ty tap trung chll yéu cdc mat cdng tac dau tu; cdng téc ky thudt, cong nghg; chdt
Iuigng; cdng tactiéu thu san pham... M6t so chi tiéu chinh cho nam 2015 nhusau: Téng
doanh thu 12.020 ty ddng, tang 6,6% so vdi cling ky; sén xudt bia cac loai 696 triéu lit,
tang 5,2% so vdi cling ky; san xudt rugu cdc loai: phan dau dat 8,6 triéu lit.

Dia chi: Lau 4 - Cao 6c Dai Minh - S6 77 Hoang Van Thai - Phutng Tan Pha - Quan
7 -TP.Ho Chi Minh

Tel/Fax: 08- 54161515 / 08- 54160495

Email: N.A

Website: http://www.cargill.com.vn

Thir hang BXH V1000 (2015): 90 (Bang 1); 104 (Bang 2)

MST: 3600233178

Cargill Viét Nam dugc danh gid la mot cong ty hang dau trong linh vuc thiic an
chdn nudi va nudi trong thay san vdi céc dong san phdm chat lugng cao, dugc
san xudt bdi cong nghé tién tién, ky thudt hién dai, dap ting dugc nhu cau cla
thi truong. Cargill Viét Nam san xudt ché bién cac loai nong san thuc pham, dau
thuc vat, bot ¢6 d dam cao, cac loai axit béo, san xuat thic an gia sic, thiic an
thiy san, chan nudi ga giong véi cong suat trén 700.000 tan/nam. Hé thong nha
may chién lugc dugc dat tai hau hét cac tinh thanh cd thé manh vé nong nghiép
va chan nuoi gitip Cargill mang dén cho khach hang cia minh hai lgi thé canh
tranh I6n trong kinh doanh 13 téc do giao nhan va ct gidm chi phi van chuyén.
Chién lugc cda Cargill 1a ludn cung cap nhiing san phdm cd chét lugng cao va 6n
dinh. Vi s hd trg ctia Trung tam nghién ctiu dinh duGng ctia Cargill me tai Hoa
Ky, hang ndm cong ty luén ting dung nhiing cdng ngh& mdi vao cac san phdm
cGia minh dé gia tang cdi tién chdt lugng san pham ciing nhu gidi thiéu nhiing
san pham mang tinh dot pha, gidp ngudi chan nudi ¢6 nang sudt cao khi st
dung s&n pham Cargill, giam chi phi thic &n va mang lai lugng thit tot.

Address: 183 Hoang Hoa Tham - Ngoc Ha Ward - Ba Dinh District - Hanoi
Tel/Fax: 04-38453843 / 04-37223784

Email: habeco@habeco.com.vn

Website: www.habeco.com.vn

Ranking in V1000 (2015): 88 (List 1); 41 (List 2)

Tax Code: 0101376672

Throughout the history of development, Habeco has affirmed its reputation in the
industry with other famous brands such as Hanoi beer and Truc Bach beer. In 2010,
with the construction completion of the brewery factory equipped with the most
modern system in Southeast Asia with the capacity of 200 million liters per year in
Me Linh, Hanoi, the company achieved the capacity of nearly 400 million liters per
year. Habeco became one of the two largest beer corporations in Vietnam.

The corporation over fulfilled some targets for 2014, espedlly indicators of profitability and
owners'equity were preserved and developed and the budget contribution plan was complet-
ed. The spedifictargets are s follows: Total revenue reached VND 11,281 billion, inreased 4.5%
overthe last yearand reached 100% of the year plan; Beer volume reached 661 milion liters of
various kinds, increased 3.8% over the last year and reached 100% of the year plan; wine out-
putwas 5.16 million liters of various kinds, equivalent to 54.2% of the same period last yearand
reached 39% of the plan; Profit before tax reached VND 1,461 billion, up 2.6% year on year and
reached 17.8%ofthe plan; budgetreached VND 3,975 billion, up 1.3%yearonyearand exceed-
ed by 2.1% of the target. The orientation for the manufacturing business in 2015 of the
Corporationfocuses primarilyininvestment, techniquesand technology aswell as product qual-
ity and consumption. Some key indicators for 2015 are: Total revenue of VND 12,020 billion, up
6.6% over the same period; production of 696 million liters of beer, up 5.2% over the same peri-
od and production of various wine types s planned to strive to reach 8.6 billion lters.

CONG TY TNHH CARGILL VIET NAM / CARGILL VIETNAM COMPANY LIMITED

Address: Floor 4 - Dai Minh Convention Tower - No. 77 Hoang Van Thai -
Tan Phu Ward - District 7 - Ho Chi Minh City

Tel/Fax: 08- 54161515 / 08- 54160495

Email: N.A

Website: http://www.cargill.com.vn

Ranking in V1000 (2015): 90 (List 1); 104 (List 2)

Tax Code: 3600233178

Cargill Vietnam Company Ltd is highly appreciated as a leading company in
terms of cattle-breeding food and aquaculture with series of high quality prod-
ucts manufactured by modern technology and technique to meet the demand
of the market. Cargill Vietnam produces and processes farm products, food,
vegetable oil, flour with high protein, fat acid, cattle food, aquaculture food
and breeding chicken food with the output of over 700,000 tons per year. The
strategic factory system is located in most provinces having strong potential of
agriculture and cattle-breeding, which brings into two main competitive
advantages for Cargill's customers in trading including speed of transportation
and cost reduction. The company’s objective is to provide customers with high
and stable quality products. With the support from parent company’s Nutrition
Research Center in the US, the company annually applies modern technology
into production in order to improve the quality of its products and introduce its
breakthrough products, which helps farmers to get the best productivity when
using Cargill products, reduce cost and improve meat quality.

119



ANNUAL REPORT VIETNAM TAX OUTLOOK 2015

CONG TY TNHH MTV X0 SO KIEN THIET AN GIANG / AN GIANG LOTTERY COMPANY

Dia chi: 64 C Nguyén Thai Hoc - Phutng My Binh - TP. Long Xuyén - Tinh An Giang
Tel/Fax: 076-3852420 / 076-3857906

Email: ctyxsktag@gmail.com

Website: http://xsktangiang.com.vn

Tha hang BXH V1000 (2015): 91 (Bang 1); 105 (Bang 2)

MST: 1600190393

(ong ty TNHH MTV X§ 56 kién thiét An Giang tién than 1a Ban X6 S6 Kién Thiét
An Giang ra ddi vao nam 1980. Sau nhiéu lan chuyén ddi, dén ndm 2010, cong
ty dugc chuyén thanh Cong ty TNHH MTV X6 s6 kién thiét An Giang. Cong ty
TNHH MTV X6 s6 kién thiét An Giang hoat dong chinh trong linh vuc: kinh
doanh cac loai hinh x6 56 va cac nganh nghé khac nhu: nha hang, khach san;
xdy dung co s& ha tang, khu dan cu; dich vu, du lich,. .. Ttrkhi thanh I3p dén
nay, hoat dong kinh doanh x4 s6 ctia cong ty 6n dinh va phat trién, cac chi tiéu
doanh thu, lgi nhudn, ndp ngan sach hang ndm déu tang cao, tao ngudn thu
g6p phan pht trién sy nghiép y té, gido duc va céc cong trinh phc loi xa hoi
clia tinh nha.

Address: 64 C Nguyen Thai Hoc - My Binh Ward - Long Xuyen City - An Giang Province
Tel/Fax: 076-3852420 / 076-3857906

Email: ctyxsktag@gmail.com

Website: http://xsktangiang.com.vn

Ranking in V1000 (2015): 91 (List 1); 105 (List 2)

Tax Code: 1600190393

An Giang Lottery Company Limited was formerly known as Lottery Committee
of An Giang province established in 1980. After several transformations, in
2010, the company was converted into An Giang Lottery One Member
Company Limited. The company operates in the fields of lottery business and
other industries such as restaurants, hotels; construction of infrastructure and
residential areas; tourism and other services... Since its establishment, lottery
business has maintained stability and development, sales targets, profit,
annual payment to the State budget have increased, creating revenues to
develop medical, education and social welfare projects of the province.

NGAN HANG TMCP SAI GON - HANQI / SAIGON - HANOI COMMERCIAL JOINT STOCK BANK

Dia chi: 77 Tran Hung Dao - Phudng Tran Hung Dao - Quan Hoan Kiém - TP. Ha Noi
Tel/Fax: 04-39423388 / 04-39410944

Email: shbank@shh.com.vn

Website: www.shb.com.vn

Thit hang BXH V1000 (2015): 99 (Bang 1); 101 (Bang 2)

MST: 1800278630

Qua 22 ndm hinh thanh va phat trién, Ngan hang SHB dé c6 su phat trién
khdng nging, trg thanh mot ngan hang c6 quy mo ldn, ndng luc tai chinh
viing manh, uy tin cao trén thj truong tai chinh tién té, hoat dong an toan,
hiéu qua, c6 hé thong mang ludi giao dich khong chi mé rong tai cac tinh, TP
trong ca nudc ma con trén qudc té nhu Lao, Campuchia.

Trong ndm 2014, SHB tiép tuc cd nhiing tang trudng vugt bac vé quy mo. Téng
tai san dat 169.035,5 ty ddng, tang 17,69% so véi cudi ndm 2013. Téng ngudn
von huy dong dat 155.496 ty dong, trong d6 von huy dong thi trudng | dat
127.353,1 ty dong, tang 17,76%. Du ng cho vay cé nhan va t6 chiic kinh t€ dat
104.095,7 ty dong, tang 36,1%. Ty & ng xdu dén 31/12/2014 con 2,02%, gidm
manh so vdi thoi diém 31/12/2013 la 4,06%. Bén canh d6 vé phat trién mang
|6, s6 diém giao dich ctia SHB ndm 2014 da dat 408 diém, s6 luong nhan su
dat trén 5.500 nqudi. S6 lugng va chat lugng san pham dich vu Ngan hang gia
tang déng ké.
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Address: 77 Tran Hung Dao - Tran Hung Dao Ward - Hoan Kiem District - Hanoi
Tel/Fax: 04-39423388 / 04-39410944

Email: shbank@shb.com.vn

Website: www.shb.com.vn

Ranking in V1000 (2015): 99 (List 1); 101 (List 2)

Tax Code: 1800278630

Over 22 years of formation and development, SHB has not stopped growing to
become a bank with large scale, strong financial capacity, reputation in the
financial and monetary markets, safe and efficient operation. Its network
spreads not only all provinces/cities nationwide but also foreign countries
including Laos and Cambodia.

In 2014, SHB kept achieving tremendous growth in scale. Total assets reached
VND 169,035.5 billion, up 17.69% from the end of 2013. Total mobilized cap-
ital was VND 155,496 billion, while deposits reached 127,353.1 billion, up
17.76 %. Outstanding loans to individuals and economic organizations stood
at VND 104,095.7 billion, up 36.1%. As of December 31, 2014, NPL ratio was
2.02%, dropping sharply from 4.06% as of December 31, 2013. Regarding
network development, the number of transaction of SHB in 2014 increased to
408 points, human resource rose to over 5,500 employees. The quantity and
quality of products and services improved significantly.
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CONG TY TNHH MTV DAU KHi TP. HO CHI MINH / HO CHI MINH CITY’S PETROLEUM COMPANY LIMITED

Dia chi: 27 Nguyén Thong - Phutng 07 - Quén 3 - TP H Chi Minh
Tel/Fax: 08-39307989 / 08-39307642

Email: sp@saigonpetro.com.vn

Website: www.saigonpetro.com.vn

Thi hang BXH V1000 (2015): 104 (Bang 1); 119 (Bang 2)

MST: 0300507707

Sau gan 30 nam thanh 1ap, Saigon Petro dugc danh gid 1 1 trong 3 nha cung cp
gas I6n nhdt va ciing la mot trong nhiing dau méi xuét nhap khau xang dau va
céc san pham hoa dau chinh tai Viét Nam. Saigon Petro ciing la doanh nghiép
dau tién tai Viét Nam c6 hé thong kiém dinh chai gas ciing nhiéu tiéu chudn, hé
théng kiém dinh chat lugng khac nhdm nang cao chdt lugng san pham clia
minh. Riéng hoat ddng kinh doanh xang dau, hién tai cong ty da cung cap cho
thi truong trén 1 triéu vo chai gas cac loai, vdi hé thong 70 nha phén phai vdi
gan 5.000 dai Iy tirDa Nang trG vao, sén lugng kinh doanh hang théng ctia Gas
Saigon Petro la trén 6.500 tan, chiém khodng 15% thi truong ca nudc. Xudng
LPG G4t Lai da dugc trang bi thiét bi chiét nap tu dong, hé thdng kho chita 3.000
tan, ¢ hé théng cong nghé phii hap cho viéc nhap hang tir tau bién va xuat
hang cho xe bon, xuéng son va kiém dinh chai gas, 9 xe bon chuyén dung van
chuyén gas. Ngoai xuding LPG Cat Li, Saigon Petro da thyc hién dau tu cic tram
chiét §Dong Nai, Binh Phudc, Tién Giang, Can Tho dam bdo cung cap hang cho
hé thdng phan phdi tai cac khu vuc nay vdi chi phi thap nhat. Cling véi hé thing
tram chiét ma cong ty dau tu, Saigon Petro con 6 céc Téng dai Iy quan Iy cac
tram chiét nap gas tai cdc quan 7, 9, Hoc Mon, Binh Chanh, doc quyén phén phoi
Saigon Petro Gas.

CONGTY CP VINH HOAN / VINH HOAN JOINT STOCK COMPANY

Dia chi: Qudc L9 30 - Phudng 11 - TP. Cao Lanh - Tinh Dong Thap
Tel/Fax: 067-3891166 / 067-3891672

Email: vh@vinhhoan.com.vn

Website: http://www.vinhhoan.com.vn

Thit hang BXH V1000 (2015): 113 (Bang 1); 107 (Bang 2)

MST: 1400112623

(ong Ty CP Vinh Hoan 1a mét trong nhiing cdng ty ché bién va xudt khau ca tra,
basa hang dau cta Viét Nam. Vinh Hoan la cong ty c6 quy md thugc vao nhiing
doanh nghiép I6n trong nganh ché bién xudt khau cla ca nudc, tong cong sudt
hién tai I&n dén 250 tan ca nguyén liéu/ngay. Cong ty 6 lgi thé vé ngudn cung
cap nguyén liéu do nam tai tinh Ddng Thap, mot tinh thudc khu vuc Dong
Bang Song Cltu Long cd moi trudng va diéu kién dugc xem la thuan lgi nhat
clia nganh nudi thé ca Tra, Basa nquyén liéu véi 8 viing nudi ca tra, téng dién
tich 136,5 ha, cung cap 34% nhu cdu nquyén liéu. Cic san pham cla cong ty
du diéu kién xuat khau rét nhiéu nudc trén thé gidi trong d6 cd Mj va céc nudc
thudc EU, thi trudng khd tinh nhét trong nganh xuét khdu thuc pham tir cc
thi trudng ngoai nudc va dan trd thanh thueng hiéu 6 uy tin cd trong va ngoai
nudc. Nam 2014, Vinh Hoan dat dugc két qua kinh doanh kha tot. Doanh thu
thuan tang 23,5% so vdi nam trudc, dat mic 6.292 ty dong. Doanh thu tir hoat
dong tai chinh tang truéng manh so véi nam trudc, dat 238 ty dong, bang 2,55
[an thuc hién nam 2013. Nho vay, loi nhudn khd cao, dat gan 463 ty dong,
tuong duong 266% két qua thuc hién nam 2013.

Address: 27 Nguyen Thong - Ward 7 - District 3 - Ho Chi Minh City
Tel/Fax: 08-39307989 / 08-39307642

Email: sp@saigonpetro.com.vn

Webhsite: www.saigonpetro.com.vn

Ranking in V1000 (2015): 104 (List 1); 119 (List 2)

Tax Code: 0300507707

After 30 years of foundation and development, Saigon Petro has been valued as
one of the three biggest gas providers and one of the main ex-importers of
petrol and petrochemical products in Vietnam. Furthermore, Saigon Petro is also
the first enterprise in Vietnam having gas inspection system with many stan-
dards, other quality inspection system in order to improve their product quality.
Particularly petroleum business, the company now provides the market more
than 1 million bottles of gas of all types, with the system 70 distributors with
approximately 5,000 agents from Da Nang back in, the production business per
month of Saigon Petro Gas is over 6,500 tons, accounting for about 15% of
national market. Cat Lai LPG factory was equipped with automatic filling, 3,000
tons storage system, with technological systems that are suitable for import of
goods from ships and tankers for shipment, the paint shop and the gas bottle
inspection, 9 dedicated road tankers transporting gas. Besides LPG Cat Lai work-
shop, Saigon Petro has made investments to the extraction stations in Dong Nai,
Binh Phuo, Tien Giang, Can Tho to ensure supply distribution system in the
region with the lowest cost. Along with filling system plants that company
invested in, Saigon Petro also has general agents managing gas filling stations
inthe District 7, 9, Hoc Mon, Binh Chanh, exclusive distributor Saigon Petro Gas.

Address: National Route 30 - Ward 11 - Cao Lanh City - Dong Thap Province
Tel/Fax: 067-3891166 / 067-3891672

Email: vh@vinhhoan.com.vn

Website: http://www.vinhhoan.com.vn

Ranking in V1000 (2015): 113 (List 1); 107 (List 2)

Tax Code: 1400112623

Vinh Hoan Corporation is one of the Vietnam's top processor and exporters of
pangasius fish. Vinh Hoan is a large scale enterprise in the processing and
exporting field across the country with the current capacity of 250 tons of raw
fish per day. The company has an advantage in fish source when located in
Dong Thap, a province in the Mekong River Delta with the most favorable nat-
ural conditions for farming fresh pangasius fish with 8 areas to farm pangasius
fish with total space of 136.5 hectares, providing 34% of fresh fish demand.
Vinh Hoan's products are eligible to be exported to countries in the world such
as the US and EU, the most difficult markets in exporting food. The company
is now becoming a reputed brand in Vietnam and the world. In 2014, Vinh
Hoan achieved good business results. Net sales increased 23.5% over the pre-
vious year, reached VND 6,292 billion. Revenue from financial operations grew
strongly over the previous year, reached VND 238 billion, equivalent to 2.55
times higher than the performance of 2013. As a result, profitability was fair-
ly high, reached nearly VND 463 billion, equivalent to 266% of the results
implemented in 2013.
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TOGNG CONG TY KHANH VIET / KHANH VIET CORPORATION

Dia chi: 84 Hung Vuang - Phudng Loc Tho - TP. Nha Trang - Tinh Khénh Hoa
Tel/Fax: 058-3526790 / 058-3524221

Email: tochuchctct@khatoco.com

Website: www.khatoco.com

Thit hang BXH V1000 (2015): 120 (Bang 1); 74 (Bang 2)

MST: 4200486169

V6i 29 don vi thanh vién bao gom 11 don vi hach toan phu thudc, 9 cng ty con
va 9 cong ty lién két, Khatoco hoat dong kinh doanh da nganh nghé vdi dia ban
hoat ddng rong khap ca nudc. Trong dd, nganh cong nghiép thudc Ia 1a nganh
hoat ddng san xuat kinh doanh chinh dong gdp phan I6n doanh thu, lgi nhuén
va ndp ngan sich ctia Téng cong ty. Trong nganh thudc 14 Viét Nam, Téng cong
ty Khanh Viét [a don vi diing thi 2 vé san lugng va ndp ngan sach nha nudc.

Tit i thanh I3p dén nay, Tong cong ty Khanh Viét da khong ngimg I6n manh va
phét trién vé doanh thu, tai san, vén chd s hiiu. Tinh dén cudi nam 2014, theo
56 liéu bdo cdo hgp nhat, tong doanh thu ctia Téng cong ty dat 9.201 ty ddng,
t6ng tai san dat 4.380 ty déng, vn chii s& hitu dat 2.376 ty déng.

Trong thdi gian t6i, Tong cong ty Khanh Viét tap trung dau tu vao nhiing linh vuic
nganh nghé kinh doanh ma Téng cong ty dang c6 thé manh, dia phuong ¢4 loi
thé vé tiém nang nhu cong nghiép thudc 14, nganh chan nudi da diéu, ca sau,
nganh du lich. Muc tiéu hung tdi la trg thanh tap doan kinh té manh, hoat déng
da nganh, trong dd timg nganh phan dau nam trong top dau cta khu vic mién
Trung va trén pham vi ca nuGc vé quy md hoat déng lan hiéu qua kinh doanh.

CONG TY XI MANG CHINFON / CHINFON CEMENT CORPORATION

Dia chi: Thi tran Minh Bic - Huyén Thuy Nguyén - TP. Hai Phong
Tel/Fax: 031-3875480 / 031-3875478

Email: N.A

Website: http://www.cfc.vn

Thit hang BXH V1000 (2015): 123 (Bang 1); 112 (Bang 2)

MST: 0200110200

Chinfon dugc danh gia la mot trong nhitng nha san xudt xi mang hang dau 6
Viét Nam véi 2 day chuyén san xudt c6 cong suat lén dén 9.200 tan
clinker/ngay, 3.900.000 tan xi mang/nam. Chinfon hién la mt trong nhitng
doanh nghiép FDI hoat dong hiéu qua nhat tai Viét Nam. Ngoai viéc tap trung
nang cao nang luc san xuat, Chinfon con chd trong dau tu, xdy dung cac
chuong trinh quan Iy mai truong. Nho ¢6 ngudn nguyén liéu véi chat lugng
tot, trang thiét bi hién dai, tién tién, doi ngii cdn b, cong nhan vién lanh
nghé, chat lugng xi mang cta Chinfon ngay cang khang dinh dugc vi thé ctia
minh khdng chi trong nudc ma trén cé thi truong khu vuc.
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Address: 84 Hung Vuong - Loc Tho Ward - Nha Trang City - Khanh Hoa Province
Tel/Fax: 058-3526790 / 058-3524221

Email: tochuchctct@khatoco.com

Website: www.khatoco.com

Ranking in V1000 (2015): 120 (List 1); 74 (List 2)

Tax Code: 4200486169

With 29 unit members including 11 dependent accounting units, 9 sub-
sidiaries and 9 associate companies, Khatoco operates in multi-disciplinary
activities with nationwide business scale. In particular, tobaco industry is the
core business, contributing the largest amount to revenue, profit and budget
of the Corporation. In terms of Vietnam’s tobacco industry, Khanh Viet
Corporation is the 2nd unit in terms of output and state budget contribution.

Since its establishment, Khanh Viet corporation has continuously grown and
developed in revenue, assets and equity. By the end of 2014, according to the
consolidated report, the total revenue of the corporation reached VND 9,201 bil-
lion, total assets reached VND 4,380 billion and equity reached VND 2,376 billion.

In the future, Khanh Viet Corporation is focusing on investing in the field of
business which the corporation has advantages and the local has potential
such as tobacco industry, ostrich, crocodile raising industry and tourism. lts
goal is to become a strong economic group with multi-disciplinary activities
in which each one strives to be among the top of operation scale and business
efficiency in the Central region and in the country.

Address: Trang Kenh - Minh Duc Township - Thuy Nguyen District - Hai Phong City
Tel/Fax: 031-3875480 / 031-3875478

Email: N.A

Website: http://www.cfc.vn

Ranking in V1000 (2015): 123 (List 1); 112 (List 2)

Tax Code: 0200110200

Chinfon is evaluated to be one of the leading cement manufacturers in
Vietnam with 2 production lines and the capacity up to 9,200 tons of clinker
per day and 3.9 million tons of cement per year. Chinfon is now one of the
most efficient FDI enterprises in Vietnam. In addition to paying attention to
enhancing production capability, Chinfon also focuses on investment and
development of environmental management programs. Thanks to its high
quality of raw material resources, modern equipment and machines and pro-
fessional staff, Chinfon cement has gradually affirmed its position in both
domestic and regional markets.
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CONG TY TNHH MTV APATIT VIET NAM / VIETNAM APATITE LIMITED COMPANY

Dia chi: Phudng Pom Hén - TP. Lao Cai - Tinh Lao Cai
Tel/Fax: 020-3852252 / 020-3852399

Email: vinaapaco@vinaapaco.com

Website: www.vinaapaco.com

Thi hang BXH /1000 (2015): 198 (Bang 1); 47 (Bang 2)
MST: 5300100276

V6i bé day 60 nam xay dung va phat trién, Cong ty Apatit Viét Nam ludn la don
vi dan dau Tap doan héa chét Viét Nam vé khai thac, ché bién khoang san, déng
6p 16n vao sy phat trién Kinh té - Xa hoi cia dat nudc. Hién nay, cong ty c6 nang
[uc san xudt quang Apatit cac loai dat trén 2,5 triéu tan/ndm, san xudt phan bén
NPK trén 30.000 tan/ndm, sén xudt fenspat, cao lin, phu gia cac loai trén 40.000
tan/nam, san xudt phat pho vang trén 10.000 tan/ndm. Trong thdi gian tdi, cong
ty ti€p tuc dau tu phét trién trén co's6 tap trung 3 ndi dung. Mot 1, tiép tuc tham
do, khai thac va tuyén lam giau quang Apatit, dép (ing day dt quang Apatit cho
nén kinh té qudc dan. Hai la, tp trung dau tu hién dai héa thiét bi nang cao hiéu
qué va chat lugng san pham quang Apatit, dau tu ché bién cic san phdm cd chat
lugng va gid tri kinh té cao tlf quang Apatit nhu axit phot pho rich, phan DAP,
phén ban chat lugng cao, thiic an gia stic va hda chat tiéu diing cao cap khdc. Ba
I3, ddu tu tai chinh va lién két thuc hién da dang héa san pham, da dang hoa s6
hitu cdc nganh nghé nhu khai théc, ché bién khoang san, san xudt DAP, san xudt
phét pho vang... Muc tiéu thuc hién chi truong cla tinh Lao Cai va Tap doan
dng nghiép hoa chat Viét Nam la xdy dung tai Lao Cai cum c6ng nghiép tham
do, khai thac, ché bién quang Apatit nham st dung hap Iy, tiét kiém, c6 hiéu qua
tai nguyén Apatit phuc vu phét trién kinh t€ quéc dan.

Dia chi: Km 9 Duong Pham Van Dong - Phutng Hai Thanh - Quan Duang Kinh
- TP. Hai Phong

Tel/Fax: 031-3860399 / 031-3860373

Email: N.A

Website: N.A

Thirhang BXH V1000 (2015): 205 (Bang 1); 214 (Bang 2)

MST: 0200109445

(6ng ty CP cong nghiép nhya Phi Lam chuyén san xuat cdc mat hang vai gia
da dac, gid da, mang nhua PVC, vai khdng dét PP cung cap cho cac nha xudng
dé san xudt ghé sofa, d0 mua, cap tdi, giay dép, o gia dung... Hién Phi Lam
a xudng san xudt vai gid da PVCI6n nhat, chat lugng tot nhat tai Viét Nam. Da
dang héa san phdm nham théa man nhu cdu khéch hang la muc tiéu nd luc
|au dai clia cong ty, dac biét, thong qua viéc thanh Iap chi nhanh tai KN Dong
Nai, cdng ty 6 thé dap ting dugc nhu cau 16n cla cac nha xuéng san xudt gia
cng. Cc san phdm ctia Cong ty ngay cang tinh t€ hon, pht hop hon, dép ing
su ky vong clia khach hang.

Address: Pom Han Ward - Lao Cai City - Lao Cai Province
Tel/Fax: 020-3852252 / 020-3852399

Email: vinaapaco@vinaapaco.com

Website: www.vinaapaco.com

Ranking in V1000 (2015): 198 (List 1); 47 (List 2)

Tax Code: 5300100276

With a long history of 60 years of construction and development, Vietnam Apatite
Company hasalways been a leading unit of Vietnam Chemical Corporation in mining, min-
eral processing, making great contributions to the economic development of the social and
economical of the country. Currently, the company has apatite production capacity of all
kinds of over 2.5 million tons/year, produces 30,000 tons NPK/year, produces feldspar,
kaolin, additives of all kinds over 40,000 tons/year, produces yellow phosphorus of 10,000
tons/year. In the coming time, the company has continued to invest in development on
the basis of concentration 3 contents. Firstly, continuing exploration, mining and process-
ing apatite to fully meet the national economy’s demand. Secondly, focusing on invest-
ment to modemize equipment and improve the efficiency of apatite product quality,
investment to processing products with quality and high economicvalue such as acid from
phosphoric, DAP fertilizer, high-quality fertilizer, animal feed and premium consumption
chemicals. Thirdly, financial investment and assodiation implementing product diversifica-
tion, diversification of ownership as mining industries, mineral processing, production of
DAP, yellow phosphorus production, etc. The objective of implementing Lao Cai provincial
policy and Chemical Industry Corporation of Vietnam is building in Lao Cai an industrial
clusterforexploring, mining and processing apatite to use rationally, economically and effi-
ciently Apatite resource for national economic development.

CONG TY CP CONG NGHIEP NHUA PHU LAM / FULIN PLASTIC INDUSTRY JSC

Address: Km 9 Pham Van Dong Road - Hai Thanh Ward - Duong Kinh District -
Hai Phong City

Tel/Fax: 031-3860399 / 031-3860373

Email: N.A

Website: N.A

Ranking in V1000 (2015): 205 (List 1); 214 (List 2)

Tax Code: 0200109445

Fulin Plastic Industry JSC specializes in manufacturing leatherette, PVC film,
PP unwoven fabric to provide workshops to produce sofa, rain coat, briefcase
bag, shoes, home appliance... At present, Fulin is the largest and most quali-
fied PVC leatherette manufacturer in Vietnam. Diversifying product items to
satisfy customer's need is the company's long-term goal. In particular, open-
ing a brand in Dong Nai Industrial Park helps the company to meet the huge
demands of processing workshops. The company's products are more and
more sophisticated and consistent, meeting customer's expectation.
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CONG TY CP DICH VU HANG KHONG SAN BAY TAN SON NHAT (SASC0) / SOUTHERN AIRPORTS SERVICES JSC (SASCO)

Dia chi: San bay Quéc té Tan Sen Nhat - Phutng 02 - Quén Tan Binh - TP. Ho
Chi Minh

Tel/Fax: 08-38448358 / 08-38447812

Email: sasco@sasco.com.vn

Website: www.saigonairport.com

Thit hang BXH V1000 (2015): 226 (Bang 1); 407 (Bang 2)

MST: 0301123125

Qua 22 ndm hoat dong, (dng ty SASCO dugc danh gid la la mt trong nhiing don
vi dat hiéu qua cao trong san xudt kinh doanh ctia Téng Cong ty Cang Hang khong
Viét Nam. Ddng thoi SASCO con dugc danh gid I doanh nghiép nha nudc cd téc
dd tang truiong binh quan kha cao va 6n dinh. Thuong hiéu SASCO [ thuong hiéu
€0 uy tin va chinh phuc dugc dong dao khach hang, doi tac trong va ngoai nuéc
nhd cac san pham dich vu chét lugng trong nhiéu linh vuc. Lién tuc tir nam 2007
dén nay, SASCO dugc xép hang trong Top 500 Doanh nghiép I6n nhat Vit Nam.

La don vi kinh doanh dich vu phi hang khong chi luic tai san bay qudc té Tan Son
Nhat, SASCO ludn khang dinh vi thé ctia doanh nghiép hang dau cd tiém luc -
thuong hiéu viing manh véi chudi hé thdng dich vu thuong mai san bay tiéu
chudn, dap (ng nhu cau phuc vu hang triéu lugt hang khach. Bén canh thi
trudng muc tiéu, SASCO phét huy thé manh, néng luc da phuong hda phuong
thic hoat dong va nganh nghé kinh doanh, mé rong thi trutng ra bén ngoai
nganh hang khong va nudc ngoai, tao thé phat trién can bang, viing chac.

Address: Tan Son Nhat International Airport - Ward 2 - Tan Binh District - Ho
Chi Minh City

Tel/Fax: 08-38448358 / 08-38447812

Email: sasco@sasco.com.vn

Website: www.saigonairport.com

Ranking in V1000 (2015): 226 (List 1); 407 (List 2)

Tax Code: 0301123125

Throughout 22 years of operation, SASCO has been considered as one of the
units with high efficiency in services and trading business of Airports
Corporation of Vietnam (ACV). Likewise, SASCO is also evaluated as an enter-
prise with a high and stable average growth rate. SASCO's brand is a reputable
one pleasing numerous domestic and foreign customers and partners thanks
to its high-quality services in many business fields. Continuously from 2007 to
the present, SASCO has been ranked the top 500 largest enterprises in Vietnam.

As a key business unit trading in non-aviation services at Tan Son Nhat interna-
tional airport, SASCO has always affirmed its position of potential leading busi-
ness and strong brand with a chain of standardized airport services and trad-
ing system, satisfying the needs of millions of passengers. Beside the target
markets, SASCO also enhances its strength and capability of diversifying oper-
ation mode and business lines, and expands into outside markets of non-avia-
tion sector and foreign countries for a steady and sustainable development.

TAP DOAN VINGROUP - CTCP / VINGROUP JOINT STOCK COMPANY

Dia chi: S0 7 Butng Bang Lang 1, KBT Sinh Thai Vinhome Riverside - Phutng
Viét Hung - Quan Long Bién - TP. Ha Noi

Tel/Fax: 04-39749999 / 04-39748888

Email: info@vingroup.net

Website: www.vingroup.net

Thit hang BXH V1000 (2015): 274 (Bang 1); 7 (Bang 2)

MST: 0101245486

Trén tinh than phat trién bén viing va chuyén nghiép, sau khi thanh lap, Vingroup
da co cdu lai va tap trung phaét trién trén nhiéu linh vc nhu Bat dong san vdi cac
thuong hiéu Vinhomes, Vincom va Vincom Mega Mall, Vincom Office; Du lich nghi
dutng — vui chai giai tri v6i cc thuong hiéu Vinpearl Resort va Vinpearl Luxury,
Vinpearl Land, Vinpearl, Vinpearl Golf Club; Ban Ié véi céc thuong hiéu VinMart,
VinFashion, VinDS, VinPro va A Day Rdi. Bén canh ba linh vuc néi trén, Vingroup
tiép tuc md rong va phat trién sang céc linh vuic quan trong khac véi muc tiéu
nang cao chdt lugng song tai Viét Nam nhuY t€, Gido duc va Nong nghiép. Trong
moi linh vuc hoat dong, Vingroup déu ching to dugc vai tro tién phong, dén dau
cécxu huéng tiéu dung méi, dem dén cho thi truting nhiing san pham va dich vu
theo tiéu chudn qudc té va nhiing trdi nghiém hoan toan mdi mang phong céch
song hién dai. Vdi nhiing nd luc va s sang tao khdng ngiig nghi, chi trong mot
thap nhién, Vingroup tu hao da vuan 1én vi tri cia mdt trong nhiing tap doan kinh
t€ tu nhan hang dau Viét Nam, diing thit 4 trong béng xép hang Top 500 doanh
nghiép tu nhan I6n nhat Viiét Nam 2014 (VNR500).
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Address: No. 7 Bang Lang 1, Vinhome Riverside - Viet Hung Ward - Long Bien
District - Hanoi

Tel/Fax: 04-39749999 / 04-39748888

Email: info@vingroup.net

Website: www.vingroup.net

Ranking in V1000 (2015): 274 (List 1); 7 (List 2)

Tax Code: 0101245486

Emphasizing on sustainable and professional development, Vingroup has
reformed its structure and initially focused investments on fields: real estate
with brands of Vinhomes, Vincom, Vincom Mega Mall and Vincom Office;
tourism and entertainment with brands of Vinpearl Resort, Vinpearl Luxury,
Vinpearl Land, Vinpearl and Vinpearl Golf Club; supermarket and retail market
with brands of VinMart, VinFashion, VinDS, Vin Pro and A Day Roi. Apart from
three mentioned fields, Vingroup continues expanding its operation into other
important industries such as healthcare, education and agriculture in order to
improve the living condition in Vietnam. In all business activities, Vingroup
proves its pioneer role in leading consumer trends introducing Vietnamese
consumers to international standard products and services and new and mod-
ern life-style experience. With these efforts and achievements, just in a
decade, Vingroup is proud to be one of the nation’s leading private enterpris-
es, ranked 4th in Top 500 largest private enterprises in Vietnam 2014
(VNR500).
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CONG TY CP PHAN BON BINH DIEN / BINH DIEN FERTILIZER JOINT STOCK COMPANY

Dia chi: (12/21 Qudc Lo 1A - Xa Tan Kién - Huyén Binh Chanh - TP Ho Chi Minh
Tel/Fax: 08-37561191 / 08-37560686

Email: phanbon@binhdien.com

Website: www.binhdien.com

Thi hang BXH V1000 (2015): 297 (Bang 1); 200 (Bang 2)

MST: 0302975517

Sau hon 40 ndm thanh I3p va phat trién, dén nay, Cong ty Binh Dién vdi thuong
hiéu "Phan bon Dau Trau" trd thanh mot trong nhiing doanh nghiép dan dau
nganh san xudt phan bén clia cd nudic vé nang suat, tham gia binh 6n thi truong
phan bon trong nudc. Thi trudng cla cong ty nhiing ngay méi thanh 1ap chi tap
trung & mot vai tinh, nay da mé rong ra khong nhiing ca nudc ma con la nha san
xudt phan bon Viét Nam tién phong tham gia vao thi trudng mot s6 nudc lan can
nhu Campuchia, Myanmar, Théi Lan, Lao véi kim ngach xuét khdu trén 50 triéu
USD/ném. Nam 2014 la mot nam khd thanh cong véi (ong ty CP phén bon Binh
Dién. Diéu nay thé hién qua san lugng san xudt 670.213 tan, dat 104,39% ké
hoach; gid tri san xudt cong nghiép dat gan 2.045 ti dong. Tong doanh thu dat
6.426 ty dong, dat 96,78% ké hoach; lgi nhudn trudc thué dat 367 ty dong. Dac
biét, thu nhdp binh quan cla nquoi lao dong dat mic 12,8 triéu
dong/ngudi/thang.

Address: C12/21 National Route 1A - Tan Kien Commune - Binh Chanh District -
Ho Chi Minh City

Tel/Fax: 08-37561191 / 08-37560686

Email: phanbon@binhdien.com

Website: www.binhdien.com

Ranking in V1000 (2015): 297 (List 1); 200 (List 2)

Tax Code: 0302975517

After more than 40 years of formation and development, up to now, Binh Dien
company with trademark of "Dau Trau Fertilizer" has become one of leading
enterprises in manufacturing fertilizer in Vietnam in terms of capacity, con-
tributed to stabilizing national fertilizer market. The company’s market at the
beginning days of foundation only focused on some provinces, now, is expand-
ed nationwide. Moreover, the company is the first fertilizer manufacturer in
Vietnam entering neighboring markets such as Cambodia, Myanmar, Thailand,
Laos with export turnover of more than USD 50 million/year. 2014 was quite
successful year of the company. That was shown through the production output
of 670,213 tons, reached 104.39% of plan; industrial production value reached
nearly VND 2,045 billion. Total revenue was VND 6,426 billion, reached 96.78%
of the plan; profit before tax was VND 367 billion. Especially, the average income
of workers was VND 12.8 million per worker per month.

CONGTY CP H'U HAN VEDAN VIET NAM / VEDAN JSC

Dia chi: Qudc 19 51 - dp 1A - Xa Phudc Thdi - Huyén Long Thanh - Tinh dng Nai
Tel/Fax: 061-3825111/061-3825138

Email: vngm@vedaninternational.com

Website: http://www.vedan.com.vn/

Thit hang BXH V1000 (2015): 306 (Bang 1); 299 (Béng 2)

MST: 3600239719

Turkhi thanh 1&p tai xa Phudc Thai - Long Thanh - Dong Nai, cho dén nay, Cong
ty Vedan Viét Nam da m@ rong dau tu phat trién cac co s6 chi nhanh tai cac
tinh thanh trong ca nudc. Trong qua trinh mé rong quy md dau tu phat trién
san xuat kinh doanh, Vedan Viét Nam ciing da tao dung mot loat hé thong dai
Iy va cac kénh phan phai tiéu thu rong I6n. Trén thi trung qudc t€, Vedan Viét
Nam la nha sdn xudt tién tién hang dau tai khu vuc Chau A trong linh vuc sir
dung cdng nghé sinh hoc, cdng nghé Ién men san xudt ra céc san pham Axit
Amin, chét diéu vi thuc pham, tinh bot, tinh bdt bién ddi, chat phu gia thiic an
chdn nudi va céc san pham cung (ing cho cac nganh cong nghiép khac. Cho
dén nay, xét toan dién, cong ty da dat dugc hiéu qua so bo, dong thai da tao
dung dugc nén tang vitng chdc cho viéc phét trién tai Viét Nam. Bén canh do,
cong ty ludn chi trong thiét 1ap céc hé thong quan Iy vé an toan, stic khde, moi
trudng va héa nghiém, hé thng thiét bi xd li nudc thai hién dai dé bao vé moi
trudng ciing nhu tao nén tang phat trién viing chac.

Address: National Route 51 - Hamlet 1A - Phuoc Thai Commune - Long Thanh
District - Dong Nai Province

Tel/Fax: 061-3825111/ 061-3825138

Email: vngm@vedaninternational.com

Website: http://www.vedan.com.vn/

Ranking in V1000 (2015): 306 (List 1); 299 (List 2)

Tax Code: 3600239719

Since being founded in Phuoc Thai Commune - Long Thanh district - Dong Nai
Province, up to now, Vedan Vietnam Company has invested, developed,
enlarged and established branches in provinces and cities across the country.
In the process of enlarging its scale of trade-production development and
investment, Vedan Vietnam has also set up a range of dealers and distribution
channels for consumption in the whole country. In the world market, Vedan
Vietnam is one of the leading advanced producers in Asia applying biotech-
nology and fermentation technology to produce products such as amino acid,
food flavor enhancers, starch, additives, animal feed and supply products for
other industries. Up to now, the company has gained achievements and built
a solid foundation for development in Vietnam. Besides, the company always
pays attention to establishing management systems of safety, health, envi-
ronment and testing chemistry and modern wastewater treatment system to
protect the environment and build the solid basis.
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CONGTY CPDAU TU'VCN / VCN INVESTMENT JSC

Dia chi: Toa nha VCN dugng A1 - KBT Vinh Diém Trung - Xa Vinh Hiép -
TP. Nha Trang - Tinh Khénh Hoa

Tel/Fax: 058-6254125 / 058-6254025

Email: info@ven.vn

Website: www.ven.vn

Thit hang BXH V1000 (2015): 364 (Bang 1); 281 (Bang 2)

MST: 4200644489

Trong 08 nam xdy dung va trudng thanh, VCN d& ¢6 nhiing nd luc va ngay cang
khang dinh dugc nang luc, uy tin va thuong hiéu cia minh tai TP. NhaTrang, tinh
Khénh Hoa. Dén nay, cong ty ¢6 08 phong Ban chiic ndng, 01 San Giao dich Bat
dong san. Ngoai ra con c6 cac cong ty thanh vién: Cong ty CP Bé Tong VCN; Cng
ty Phat trién do thi VCN; Cong ty Xay dung VCN; Cong ty CP Dau tu & Tuvén cong
nghé xdy dung Archivina. Gic cong ty thanh vién hién dang dam nhiém thiét ké,
thi cng cac hang muc ha téng ky thudt, cc cdng trinh kién tric ca cic dy én
do cong ty lam chi dau tu xay dung. Vi s6 von diéu I8 60 ty dong, tong gid tri
tai san hién nay Ién tdi khoang 700 ty dong, hang nam cong ty déu ngp ngan
sach nha nudc vugt chi tiéu dé ra. Ba nam lién tuc (nam 2012, 2013, 2014) déu
diing trong top 1000 doanh nghiép ndp thué thu nhap doanh nghiép Ién nhat
Viét Nam va hai nam lién tuc dting trong top 500 doanh nghiép téng trudng
nhanh nhdt Viét Nam. Tam nhin rong, chién lugc 1o rang, su doan két, kinh
nghiém va quyét tam cla tap thé BNV, Cong ty CP Dau Tu'VCN hifa hen ngay
cang phat trién, thinh vuong trong tuong lai.

Address: VCN Building - Road A1 - Vinh Diem Trung Industrial Park - Vinh Hiep
Commune - Nha Trang City - Khanh Hoa Province

Tel/Fax: 058-6254125 / 058-6254025

Email: info@ven.vn

Website: www.vcn.vn

Ranking in V1000 (2015): 364 (List 1); 281 (List 2)

Tax Code: 4200644489

In 08 years of construction and development, VCN has made efforts and reaf-
firmed the capacity, credibility and brand in Nha Trang city, Khanh Hoa
province. Up to the present, the company has 08 functional departments, 01
Real Estate Exchange. There are also some member companies: VCN Concrete
JSC; VCN Urban Development Company; VNC Construction Company; Archivina
Investment and Construction Technology Consultants JSC. The member com-
panies currently undertake the designation and construction of technical
infrastructure works, the structure of the projects of the company as a procur-
ing agency. With the chartered capital of VND 60 billion, total current assets of
about VND 700 billion, every year, the company contributes to State budget
exceeded the targets. For three consecutive years (2012, 2013, 2014), the
company is always in the top of 1000 enterprises of tax contribution in
Vietnam and two consecutive years in the top 500 fastest growing companies
in Vietnam. With broad vision, clear strategy, unity, experience and determi-
nation of the staff, VCN Investment JSC is expected to be more and more
developmental, and prosperous in the future.

NGAN HANG TMCP NAM A / NAM A COMMERCIAL JOINT STOCK BANK

Dia chi: 201 - 203 Céch Mang Thang 8 - Phuting 04 - Quan 3 - TP. H Chi Minh
Tel/Fax: 08-39296699 / 08-39296688

Email: namabank@namabank.com.vn

Website: http://namabank.com.vn/

Thit hang BXH V1000 (2015): 368 (Bang 1); 320 (Bang 2)

MST: 0300872315

Tu nhiing ngay dau hoat dong, Ngan hang chi ¢ 3 chi nhénh véi s6 von diéu
& 5 ty dong va gan 50 cn bd nhan vién. Dén nay, qua nhiing chang dutng
phén ddu ddy kho khan va thach thiic, Ngan hang Nam A da khdng ngiing I6n
manh, c6 mang lui gom hon 50 dia diém giao dich trén ca nudc. So véi ndm
1992, von diéu I8 hién nay tang gap 600 lan, so lugng can bo nhan vién ting
gap 20 1an, phan 16n 1a can b tré, nhiét tinh dugc dao tao chinh quy trong va
ngoai nudc, ¢d nang luc chuyén mon cao. Tinh dén hét thang 12/2014, tong
tai san clia Nam A Bank dat 37.293 ty dong, vugt 7% ké hoach nam, huy dong
von cia Nam A Bank dat 33.481 ty ddng, chiém ty trong 90% tong tai san,
vugt 13% ké hoach nam, du ng cho vay ctia Ngan hang tinh dén cudi nam
2014 1a 16.629 ty dong, trong do cho vay ngan han 8.671 ty (chiém 52% du
ng cho vay) va cho vay trung dai han 7.958 ty (chiém 48% du ng cho vay), lgi
nhuan trudc thué dat, trén 242 ty dong. Vé ké hoach kinh doanh nam 2015,
ngan hang da dat ra chi tiéu nang tdng tai san lén 40.000 ty ddng, tang 7% so
Vi 2014, huy dong von tang 16%, tin dung téng trudng 26%. Lgi nhuan trudc
thué tang Ién 360 ty dong va duy tri ng xdu & dudi 3% trén tong du ng.
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Address: 201 - 203 Cach Mang Thang 8 - Ward 4 - District 3 - Ho Chi Minh City
Tel/Fax: 08-39296699 / 08-39296688

Email: namabank@namabank.com.vn

Website: http://namabank.com.vn/

Ranking in V1000 (2015): 368 (List 1); 320 (List 2)

Tax Code: 0300872315

From the first days of operation, the Bank has only 3 branches with a charter
capital of VND 5 billion and nearly 50 employees. Now, through the striving
way with many difficulties and challenges, Nam A Bank has not stopped
growing, has a network of over 50 transaction points across the country.
Compared with 1992, the current charter capital increased 600 times, the
number of employees increased by 20 times, mostly are young staff with
enthusiasm and formal education at home and abroad, and high professional
capabilities. At the end of December 2014, the total assets of the Bank
reached VND 37,293 billion, exceeded 7% of the plan, capital mobilization of
the Bank reached VND 33,481 billion, accounted for 90% of total assets,
exceeded 13% of the plan, outstanding loans of the Bank at the end of 2014
was VND 16,629 billion, in which, short term loan was VND 8,671 billion (52%
of total loans) and long-term loans was VND 7,958 billion (accounted for 48 %
total loans), pretax profit was over VND 242 billion. With the business plan in
2015, the bank has set a target of raising total assets to VND 40,000 billion, up
7% compared with 2014, increasing capital mobilization of 16%, credit
growth of 26% . Profit before tax will increase to VND 360 billion and maintain
bad debt below 3% of total loans.
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CONGTY CPTON DONG A / TON DONG A CORPORATION

Dia chi: S6 5 Dutng s6 5 - KN Séng Than 1 - Thi xa Di An - Huyén Di An - Tinh
Binh Duong

Tel/Fax: 0650-3732575 / 0650-3790420

Email: info@tondonga.com.vn

Website: www.tondonga.com.vn

Thit hang BXH V1000 (2015): 912 (Bang 1); 994 (Béng 2)

MST: 3700255880

TonDong A la don vi chuyén san xuat ton ma kém, ton ma mau va ton ma hgp
kim nhom kém (ton lanh) phuc vu cho nganh xay dung cong nghiép va dén
dung. V6i hai nha may tai Song Than 1va Tha Dau Mét, Ton Dong A hién ¢6 2 day
chuyén ma nhom kém vdi cong nghé [0 G NOF, 3 day chuyén ma mau, 1 day
chuyén tdy ri va 1 day chuyén can nqudi; tat ca céc day chuyén dugc van hanh
va quén Iy bdi hé théng quan Iy cda Tong Dong A dugc cap chiing chi 150 9001-
2008, ¢6 khd ndng cung cap san lugng thép ma Ién dén 350.000 tan/nam. Dén
nay, Ton Dong A da xdy dung va phét trién mot mang lugi phan phdi rong khap
trai dai tir Bic vao Nam va da xudt khau 6n dinh vao cac nudc ASEAN nhu: Lao,
Campuchia, Indonesia, Thai Lan, Malaysia, Singapore, cac nudc Chau Phi, Trung
Dong. Dac biét dau nam 2015, Ton Dong A da xuét thanh cong nhiing 16 hang
dau tién vao thi trudng My, thi truong kho tinh va tiém nang hang dau trén thé
gi6i, danh dau buc ngoat phat trién khdng nqling ctia Ton Déng A.

Address: No. 5 Road 5 - Song Than 1 Industrial Park - Di An Town - Di An District
- Binh Duong Province

Tel/Fax: 0650-3732575 / 0650-3790420

Email: info@tondonga.com.vn

Website: www.tondonga.com.vn

Ranking in V1000 (2015): 912 (List 1); 994 (List 2)

Tax Code: 3700255880

Ton Dong A Corporation majors in galvanized steel sheet, color coated steel
sheet, galvalum steel sheet for industrial and civil construction. With 2 facto-
ries located in Song Than 1 Industrial Park and Thu Dau Mot City, Ton Dong A
currently has 2 galvalum coil coating lines with NOF technology, 3 color coil
coating lines, 1 rust removing line and 1 cold rolling line. Whole production
activities are managed under the standard of 1S0 9001-2008 with total capac-
ity up to 350,000 metric tons per year. The company has built and developed
a distribution network spreading from the North to the South of Vietnam.
Additionally, Ton Dong A’s products have been exported to not only ASEAN
countries such as Laos, Cambodia, Indonesia, Thailand, Malaysia, Singapore
but also Africa and the Middle East. Particularly in the early 2015, the first
shipment of Ton Dong A entered the U.S, the leading strict and potential mar-
ket, marking ongoing development of Ton Dong A.

CONG TY CP DAU TU VA PHAT TRIEN CANG DINH VO / DINH VU PORT DEVELOPMENT AND INVESTMENT JSC

Dia chi: Cang Dinh Vi - Phuong Ddng Hai 2 - Quan Hai An - TP. Hai Phong
Tel/Fax: 031-3769955 / 031-3769946

Email: N.A

Website: www.dinhvuport.com.vn

Thit hang BXH V1000 (2015): 1000 (Bang 1); 949 (Bang 2)

MST: 0200511481

Ngay 19/12/2002, Bai héi dong c6 dong lan thi nhat thong qua diéu Ié t
chtic va hoat dong clia cong ty, ddnh dau su ra doi cia Cong ty CP Dau tu va
Phat trién cang Dinh Vii. Cang Binh Vii 1a mdt bén cdng cla (ang clra ngd quac
t€ Hai Phong, dong vai tro la cang trung chuyén hang hda quan trong ctia toan
khu vuc phia Bic Viet Nam, phia Nam Trung Quéc va khu vuc Dong Nam A. Vi
vi tri ddc dia, gan ctra song Bach Dang, hién cé ludng vao cang kha rong (trén
100m), @6 sau trudc bén ludn dat - 8,7 m, Cang Dinh Vi ¢ nhiéu lgi thé so vdi
cac cang khac trong khu vuc, thu hit nhiéu khach hang, tau trong téi lén vao
cap cang. Nho su lanh dao sang sudt ctia ban lanh dao cling véi su nd luc clia
toan thé CBCNV, Cang Binh Vi da dat dugc nhiing budc ting trudng nhéy vot,
tao dugc uy tin va thuong hiéu trong nudc va qudc té. Vi tu duy chién lugc
sang sudt, doi ngdi lanh dao giau kinh nghiém va sy quyét tam cao ctia toan
thé CBCNV, Cang Dinh Vi da va dang tién tdi muc tiéu tré thanh cang contain-
er chuyén nghiép, hién dai, c6 vi thé dan dau khu vuc mién Bac. Diéu nay la co
56 vitng chdc cho nhitng quyét sach phat trién theo chiéu sau va chiéu rong,
md rong kinh doanh trong linh vuc dich vu sau cang, nham tan dung t6i da
nguon luc, loi thé cda cang, toi da hoa lgi nhuan, tao ra nhiing budc ting
trudng tiép theo.

Address: Dinh Vu Port - Dong Hai 2 Ward - Hai An District - Hai Phong City
Tel/Fax: 031-3769955 / 031-3769946

Email: N.A

Website: www.dinhvuport.com.vn

Ranking in V1000 (2015): 1000 (List 1); 949 (List 2)

Tax Code: 0200511481

On December 19, 2002, the shareholders approved the company’s organiza-
tion and operation at the first General Shareholder’s Meeting, marking the
birth of Dinh Vu Port Investment and Development JSC.Dinh Vu Port is a port
of Hai Phong international gateway, playing an important role in trans - ship-
ping goods in the North of Vietnam, the South of China and Southeast Asia.
With a prime location which is close to Bach Dang River with larger water flow
(over 100 meters) and the depth at berth is at - 8.7 m, Dinh Vu Port has many
advantages compared to other ports in the region, attracting many customers
and vessels with large tonnage. Thanks to the wise leadership of the director
board along with the efforts of all staff, Dinh Vu Port has achieved dramatics
growth, creating its reputation and brand in the country and the world. With
wise strategies, experienced leaders and strong determination of all staffs,
Dinh Vu Port has been trying to reach the goal of becoming the leading pro-
fessional modern container port in Northern region. This is a solid basis for the
decision to develop in depth and width, expand its business in the field of
after - port services in order to make use of resources and advantages of the
port, maximize profits, pave the way for further growth.
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CONGTY CP DIA GC PHU LONG / PHU LONG REAL ESTATE CORPORATION

Dia chi: D2-19 KP M§ Hung 2 - Phuting Tan Phong - Quan 7 - TP. Ho Chi Minh
Tel/Fax: 08-62915858 / 08-54121717

Email: info@phulong.com

Website: www.phulong.com

Thit hang BXH V1000 (2015): 789 (Béng 2)

MST: 0303739921

Thanh Iap tir ndm 2005, (ng ty (6 phan Dia 6c Phi Long da dat dugc nhiéu
thanh qua déng ké, khéng dinh uy tin thuong hiéu dong thai tao nén nhiing ddu
an tot dep trong long khach hang cling cac nha dau tu trong va ngoai nudc.

Chd dau tu Phii Long cling céc ¢6 dong tam huyét luon cam két dong hanh cling
khéch hang, xdy dung nhiing san pham t&t nhat cho méi can nha cla khach
hang sau dau tu, luon gia tang gia tri thong qua phuong phap quéan Iy chuyén
nghiép, dugc quang ba rong rai va luon mang trach nhiém cao nhat véi cong
dong trong nhiing cong tac mdi trudng va an sinh xa hoi. Hudng téi dong san
pham dich vu cao cap, Phii Long tu hao vé nhiing uu thé ndi bét: Tiém luc tai
chinh viing manh; T8 chitc chuyén nghiép; Doi ngii quan Iy c&p cao tam huyét
va day dan kinh nghiém; Ngudn nhan luc tré, tu tin, nang dong, sang tao. Phi
Long cam két lay su hai long ctia khach hang lam muc tiéu phan dau cho nhiing
thanh cong I6n trong tuong lai.

Address: D2-19 My Hung 2 Quarter-Tan Phong Ward-District 1-Ho Chi Minh City
Tel/Fax: 08-62915858 / 08-54121717

Email: info@phulong.com

Website: www.phulong.com

Ranking in V1000 (2015): 789 (List 2)

Tax Code: 0303739921

Established in 2005, Phu Long Real Estate Joint Stock Company has achieved
significant successes, affirm the credibility of the brand and create a good
impression with domestic as well as foreign customers and investors.

Phu Long and enthusiastic shareholders always commits to accompany with
customers, build the best products to each customer's house after investment,
add value through professional management method, be widely advertised
and always carry the highest responsibility to the community in environmen-
tal activities and social welfare. Towards high-end products & services, Phu
Long is proud of its outstanding advantages: Strong financial status;
Professional organization; An experienced & devoted senior management
team; A young, confident, dynamic, creative work force. Phu Long is commit-
ted to placing customer satisfaction as its utmost goal, so as to create great
success in the future.

CONG TY CP PHAT TRIEN D0 THI CONG NGHIEP SG 2 / NO. 2 INDUSTRIAL URBAN DEVELOPMENT JOINT STOCK COMPANY

Dia chi: H22 Vo Thi Sau - Phutng Thdng Nhét - TP. Bién Hoa - Tinh Dong Nai
Tel/Fax: 061-3818063 / 061-3817768

Email: d2d@d2d.com.vn

Website: www.d2d.com.vn

Thit hang BXH V1000 (2015): 873 (Bang 2)

MST: 3600259560

D2D hién dugc danh gid la mt trong nhiing doanh nghiép hang dau vé kinh
doanh bat dong san tai tinh Dong Nai thong qua hang loat céc du an thanh
cdng, dién hinh 1a KCN Nhon Trach 2. Day la KCN duoc hinh thanh khé sém, thu
hit von dau tu nudc ngoai rdt tot nhar ha tang dong bo, hién dai cing nhu vi
tri chién lugc. Quan diém phét trién bén viing, khong dau tu qua mao hiém
nén trong sudt qud trinh hoat dong, tinh hinh tai chinh cda D2D ludn viing
manh. Ty suat lgi nhudn trén von hang nam thap nhat la 36%.
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Address: H22 Vo Thi Sau - Thong Nhat Ward - Bien Hoa City - Dong Nai Province
Tel/Fax: 061-3818063 / 061-3817768

Email: d2d@d2d.com.vn

Website: www.d2d.com.vn

Ranking in V1000 (2015): 873 (List 2)

Tax Code: 3600259560

D2D is considered as one of leading enterprises in the real estate business in
Dong Nai province through a series of successful projects, typically Nhon Trach
2 Industrial Zone. Formed quite early, this industrial zone has attracted a lot of
foreign investment due to modern and synchronous infrastructure as well as
strategic location. Thanks to sustainable development perspective with no
highly risk investment, D2D's finandial situation remains strong. Annual
return on capital isat least of 36%.
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CONG TY CP XAY DUNG VA KINH DOANH DIA 6C HOA BINH / HOA BINH CONSTRUCTION & REAL ESTATE CORPORATION

Dia chi: 235 V6 Thi Sau - Phutng 7 - Quan 3 - TP. Ho Chi Minh
Tel/Fax: 08-39325030 / 08-39325221

Email: info@hbcrvn

Website: www.hbcr.vn

Thit hang BXH V1000 (2015): 957 (Bang 2)

MST: 0302158498

(6ng ty CP xay dung va kinh doanh dia dc Hoa Binh hién la mot trong nhitng
¢0ng ty ¢6 quy md I6n va dugc tin nhiém trong linh vuc thi cong xay dung tai Viét
Nam. V6i kinh nghiém lau nam hoat ddng trong linh vuc nay ciing nhukha néng
thanh toan lanh manh cong ty da chiém dugc sy tin tuéng cla cac chi dau tu,
gianh dugc nhiéu lgi thé trong cong tac dau thau. Trong nhitng nam qua, cong
ty da khong ngling cdi tién va hoan thién linh vuc hoat dong chinh. Dong thai,
cdng ty con dau tu sang cac linh vuic 6 lién quan khéc (san xudt vat liéu va céc
dich vu trong nganh xdy dung) nham phat huy t6i da cac ngudn luc va ndng cao
hiéu qua kinh doanh. Bén canh d6, cong ty ciing tiép tuc phat trién thi trudng
nudc ngoai, dac biét 1 cac nudic ASEAN theo hudng ting budc chuyén tir vai tro
quan Iy xdy dung sang vai tro nha thau.

Address: 235 Vo Thi Sau - Ward 7 - District 3 - Ho Chi Minh City
Tel/Fax: 08-39325030 / 08-39325221

Email: info@hbcr.vn

Website: www.hbcr.vn

Ranking in V1000 (2015): 957 (List 2)

Tax Code: 0302158498

Hoa Binh Construction and Real Estate Corporation is one of the large-scale and
prestigious companies in the construction field of Vietnam. Along with experi-
ences operating in this industry as well as healthy solvency, the company has
gained the trust of investors and advantages in bidding. In the past years, the
company continuously improved its major construction. Simultaneously, in
order to make full use of its potentials and enhance its business results, the com-
pany also invested in related fields like construction material manufacture and
construction services. Besides, the company continues to develop the overseas
market, especially ASEAN's countries, gradually changing its role from the con-
struction manager to the contractor.

CONG TY CP PHAT TRIEN D0 THITU LIEM / TU LIEM URBAN DEVELOPMENT JOINT STOCK COMPANY

Dia chi: Tang 2A Nha N09B1 - Khu do thi mdi Dich Vong - Quan Cu Gidy -
TP. Ha Noi

Tel/Fax: 04-22214124 / 04-22214134

Email: lideco@lideco.vn

Website: http://www.lideco.vn

Thirhang BXH V1000 (2015): 995 (Bang 2)

MST: 0101533886

Tuy mdi ¢& phan hoa ti nam 2004 nhung Cong ty CP Phat trién Do thi Tir Liém
da s6m khang dinh vi thé cia minh trén thi truong kinh doanh dia 6c. Hién tai,
(ong ty dang chiém linh mot thi phan dang ké trong nganh dia 6c Vit Nam,
Xap xi 0,15% t6ng gid tri thi trudng. Tréi qua hon 40 nam xay dung, phat trién
va truéng thanh, dén nay quy mo t6 chiic hoat dong ca Cong ty da dugc nang
|én tdm cao mdi va hoat ddng theo md hinh Cong ty kinh doanh da nganh
nghé. Hién nay, Cong ty da dau tu vao cac cong ty thanh vién cho cac linh vuc
chuyén sau nhuTu van thiét ké, Xay dung, dau tu va phat trién cong nghé moi
truong, v.v.

Address: Floor 2A Building NO9B1 - Dich Vong new urban zone - Cau Giay
District - Hanoi

Tel/Fax: 04-22214124 / 04-22214134

Email: lideco@lideco.vn

Website: http://www.lideco.vn

Ranking in V1000 (2015): 995 (List 2)

Tax Code: 0101533886

Despite being a newly capitalized company in 2004, Tu Liem Urban
Development JSC has soon asserted its position in the real estate market.
Currently, the Company is covering a remarkable market share in Vietnam real
estate, approximately 0.15% of market value. For over 40 years of development,
the company scale has been raised to a new height and they are now operating
as a multi-industry company. Currently, the Company has invested in member
companies in some areas such as: design consultancy, construction, environ-
mental investment and development, etc.

129



CHUC MUNG SINH NHAT

CAC DOANH NGHIEP HOI VIEN CAU LAC BO VNR QUY IV NAM 2015

/‘\
— DONGC HUNC ‘
\ / FOOT WEAR
01/10/1986 01/10/1992 02/10/2004
CONG TY CP DAU TU, THUGNG MAI VA DICH VU - CONG TY CP CONG NGHIEP DONG HUNG CONG TY CP QUOC TE SAMNEC

VINACOMIN
VNR500 2014 - Xép hang: 224- B2

VNRS500 2014 - X&p hang: 306 - B2

VNR500 2014 - Xép hang: 140- B2

vinaGne

STEEL MANUFACTURER

TK

02/10/2002
CONG TY CP SAN XUAT THEP VINA ONE
VNR500 2014 - Xép hang: 281 - B2

04/10/2000
CONGTY CO PHAN DTK
VNRS500 2014 - Xép hang: 85 - B2

06/10/1975
CONGTY CP DAY CAP DIEN VIET NAM (CADIVI)
VNR500 2014 - Xép hang: 224 - B1

DUYTAN )
PLASTI
ADVANCED STics JAPFA
DISTRIBUTION
14/10/2004 15/10/1987 20/10/1999

CONG TY TNHH PHAN PHOI TIEN TIEN
VNR500 2014 - Xép hang: 137 - B2

CONG T CP SAN XUAT NHUA DUY TAN
VNR500 2014 - Xép hang: 164 - B2

CONG TY TNHH JAPFA COMFEED VIET NAM
VNR500 2014 - Xép hang: 149 - B1

- ®

S
-
GIA VIET J.S.C
v 5 PETROV IETHAM
Fis DL EY
04/10/2004 07/10/2004 20/10/1983
CONGTY C3 PHAN GIA VIET CONG TY CP TINH BOT SAN FOCOCEV CONGTY CP KET CAU KIM LOAI VA LAP MAY DAU KHi

FAST500 2015 - Xép hang: 389 - B2

FAST500 2015 - Xép hang: 95 - B1

FAST500 2015 - Xép hang: 211 - B1

<

MIDA

NAM A BANK

31/10/2005

CONG TY TNHH THUGNG MAI XUAT NHAP KHAU DICH VU

PHU QUY
FAST500 2015 - Xép hang: 490 - B2

01/10/2005
CONG TY TNHH KHUON CHINH XAC MINH DAT
V1000 2015 - Xép hang: 609 - B2

21/10/1992
NGAN HANG TMCP NAM A
V1000 2015 - Xép hang: 320 - B2
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[NA

A -
RTD
=4

24/10/1977 01/11/2000 01/11/2001
CONGTY CP DUQC PHAM OPC CONGTY CP THUGNG MAI XUAT NHAP KHAU THIEN NAM CONGTY CP PHAT TRIEN CONG NGHE NONG THON
V1000 2015 - Xép hang: 510 - B2 VNR500 2014 - Xép hang: 236 - B2 VNR500 2014 - Xép hang: 95 - B2

*x

\

R
\

i\

\

NGAN HANG QUAN 01 TON DONGA
04/11/1994 05/11/1973 05/11/1998
NGAN HANG TMCP QUAN D0I CONG TY CP TONG CONG TY CONG TRINH DUONG SAT CONGTY CO PHAN TON DONG A
VNR500 2014 - Xép hang: 60 - B1 VNR500 2014 - Xép hang: 405 - B2 VNRS00 2014 - Xép hang: 117 - B2
‘V "V 4
VienthongA -....__,AA
VIMEDIMEX surlva chon tét nhdt ciia ban VINACONIN
06/11/1984 1171171997 12/11/1936
CONGTY CPY DUGC PHAM VIMEDIMEX CONG TY CP SAN XUAT THUGNG MAI XUAT NHAP KHAU TAP DOAN CONG NGHIEP THAN - KHOANG SAN VIET NAM
VNRS500 2014 - X&p hang: 20 - B2 VIEN THONG A VNR500 2014 - Xép hang: 9- B1

VNR500 2014 - Xép hang: 182 - B2

®

S SONHA || 1.8 Tan

TRON NIEM TIN

THIEN LONG

17/11/1998 19/11/2001 20/11/1981
CONGTY CP QUGC TE SON HA CONG TY TNHH THUGNG MAI VA VAN TAI THAI TAN CONGTY CP TAP DOAN THIEN LONG
VNR500 2014 - Xép hang: 202 - B2 VNR500 2014 - Xép hang: 349 - B2 VNR500 2014 - Xép hang: 277 - B2

%
R

‘ >
b 4
. . b‘t T L
VISSAN LICOGI by
20/11/1970 20/ 21/11/199%4
CONG TY TNHH MTV V|ET NAM KY NGHE SOCSAN (VISSAN) TONG CONG TY XAY DUNG VA PHAT TRIEN HA TANG CONG TY TNHH XNK THUONG MAI (ONG NGHE DICHVU
VNRS00 2014 - Xép hang: 256 - B1 VNRS00 2014 - Xép hang: 142 - B1 HUNG DUY

VNR500 2014 - Xép hang: 285 - B2
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VIET THANG

@

Petro Pacific

.:. DAITHANH

Phén vinh cuéc séng Viét

21/11/2002
CONGTY CP THU'C AN CHAN NUOI VIET THANG
VNR500 2014 - Xép hang: 82- B2

23/11/1999
CONG TY CP DAU KHi THAI BINH DUONG
VNR500 2014 - Xép hang: 377 - B2

11/28/1993
CONG TY TNHH SAN XUAT VA THUONG MAI TAN A
VNRS00 2014 - Xép hang: 234 - B2

®

TISCO

¥ oam

29/1172001
CONG TV CP TAP DOAN DAU KHi AN PHA
VNR500 2014 - Xép hang: 184 - B2

29/11/1963
CONG TY CP GANG THEP THAI NGUYEN
VNR500 2014 - Xép hang: 122- B1

30/11/1999
CONG TY TNHH 0 LAM VIET NAM
VNR500 2014 - Xép hang: 92 - B1

PETROVIETNAM

Vg

18/11/2001
TONG CONG TY CP KHOAN VA DICH VU KHOAN DAU KHi
VNR500 2014 - Xép hang: 61- B1

11/11/2002
CONG TY CP DAU TU VA PHAT TRIEN CANG DINH V0
FAST500 2015 - Xép hang: 459 - B1

14/11/1968
CONG TY CP GIONG CAY TRONG TRUNG UONG
FAST500 2015- Xép hang: 426 - B1

¢ “TANA
@ DAITHANH

ANHUCO

Phén vinh cuéc séng Viét
28/11/1993 11/2006 01/11/1979
CONG TY TNHH SAN XUAT VA THUGNG MAITAN A CONG TY CP AN HUNG CONG TY TNHH MTV X3 SG KIEN THIET VA DICH VU TONG
FAST500 2015 - Xép hang: 86 - B1 FAST500 2015 - Xép hang: 204 - B2 HOP DONG NAI

V1000 2015 - Xép hang: 87 - B

NN

YEN SA0 KHANH HOA
01/11/1993 09/11/1990 13/11/2009
CONG TY CP GEMADEPT CONG TY TNHH NHA NUGC MTV YEN SAO KHANH HOA CONG TY TNHH MTV CAO SU DAU TIENG

V1000 2015 - Xép hang: 115 - B2

V1000 2015 - Xép hang: 242 - B1

V10002015 - Xép hang: 125 - B1
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22/10/1989
(Cong ty cd phan tap doan Van Thinh Phat
V1000 2015- Xép hang: 328 - B1

06/12/2007
CONG TY CP DET DONG QUANG
VNR500 2015 - Xép hang: 209 - B2

13/12/2003
CONG TY CP DINH DUGNG HONG HA
VNRS500 2014 - Xép hang: 163 - B2

JIGIWORL D

22,

SIS

MINE HUNG

VICOSTONE

QU ARTZ S8 URFACES

N1
CONGTY CP THE 6101 50
VNR500 2014 - Xép hang: 119 - B2

16/12/2008
GROUP CONG THUGNG NGHIEP DAU TU MINH HUNG
VNR500 2014 - Xép hang: 315 - B2

19/12/2002
CONGTY CP VICOSTONE
VNRS00 2014 - Xép hang: 305 - B2

Sacombank

€Y mipec

= i - - -t 3 ] a
Péng hanh cung phat trién cOnG Tv cd PHAN HOA DAV QuiN BOI X1 MANG FICO
Gdre sy e uie ol
21/12/1991 22/12/2003 22/12/2004
NGAN HANG TMCP SAI GON THUONG TiN CONG TV CP HOA DAU QUAN BOI CONG TY CP XI MANG FICO TAY NINH

VNRS500 2014 - Xép hang: 7 - B2

VNR500 2014 - Xép hang: 141 - B2

VNR500 2014 - Xép hang: 410 - B

@
4

TON NAM KIM M LONG NORTH STAR
23/12/2002 29/12/2007 01/12/2004
CONGTY CP THEP NAM KIM CONG TY CP THUC PHAM AN LONG CONGTY CP XAY DUNG THUONG MAI SAO BAC

VNR500 2014 - Xép hang: 70 - B2

VNR500 2014 - Xép hang: 388 - B2

FAST500 2015 - Xép hang: 52 - B2

S N
s "/ PLASTICS s
- amMc SEDglUDD E&C
09/12/1994 15/12/2000 30/12/1994
CONG TY CP HANEL XOP NHUA CONG TY CP KHOANG SAN QUi\NG TRI CONGTY TNHH XAY DIJNG SEOGWO00 (VIET NAM)

FAST500 2015 - Xép hang: 497 - B1

FAST500 2015 - Xép hang: 20 - B1

V1000 2015- Xép hang: 637 - B2




